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How a Station Salesman Spends His Day 


(Each Clock Face Represents 60 Minutes; Red Indicates Time Spent) 


Promotional Selling ae ae — 15% 


(66 Minutes) NY 


Order Taking de 2% 


(9 Minutes) \ 7 


Dealer Assistance ) —12% 


(52 Minutes) 


Necessary Non-Selling 


(137 Minutes) 


New Business — 2% 


(11 Minutes) 


Miscellaneous Non-Selling * a ff — 38% 


A mayor oi! company recorded a 15) increase in new service station accounts in one 
area—with a 48°; smaller sales force—by making a time and duty study of station salesmen 
during calls on dealers. Chart above shows one phase of results. Survey enabled the com 


pany to shrink salesmen’s non-producing time and hike direct selling effort. See page 50 


NPN Makes Progress Report on Growth of Consignees—Page 29 


Oil Equipment Jobbers Set Up National Association—Page 34 
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From any angle — 


—judged outstanding by lead- 
ing industrial designers. 


— pumps built more than 30 
years ago are still in operation. 


— proved time and again in 
hundreds of installations. 


—three types of hose control 
to meet specific needs. 


In times such as these, quality in the pumps you buy 
is more important than ever. Be sure you get it. Speci- 
fy Tokheims for all of your pumping requirements 


HERE'S THE ONE 
FOR 51 


OKHEIM 


THE 4-SEASON PUMP 
TOKHEIM OIL TANK AND PUMP CO. 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 
FORT WAYNE 1 SINCE 1901 INDIANA 
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Ethyl’s “powerful difference” campaign appears in 
national magazines which are routed to 56,000,000 
readers a month. These ads are reminding motorists 


that it’s a wise move to buy your best gasoline. 


ETHYL CORPORATION, NEW YORK 17, NEW YORK 


Products sold under the ‘ETHYL’ trade-mark antiknock compounds salt cake ethylene dichloride sodium (metallic) chlorine (quid). of soluble dye . benzene bexachioride (technical) 





w does it feel 





with their first tankful of Marathon “Cat” 
Gasoline how its built-in Margin of Safety 
vives them a new, easy feeling of confidence 


behind the wheel 


The gasoline with the flashing, cat-quick per- 
formance has shot their sales "way out ahead 
They know the good, confident feeling of sell 
ing a product that more and more Midwest 


motorists are switching to, every day. 





l " eo, 
MARATHON Cote Gasoline MARATHON 


THE OHIO OIL COMPANY, Findlay, Ohio - Producers of Petroleum 
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10 POINTS OF PROFIT 
Beyond any shadow of doubt, if 
they fit your operations, heavy- 


duty trucks will give you the most 


economical transportation in the 
CQ world. They show their superiority 
as soon as you compare tonnage 

\ 


hauled against fixed charges, 


such as wages and running costs. 
And they pull right out ahead in 


the long run, because they ore 


designed and built to carry their 
loads for hundreds of thousands 
of miles with only routine repairs 


and maintenance. 


econom ical e & & € Superbly built heavy-duty Autecers con 


hendie surging liquid toeds with true 
economy. This mighty DC-100 Avtocer- 
Diese! Tractor, owned by Neuse Oil Com- 
pony, Smithfield, N.C., keeps costs ot the 
minimum, in spite of 5.750-galion loeds. 


«+ Hevl big loads 

«- Control the load 

«+ Are strong ell over 

-- Are dependable 

«++ ARE ECONOMICAL 

..- Make men-hours productive 
-+ Keep pace with traffic 


Autocar Trucks 


The Autocar Company. Ardmore, Pa. + Established 1897 - Factory Branches and Distributors from Coast to Coast 


+ Are virtually custom built 
.-Heve extra power when needed 
-- Are long-lived 


1. 
2. 
3. 
4. 
5 
é. 
7. 
s. 
9. 





Swan-Finch uses 
Tri-Sure Closures 

to keep impurities 
from its famous 
Motor Oils, Gear Oils 


and Hydraulic Oils 


Almost a century ago, the Swan-Finch Oil Corporation 
was founded on a reputation for quality and dependability 
Today that reputation attains its pinnacle in the Swan- 
Finch Line of Lubricating Oils and Greases 


Motul Motor Oils are noted for their high viscosity index 
and resistance to oxidation, because they embody selected 
base stocks painstakingly refined — and additives 


Motul Motor Oils and Safco Industrial Oils are known 
for their purity, their complete freedom from contamina- 
tion because every Swan-Finch drum is protected by 
Tri-Sure Closures* 





Operators of hydraulic equipment, for instance, know 
that Saf-Drive Hydraulic Oils are always clean—will 
never clog the delicate parts of a pump — because they are 
delivered in drums that sea/ out all impurities 


Today, Tri-Sure protection is an additional selling feature 
for any drum delivered product. | tilize it now — to give 

ur product security from leakage, contamination and 
indetected pilterage. When you order drums, just specify 
Tri-Sure Closures 


ty backed by 28 
t genuine Tri-Sure 


Plugs and Seais 


CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 








AHEAD OF THE NEWS 





SPARE TIRE REVERSAL Some oil men are ex 


ressing an opinion that automobile manufacturers 


will again be authoriz o equip all new cars with a 
pare tir 


government order whic! 
April. They think this wil 
gradually improving rubbet 
ly situation, plu f vat the ban on factors 
juipped spares did n¢ ually save rubber, but 
mly transferred th é f spares to car dealers 


ind other classes of tire retailers, including service 


e* ee @ 
PUMP ISLAND SOLUTION ?— An Independent in At 
inta has solved, in a manner of speaking, the prob- 
lem of whether to build pump islands parallel or at 
in angle to the street by designing an installation pro- 
viding both types of approach. He has built a station 
on a four-sided island with a 50-ft. frontside parallel 
to the street. Two pumps are located on each of the 
front corners. Thus, cars entering the station have 
i choice of stopping parallel to the street (in front 
of the island), or at an angle to the street (alongside 
the island). Dealers save time and steps by always 
being on the island to greet motorists, this Inde- 
ndent says. Also, since both front and sides of 
ation office have large windows he has full view of 
affic on the drive 
eo @& © 


BIG SCRAMBLE Major crude oil buyers are scram 
bling to establish new supply sources—-even though 
substantial gains in nation’s above-ground inventories 
ire likely over the next few months, and despite the 
fact that some of the most active buyers now are 
making spot offerings. Reason is that large refiners 
ire looking beyond temporary accumulations of crude 
to steady increase in over-all demand—some say as 
much as 10° jump in demand each year for the next 
tive years—and therefore have a “high regard” for 
new Independent producers as future steady sources 
of oil 
eee 


COUNTY ROAD FUNDS The severe winter of 1951 
in the Midwest may prove to be a blessing in disguise 
to highway users by emphasizing two points: the need 
for proper maintenance, including drainage ditches 
ilongside the roads, and proper use of county high 
way funds. This latter point is particularly important 
In Indiana, for example, the State Board of Accounts 
reported a balance of approximately $3 million in 
ounty highway funds as of Dec. 31, 1950, and 16 days 
later an additional $3.5 million was sent to the coun 
ties for road purposes. Little of the money was used 
but at the same time there were demands in the legis 
lature for increasing the gasoline tax. Already in 
Indiana people are asking why this fund of almost 
$7 million was not spent to maintain or repair county 
roads at a time when they were being asked to con 
tribute more money in the form of gasoline taxes 


MARGIN TROUBLES Request may be made soon t 
Senate Small Business Committee to look into charges 
Independent marketers in Montana are having 
troubles, plus difficulties in getting enough 
A small business group in Washington says 
omplaints from Montan ind 


ot Hi 
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CHANCE TO ACT— Conviction that suppliers should 
be given chance voluntarily to correct unfair margins 
before complaint is lodged with government has been 
voted unanimously by Tennessee Oil Men's Assn 
The group preferred to keep government out of the 
matter entirely, but will take up hardship cases with 
National Oil Jobber’s Council if suppliers fail to give 


petitions for relief “open-minded” hearing 


MERRY-GO-ROU ND Locating enough steel plate for 
oil storage and truck tanks is reported to be growing 
worse in many areas of the nation. Some equipment 
men have been importing steel plate and ingots from 
Germany, France, Belgium and Italy in order to meet 
their most pressing needs. However, cost of importing 
steel is increasing whereas in the past it has been com 
petitive with what generally is described as the “gray 
market.’ Complicating matters further, German steel 
mills say they are unable to buy their coal locally and 
have to import it at higher prices. Oil equipment men 
sometimes import the ingots and find a U. S. mill to 
accept them for rolling. This, however, makes the fin 
ished steel plate so expensive to the consumer that it 
is prohibitive. Oil equipment men believe that a per 

centage of steel should be allocated and earmarked 
for oil marketers’ tanks, and then used for that pur 

pose so equipment men can meet the most urgent de 

mands 


ALBERTA CRUDE— Question of whether go-ahead 
will be given shortly for construction of an Edmon 
ton-to-Vancouver crude oil line is in a “very fluid 
condition” at present, but clarification of situation is 
expected within a month or so. Pressure of Canadian 
public opinion, especially in the prairie provinces 
may be strong enough to force a decision in favor of 
in all-Canadian route. Once route question is deter 
mined and permit granted to build the line, problem 
of steel pipe may delay start of actual construction 
unless Canadian authorities classify line as a defens¢ 
project. In any event the steel problem is expected 
to ease while surveys and right-of-way acquisition 
which would take some time, are in progress. Mean 
while, crude production in Alberta is reported over 
the 100,000 b/d rate for the first time, the increas« 
being attributed partly to seasonally higher demand 
in the agricultural prairie provinces and partly to 
Interprovincial pipe line's take 





| ERE in a nutshell you have the benefits 
offered by lightweight Cor-TEN con 
truction, Why not take advantage of them? 
Build your equipment with this superior high 
strength steel and you replace unnecessary 
deadweight with extra payload capacity 
our delivery costs by hauling extra 
of parasite poundage — and 
uu help save steel for other uses 
lo the operator of Cor-Ten-built equip 
ment like this, the additional gallons he can 
wry mean greater hauling efficiency. He 
sume they ride free, these bonus loads repre 
went savings in delivery costs that quickly 
pay off the slight extra cost for Cor-TEN 
conatruction. From then on, day after day 
through the long life of the equipment, these 
free riding gallons pay a clear profit in reduced 
operating costs 
The equipment builder benefits, too. For 
with Cor-Ten he can build a better unit. A 
stronger, lighter, more durable unit that not 
only stands up better and costs leas to main 
tain but, because it weighs less, requires lew 


steel to produce. By using a lighter gage ot 


AMERICAN STEEL & WIRE COMPANY, CLEVELAND 
TENNESSEE 


WATIOWAL TUBE COMPANY. PITTSBURGH 








U-S'S Cor-Ten in place of carbon steel (as 
the west coast plant of the Fruehauf Trailer 
Company hasdone here) weight can be reduced 
0) ind 25°; more Cor-TEN units can be 
built from the same tonnage of steel. Steel 
savings like this are important anytime, but 
they're especially important now with steel in 
short supply 

Our engineers, who 15 years ago pioneered 
the use of U-S-S Cor-Ten in gasoline and oil 
hauling equipment, will be glad to show you 
how little it costs to build with Cor-TEN to 
make your equipment more efficient and more 
profitable 


== saves 1860 lbs. of steel 
== can haul 300 extra gallons 


== cuts delivery cost $2.10 
on every 200-mile round trip 





LETS GET IT TO 
THE M/LLS 





COLUMBIA STEEL COMPANY, SAN FRANCISCO 
COAL, [RON & RAILROAD COMPANY, BIRMINGHAM 
WITED STATES STEEL SUPPLY COMPANY, WAREHOUSE DISTRIGUTORS, COAST TO-COAST 


UNITED STATES STEE 
UNITED STATES STEEL EXPORT 


OMPANY, PITTSBURGH 


COMPANY, NEW YORK 


U-S‘S HIGH STRENGTH STEELS 


US'S COR-TEN 


U-S*S MAN-TEN - U-S°S TRI-TEN 
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Big Esso bulk plant relies on 
Marlow Pumps to CARRY THE LOAD! 


. + and what a load! 10 million gallons of gasoline a month can be 
put through this New York City District bulk station . . . one of the world’s largest 
and most modern. The pumping system is fully automatic — with thirteen big, 
dependable and thrifty Marlow Self-Priming Centrifugal Pumps at the heart of it. 


From underground storage this battery 
of 4-inch Marlows delivers gasoline to one sec- 
tion of the loading rack. Pumps, operated by 
remote control from the control tower, can load 
a 1900-gallion truck in 5 minutes. It's a fast, 
efficient and virtually maintenance-free installa- 
tion .. . and it takes good pumps to do the job. 
It takes Marlows. 


Through 1800 feet of piping another 
battery of pumps — these Marlow 6-inch high- 
pressure models — serves the loading rack which 
has automatic pressure and velocity control of 
pump. As with the others, the pumping, though 
intermittent, is always smooth — thanks to the 
Marlows’ ability to prime and reprime auto- 
matically. They won't vapor lock either — and 
they operate quietly and economically because 
of their exclusive free-flow design. 





More and more petroleum marketers, from the 
largest majors to smallest independents, choose 
Marlows for their plants and trucks. MARLOW 
PUMPS DO MORE AND DO IT BETTER, THAT'S 
WHY! 


Marlow is the manufacturer of the world’s larg- 
est line of petroleum marketing pumps. Your 
problems will get expert attention from the Mar- 
low engineers. Let them help you. 

Write without obligation 





USE THIS COUPON 








MARLOW PUMPS 


GREENWOOD AVENUE 18) €) 3) fele) N 





‘Worlds Lanc 


SERVED 
tol; 4 ARBEM 


Slim Olson’s gigantic station covers 14 acres, has 
00,000 


gallons storage, 34 pumps. 


“ARO keeps our profits UP’ 


—says Slim Olson, owner 
of Slim Olson, Inc., “World's 
Largest Station’ at Bountiful, 


Utah. ARO overhead reels used for cars on the lift . . . while 


the 65 ft. grease pit is served by ARO lubricators 
pumping directly from 400 lb. drums. 


ARO Lube Equipment services cars, largest trucks and trailers 24 hours a day at 


Slim Olson's. 

“Our equipment has to be good—to keep our lube center on a production-line 
basis,”’ says Mr. Olson. 

For biggest or smallest requirements. . . 
The Aro Equipment Corporation, Bryan, Ohio 


Aro Equipment of Caneda, itd., Toronto, Ont 


ARO LUBE EQUIPMENT 


see your Aro Jobber. 


ALSO...AIR TOOLS...HYDRAULIC EQUIPMENT 
- AIRCRAFT PRODUCTS...GREASE FITTINGS 
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Chapman Bent on Getting Authority 


To Push Commercial Synthetic Fuels 


By Herbert A. Yocom, Washington Editor 


While it is possible to applaud Sec 
retary Chapman on many 
this column has not 
in the past, the shoe goes onto the 
other foot when one sees that 
mable gentleman apparently seeking 
authority under the Defense Produc- 
tion Act to launch the production of 
synthetic liquid fuels on a commercial 
scale 

If, as the secretary thinks, now is 
the time to build at least one or two 
large shale and coal plants, the prop- 
er course for him to pursue would be 
to request Congress to enact legisla- 
tion dealing specifically and only with 
that controversial subject matter 
Such legislation has been pending at 
every session since 1947, and is pend- 
ing even now, so let him push for 
its enactment, frankly and openly 
instead of coming through the back 
door and, under the guise of the emer- 
gency, trying to obtain that which 
Congress has chosen thus far not to 
give him 

This move by 
faken seriously 


counts, as 


hesitated to do 


esti- 


Chapman should be 
especially since we 
now also are being treated to the 
spectacle of Sen. Joseph C. O'Ma 
honey of Wyoming threatening gov 
ernment construction of syntheti 
fuel plants if industry doesn't hurry 
and build them itself. The senator 
has held somewhat aloof from past 
efforts to force commercial produc 
tion, apparently because he did not 
believe the was ripe. But 
he, too, seems to be of the 

mind as Chapman that « 
spell trouble 


time now 
Same 
and ould 

There is no disputing that 
istration-sponsored amendments to 
the Defense Production Act are so 
worded that Chapman could use the 
sought-for authority to build the one 
rr two plants he 


admin 


wants 


Indeed, the language is so broad 
that, if voted by Congress, the sec 
retary and the rest of Truman & Co 
would be placed in the 
being able to carry out 
everything they had in mind when 
they tried to get the 8lst Congress 
to swallow the proposals encompassed 
in the so-called Spence Bill. That is 
the measure through which the ad 
ministration proposed forcing a 
stant expansion of the e 
almost every conceivable manner of 
means, all to be under the direction 
and control of Washington 


position of 


just about 


con- 
onomy by 


There was never a more 
bill, yet so much of the 
losophy is evident in the proposed 
amendments to the Production Act 
as to suggest that the Fair Deal is 
more bent on furthering its own so- 
cialistic aims and idea f reform 
than on improving the law in aid to 
the mobilization program 


It is 


iniquitous 
same phi 


true, of course, that 
days after his Capitol Hill 
ance, Secretary Chapman sought to 
dispel the idea that he has in mind 
putting government into the synthetic 
fuels business by saying, in a speech 
at Asheville, N. C., that commercial 
production is a job for private indus- 
try. At the same time, however, he 
let the cat out of the bag as to the 
far-reaching use which the adminis- 
tration could make of still another 
pending amendment to the Defense 
Production Act—one that would per 
mit government to enter into long- 
term procurement contracts for fin- 
ished materials, as distinguished from 
the present law which restricts such 
procurement authority to 
terials.’ 


three 
appear- 


“raw ma- 


Chapman did not even hint on Cap- 
itol Hill that this amendment could 
or would be employed to get a syn- 
thetic liquid fuels industry started 
Yet, at Asheville, he spoke of how 
“certain private interest believed 
they could justify a huge investment 
in a coal hydrogenation plant pro- 
vided “a minimum of governmental 
assistance was forthcoming And 
what sort of assistance Why, said 
the secretary, it “would probably 
take the form of procurement agree- 
under which the 
would agree to buy the 
uct, if necessary 


ments government 
finished prod 
at a specified price 
over a period of from eight to 10 
years 

So one way or the 
Chapman stands at 
he wants if Congress——without 
realizing what it has don 
it wasn't told—amends the 
tion Act in the manner 


other 
last to get 


Secretary 
what 
even 
becaus« 
Produc 
proposed 

. . . 

George A. Wilson, president of In 
terstat« Natural Gas Co 
Rouge, may Dene B 
as director of PAD’s 
Transportation Division 
returns to Shell on 
performed in a 
PAW in World 


Saton 
succeed Hodges 
Supply and 
when latter 
June 1 Wilson 
similar capacity for 
War I 


Alex Dreier is in there slugging for 
over NBC 


with che first network news analysis of 


Skellymen, six days a week 
the day. Dreier s penetrating interpreta 
tions start the day for millions — includ 
ing the best gas and oil customers in your 
home town! 


Teamed vp with popular Bob Murphy 
Skelly s Announcer-Salesman on the air 
Alex Dreier wins customers, friends, and 
sales for Skelly dealers and jobbers 


Heavyweight national advertising like 
this is just one reason why the Skelly 
Franchise 


means business. lnverested ? 


Call the nearest Skelly wholesale divi 


sion office today ! 


HEAVYWEIGHT SKELLY PROMOTIONS 
PROMOTE DRIVEWAY TRAFFIC! 
Skelly promotions like these pul! radio 
nto Skelly Serv 
odvertss 


listeners 
ce Stations! Shelly's heovyweight 
Ag tu_POr? means More gas DUMped more 
soles of © fees 


botteres and accessories 


SKELLY OIL COMPANY 


Marketing Headquarters > Kansas City, Missour: 


Wholesale Division Offices Kono 


Minneapolis * Omahe + Denver + Dolle 


City * Chicoge 





QUIZ 


If you're an Independent Petroleum 
Distributor, ask yourself these ques- 


trons 


Do | want to handle a full 
line of Petroleum Products, 
Rich im Quality, Rich in Per- 
formance and backed by pro- 


ductive advertising? 


Do | want a supplier with polli- 
cies and programs expressly 
designed to protect and pro- 
mote the interests of the In- 


dependent Distributor? 


Do | want expert assistance 
with my marketing problems? 


If you do, you want 


RICHFIELD, 


the oil that 


company distributes 
exclusive ly 


Marketers 


through Independent 


Phone or write for the 


facts about a 


Richfield Franchise in 


our territory 


RICHFIELD 


OIL CORPORATION 


OF NEW YORK 


EASTERN SEABOARD 





SUPPLY AND DEMAND 





Refinery Expansion Plans Stepped Up 
To Keep Pace With Swelling Demand 


expansion plans ari 

w catalytik 
jominated the supply and 
lemand news of the il industry dur 
ng the past week 


reforn 


process 


Indiana Standard decided to in 


rease the capacity f its 
Creek, Mo refinery 


68.000 bd by the 


Sugar 
from 38,000 to 
end of 1952. Pre 
ynstruction work already is 
The unit to be in 
large combination crude 

oking unit, which 
adjacent to the catalytic 
cracking and vapor recovery units in 


stalled in 1948 


liminary 
inder way major 
stalled is a 
running 


and will 


be located 


Capacity of a 
auxiliary processing 
increased and addi 
will be built 


num 
ber f existing 
will be 


nal tankage 


inits 


loing everything 
expansion plans for its 
Nederland 
$10,000 bd plant at Tole 
Plans were disclosed in the 
published 

told no 
been let and that de 
program were held up 
wheth 


Pure Oi is pos 
sible” to push 
60,000 bd refinery at 
Tex., and its 
lo, Ohi 
first quarterly report to 

by Pure. Stockholders were 
ontracts have 
tails of being 
until mpany could determine 


r steel would be availablk 


Continental Oil has let 
crease the crude 
ts Lake Charles, La., refinery 


11,000 to about 40,000 bd. I 


charging 


ents we i n 1950 


nents 
1 gas 
n 


llion gals. a year (about 1,240 b/d 

benzene——now in short supply——will 
be made from petroleum at a new 
plant to be built at its Houston re 
The plant also will make 38 
gals. (about 2,480 b/d) of 
toluene concentrate, an ingredient of 
high octane aviation gasoline. Both 
chemicals will be made by catalytical 
ly reforming a straight-run gasoline 
fraction in a new 15,000 b/d UOP 
Platforming unit now being installed 
A new aromatics 


finery 
million 


concentration sec- 
tion is being built to carry out 
ration and purification 

A new catalytic reforming process 
called “Houdriforming” has been de- 
veloped by the Houdry Process Corp 
for making aromatics such as ben 
zene and toluene, and high octane 
gasoline from low octane naphthas 
for details see news section) 

Refinery runs and per 
fining capacity operated increase¢ 
substantially during the week ende 
May 12 API statistic 
(see summary table on this page) 
Gasoline was the only major prod 
uct to show a gain in output and a 


sepa 


cent of re 


according to 


lecline in inventories 


API reported crude oil and con 
jensate production down 12,100 b/d 
from the previous week to an 
f 6,162,100 bd 
Search for oil in 
plored 
Production Division meeting in Los 
Frank A. Morgan, Rich 
ident and Americar 
president Mr 
million 


average 


hitherto 
urged at an 


unex 
areas was API 
Angeles by 
eld Oil vice 
Assn. of 
Morgan 

les Oo imentary 
and i ntine 


holding en 


square 
‘ 
areas in h 
ntal 
to last for gener 


us shelves as 
ugh oil 
to core 


that f tT 


ontinue to grow 


asserted 





Summary of API Report of Refinery Operations 


(TU. B. 


Production 


134.522.0000 


Totals—B. 


20,962,000 


of M 
Week 
Ended 
May 12 


basis) 
Week Increase 
Ended or 
May 5 Decrease 
(Figures in bbls.) 
6.283.000 
548.000 


6.460.000 7.000 
544.000 


93.5 


O00 


inn 
2.485.000 
§&.035,.000 


2.773.000 


8.453.000 


& O59 000 


inn 
iMnM 
& 956.000 O00 
5.764.000 


16,802,000 


(MM) 
7.740.000 000 
7.056.000 


15,247,000 000 


16.095 000 OOO 





SUPPLY AND DEMAND 





panies must abandon the 
looking for oil “where the 
low thinks there is oil, too adding 
“We must throw off the shackles 
prejudice and recognize that we 
cannot condemn any sedimentary 
area because we don't know anything 
about it 


Total imports pf crude oil and 
products increased an average of 135.- 
500 b/d to 974,900 b/d in the week 
ended May 12 as compared with the 
previous week, according to API sta- 
tistics. Crude oil alone was down 
16,200 b/d to 552,000 b/d 


practice of 
other fel 


of 


Meanwhile, an NPN compilation of 
Census Bureau data showed March 
imports of crude oil and products av 
eraged 844,100 b/d, off 88,000 b/d 
from February and off 177,000 bd 
from the record high set in January 


Change in residual oil imports ac- 
counted for most of the March de- 
crease. At an average of 358,700 b/d 
they were 79,000 b ‘d below the Febru- 
ary rate. Crude imports dropped only 
7,900 b/d from February to a March 
average of 461,400 b/d 


Exports of crude and products in- 
creased to an average of 285,500 b/d 
in March as compared with Febru- 
ary'’s 233,000 b/d 


Foreign oil production continued to 
show increases. In Venezuela crude 
output for the first quarter of 1951 
averaged 1,650,050 bd, up 152,065 
b/d from the average for the entire 
year 1950. In Arabia a new 
all-time high record was set by Ara- 
bian American Oil Co. with an April 
average of 695,121 b/d, up 51,974 bd 
from the previous record set in Oc- 
tober 1950 and up 56,183 b/d from 
the March rate. In Iran total produc 
tion in March was 2,837,000 long tons 
a gain of 258,000 long tons over Feb- 
ruary, according to Anglo-Iranian Oil 
Co. On a daily average how- 
ever, the rate declined from 704,619 
b/d in February to 700,098 b/d in 
March 


Saudi 


basis 


Dieselization of U.S 
tinued. The Pennsylvania planned to 
order 132 Diesel-electric locomotives 
for delivery by the end of summer 
bringing its total to 1,168 units. With 
latest additions, about 83 of Penn 
sylvania’s passenger service, 56 of 
freight and 76 of switching serv- 
ce will be Diesel-electric or 
Union Pacific has ordered 44 new 
Diesel-electric freight switcher 
units. Lehigh Valley w mplete 
ly Dieselized by October with the 
addition of 31 units now on 
making a total of 224 ur 


railroads con 


electric 


order 


Decline in inventories 


f principal 
ng oils held by 14 Midwest 
manufacturing companies in March 
was reported May 16 by Western P* 


troleum Refiners Assn 


lubrica 


While total neutral 


ils were up tock ll other oils 


declined. Largest decline was in paraf 
fin oils. Comparison of end-of-month 
inventories for February and March 
of this year follows (‘all figures in 
bbis. ) 


heb. 18 March 31 


k 4.82 ‘ 


( hange 


Product sales in Western Europes 
by Socony.Vacuum companies are ex- 
pected to climb this year to 20 mil- 
lion bbis.. compared with 8,500,000 
bbis. in 1938, according to an article 


in Socony’s magazine for employes 


Total foreign sales in 1950 amounted 
to 35 million bbls 

Total refining capacity available to 
Socony companies in Western Europ: 
will average nearly 90,000 bd ir 
1951, as against 58,000 bd 
World War II 

Arabian American Oil Co. is aim 
ing at crude oil production averaging 
700,000 b/d this year in laying plans 
for spending $75 million as part of 
the company’s “normal expansion pro 
gram It would attempt to exceed 
700,000 bd figure, however, should 
shortages develop. Company's output 
in Saudi Arabia averaged 638,938 bd 
in March as compared with all-tim« 
high of 643,147 b/d reached in Octo 
ber 1950 


before 


NEW, AIR-OPERATED 
EMERGENCY VALVE 


Petroleum haulers have 
operated emergency valve 
every bit as fine ax all the er Philadelphia 
Valve products, which have served the indus 
try for so many years 

This is a CoOMmy act elbow-ty pe ai 
both 3° and 4° sizes. There's nothing 
or get out of kilter. There's no stuffing 
be repacked or tightened. You can 

" 


valve on any tank truck juipped with ai 


box to 


nount the 


brakes; it will never interfere with normal 

brake operation. Au cylinder can be 

as a unit. Compact control hanism « 

conveniently located at side or rear of truck 

Fingerty operation gives instant, full flow 
The bonnet and piston assembly can be re 


ed, in a matter of minutes, with the use of 


which ix 
through the manhole cover. This type of bon 


an extractor wrench operated 
net eliminates the necessity of steaming and 
getting into the tank in order to replace the 
lise. It saves many costly hours of servicing 
time! (Our mechanically-operated « 

valves also provide this feature 
Multiple (any 
bination of valve 


Massachusett 


opened at one time) 


I'wo types 


This valve is one more reasot 
want to standardize on Vhi 
Company equipment—first 


for economy, fast unload 


trouble-free performance 
1,0 tor lescription of the tu 


with engineering drawings 


PHILADELPHIA VALVE COMPANY 


3415 ARAMINGO AVENUE, PHILADELPHIA 34, PA. 


PACIFIC COAST DISTRIBUTORS - & 


Howard Supply 


Marketing Equipment Co. 325 Fremont Street, Son Francheco 5, Colifornic 


Co.. $12 bonta Fe Avenue, Los Angeles CoNtorme 
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MARTIN OIL COMPANY 


St. Lovis Terminal... 








Company with 215.000 bbls. of storage Capa- 


city at its new St. Louis terminal. 


Chis installation includes one Graver Ex- 
pansion Roof Tank manifolded with one 
Reinforced Cone Roof Tank for gasoline 
Roof Tank for kerosene 


55.000 bbls and two 25.000 


one ( one eat h 


capacity 


Tanks for fuel oil 


( one Roof 


The seven-foot lift of the Graver I \pan- 


allthe way! ~~ 


Five Graver tanks provide the Martin Oil 


tere 


. 


4 


ve 


— 


sion Roof prov ides av apor Capacity of 15,000 
eu. ft. By 


important 


means of this expansion space, 
gasoline vapors are conserved 
and Martin Oil customers in six midwestern 
states are assured of getting the high engine 
performance built into Martin 


gasoline. 


GRAVER TANK & MFG (0.|NC. 
EAST CHICAGO, INDIANA 


NEW YORK - PHILADELPHIA 


CINCINNAT! - 


+ WASHINGTON 
CATASAUQUA PA 
HOUSTON - 


SAND SPRINGS OKLA 





oo 


——— cig yppneceteet 
Z 


Nl 
a, rt —-- 
Me. Nugent te: m 


; } 
§ 


Linco/n 


“We have hod such wonderful service from the Lincoln Lubrication 


Equipment purchased 10 yeors ago that in modernizing our department 


we again chove Lincoln. with lin coh i 


“Our new overheod reels serve three hoists and we have room for a fourth 

lift os increased business makes it advisable. Lubrication business hos “a de 
increased about 20%. The reason for this is thot we con handle this additional C 7 (OG tneere 
business with the efficiency and speed the modern motorist requires and WY 7 

hence ore attracting the odded volume. In other words our Lincoln modernization ia 

is paying off again in a big way. We can now take core of a thousand LUBRICATING 
lubrication customers per month, giving every one of them a quality job EQU IPMENT 


with minimum waiting time. 


“Our lubrication experts, Edwin Wilson, Glen Nelson and Oscar Houchen all @ INSURES Dependable 
agree thot our new lube reels ore the best equipment they hove ever used. Performance 
They leave the floor clear for fast action. They are neat and attractive in @ ASSURES Fast, Easy 
oppecrance and being up out of the woy ore always clean. They look Operation 
businesslike, too, and customers like to watch while their cars are serviced, 
frequently remarking on our improved modern service. Our reel banks © PROVIDES Trouble-Free 
provide outlets for gear oil, chassis lubricont, air and water. In addition to Service 
the overhead reels, we hove Lincoln drains and a Servmobile.” @ BUILDS Customer Confidence 


Joseph A. Sharp, Service Mgr, @® GUARANTEED by Over 25 Years 
A. E. Nugent Co., Los Angeles 36, Calif of Dependable Service 





For more information on ¢ © © PIONEER BUILDERS 
LINCOLN Business Build- 
ing Lubricating Equip- 


ment, write direct. LUBRICATING EQUIPMENT @ @ 


LINCOLN ENGINEERING COMPANY 5702-74 Natural Bridge Ave., St. Lovis 20, Mo 
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This Week 
Continental Oil Company 
Salutes... 


Fred Wood 
Fred Wood Oil Company 
Sand Springs, Oklahoma 


Fourteen years before Oklahoma became a State, Fred 
Wood “emigrated” with his parents from Tennessee to 
Indian ‘Territory, abandoning the easier ways of the 


South for the whoop-de-do of a pioneer land 


Hardly had the territory begun to settle down into a 
semblance of “normaley" when the oil boom hit the 


region, stirring it up all over again 


Fred Wood was just emerging from his teens when 
everybody was going oil crazy. Fred landed in the thick 
of it, as a saleaman covering the fabulous boom towns 


Pulsa— Glenpool—Sapulpa 


\ couple of vears of this and Fred decided to pick a 
spot and stay there. He had $350 in the bank. He owned 
» car. His credit was good. In 1920, he leased a bulk 


plant ind became an oil jobber 


Four vears later he changed to Conoco Products 
Except for one little “experiment,” he has been handling 


Conoco ever since 


That experiment lasted only two years, when he tried 
another brand. But he soon found that Conoco had 
things the other company didn't have. Widespread ad 
vertising support, for instance, in national magazines 
newspapers, billboards, farm papers, radio and now 
television The broad ¢ Xperience of Conoco marketers 
which he could call on whenever he had a problem. The 


famous Conoco Touraide, which brought his dealers 


extra business from tourists. And he changed back to 
Conoco in time to cash in on the outstanding success of 
new Conoco Super Motor Oil 


Fred says he'll be with us from here on out 


And we're mighty glad of it, because it is independent 
jobbers like Fred Wood who have contributed so much 
to Continental’s more than three-quarters of a century 
of growth and progress. That's why we're proud to 
salute Fred Wood and the thousands of other jobbers 
who are such an important part of the Conoco market 
ing system 


And we'd like more jobbers like this. We believe that 
right now, there is a new opportunity for many inde 
pendent jobbers to build a bigger business by selling 
Conoco Products. If you are interested in a jobbing 
contract with Continental Oil Company, why not write 
to the nearest Continental office, or to Ponca City, 
Oklahoma? If you are not within reach of Continental's 
gasoline supply, we would be happy to give you infor 
mation about the possibility of increasing your profits 
by selling the spectacular new Conoco Super Motor Oi! 
in any of the 48 States 


Advertisement 
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U.S. Contends Richfield Restrictions 
On Lessees Violate Antitrust Laws 


LOS ANGELES Phe 
exclusive dealing” trial went into th 
third week Tuesday May 22) with 
the adversaries locked in a stubborn 
lispute over two basi ssues 
The issues are ) the status of 
tichfield’s “leased-ot ion oper 
tors and i2) th ature f Rich 
S arrangement ndependent 
rs. On the ur he gov 


ernment <¢ | th TS are 


ndependent therefor Richfield'’s 
restrictions on them v ate the anti 
tichfield conends they are 
not independent and are subject to 


trust laws 
ompany instructions 


second issur¢ the 


On the govern 
nent claims that Richfield’s sales con 
tracts, painting agreen it 1 oral 
arrangements with 1 


lealers amount 


Attacks Richfield Contention 
nd of the we he governn 


handled the taboo merchandise un 
jer the counter, and some carried it 
openly in defiance of directives. Some 
operators defied orders, and nothing 
happened. Others were evicted 

Richfield counsel, Robert F. Para 
dise, declared to the court on May 
18 that some of the 
by government witnesses were actua 
ly with jobbers or commission agents 
and not with the company He ob 
jected to implications that they per 
tained to the basic charges involved 
in the suit 

Challenges Witness Last week a 
former Richfield merchandiser, Robert 
Weston, Seattle, a zg rnment wit 
ness tified that Richfield L.O 
station operators were told they were 
independent businessmet In 
examination tichfield counse Wil 
liam J. de Martin chalk 


grievances barred 


gz 


cross 


atement 

For the first t 

ntroduced a 

assified by R 

\ -C lease 

ind sale contract 

Witness James F. Mo 
operator of a Richf 
and branch mar 

(paints) 


owne 


paint agreement 


and since then there 
handling 

Another witness 
San Bernardino, Cal 


i he was able 


Painting Pacts Explained — Next 


yvernment witness was E 


Medford 


May 23, 1951 


Manag: in Portland until March 
1946. He explained details of paint 
ing agreements and retai!) arrang¢ 
ments. He 
trying to get dealers to remove com 
petitive signs and handle only Rich 
field-approved products. Dealers often 

operated when the company painted 
their stations, he testified 


recounted experiences of 


I wouldn't have anything to say 
about what he ithe dealer) could 
ut up or couldn't Mr. Bradford 

They usually were willing to 

jown competitive signs long 

enough for us to take a picture for 

& paint requisition. Then they would 

gO up again after the paint job was 
finished 

Ir cross-examination Richfield 
Martini brought out that 
nd painting 


Counsel de 

agreements ce 
other companies offer such 

nents and Richfield 

ympetition 


G. Adger rtlan Oreg 
Richfield ‘ operator 
that Bradford cancelled his 
cause he stocked Quaker Stat« 


the Richt 


Independents Testif 
4 ? 


ermmer als 


Ri 


w“ 


hfic 
' 


Beach 
independent 


he WAT 
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PRINCIPALS on the Richtield “exclusive dealing” trial in Los Angeles are (left to right): William J. de Martini and Robert f 
Paradise (standing) »counsels for Richfield: ft S. Judge Leon R. Yankwich and William C. Dixon, head of the Pacific Coast 


tfice f Justice Department's Anutrust Division and counsel for plaintiff, in the judge's private chamber 
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of his station because of the way he 
maintained it 

Gaylord Rana me, Portland, Oreg 
Gates Rubber Co. salesman, stated a 
merchandiser was present once when 
he called on Verlin Sheldon, Port 
land “L.O” operator. The merchan 
diser said he didn’t want to see any 
competitive products in the station 
Mr. Ransome declared 

Era T. Vaughn, Las Vegas, Nev 
Quaker State products salesman, re- 
counted his difficulties selling to 
Richfield stations. Under questioning, 
he said he had not attempted to sell 
Quaker products to California Stand- 
ard company-owned stations but had 
sold products to Chevron stations (in- 
dependent outlets handling Stand- 
ard’s products and object of the 1948 
exclusive dealing” suit 
Standard) 

At this point Judge Yankwich com 
mented, “I guess John Hall (Califor 
nia Standard counsel in the 1948 
case) would be happy to hear that 


against 


West Coast Oil Suit Ruling 
Appealed to Supreme Court 
NPN New I rea 

LOS ANGELES Order of Federal 
Judge James M. Carter, denying emno- 
tions for a stay in proceedings in 
government's antitrust suit against 
seven West Cost oil majors until final 
disposition of API Mother Hub- 
bard” case, is being appealed to U.S 
Supreme Court 

Copy of appeal and accompanying 
brief was served on William C. Dixon 
head of DJ's Pacific Coast antitrust 
cffice, by Marc Mattson, California 
Standard counsel All defendants 
joined in filing a single application 

If application is granted, Supreme 
Court will then set time for hearing 
arguments in Washington 


Northwestern Refining Co. 
Plans 30,000 B D Plant 


VPN 
PAUL Northwestern § Refin 
will install catalytic crack 
plant in new 30,000 bod refinery 
n grounds adjoining site of present 
2,500 b/d plant. Con 
quire two years 
npany estimates 
ments of 1£0 carloads 
refinery. Northwestern 
watching closely deve 
ing and well drilling operation in 
North Dakota and 
ation t 


nsider- 
) possibility y steady 
supply of crude fron tate. Pres- 
ent refinery now receives crude from 
Amerada’s North Dakota discovery 
President Arthur T. Erickson also 
said company may mnection 
with Interprovincial pipe line at Su- 
perior, Wis., terminus or at Clear- 
brook, Minn., location « nost easter- 
ly pumping station Edmonton-to- 


Superior crude line 


Storage Capacity Expansion Hard Hit 
By DPA's 3rd Quarter Steel Quota 


NPN News Bureau 

WASHINGTON..All branches of 
the petroleum industry other than 
production, are going to have to 
scrouge along during the third quar- 
ter on an allotment of steel which is 
shy their combined requirements by 
nearly one third 

Especially hard hit by a Defense 
Production Administration decision to 
parcel out only 963,000 tons against 
an estimated total need of about 1 
100,000 tons are apt to be two key 
PAD-sponsored programs aimed at 
averting or minimizing oil and gas 
difficulties next winter—those to 
build up storage capacity in frozen 
terminal areas and to complete cer 
tain large diameter natura) gas lines 

Each program depends for success 
on the availability of plate 
which is the biggest and at the sam« 
time potentially the principal bottle 
neck item in the sparse third quarter 
allocation. PAD itself entertains seri 
ous doubts that the plate portion of 
the reduced quota will be forthcom 
ing in full 

Only good news for the industry 
produced by DPA was in its alloca 
tion of 450,000 tons of oil country 
tubular goods. That tonnage, although 
a bit less than requested, should en- 
able operators to continue domestic 
drilling at the 43,400 wells per year 
rate deemed necessary by PAD 


steel 


Oil field machinery and equipment 
won't fare too badly, either, under 
an 180,000-ton third quarter = set 
aside, although that amount of steel 
is regarded as “very definitely a min- 
imum figure.” 

As for the two other metals being 
allocated, the oil industry is slated to 
receive during the third quarter for 
all needs 6,100,000 Ibs. of copper and 
155,000 Ibs. of aluminum 

In the midst of the gloomy reports 
on DPA's divvy of required materials 
to the oil industry, PAD and the Na 
tional Production Authority were 
wrapping up work for orders provid 
ing for transition of oil operations 
to the over-all Controlled Materia's 
Yan for all industries which is t 
become effective July 1 

The upcoming orders, which w 
authorize PAD to administer a pr 
onmties assistance 


systen applying 


across the board to all segments of 
the oil and gas industries, will 
clude 

M-46 (amended), establishing the 
basis for maintenance, repair and op 
erating (MRO) supplies, construction 
tubular goods and other materials 
programs administered by PAD. This 
order will assure PAD construction 
control over bulk plants 
pipe lines, et« but will continue 
authority over service stations in 
NPA, as under the present M-4 order 


refineries 


There was contemplation of 
PAD seeking service station controls 
also but the oil agency finally de- 
cided that its limited staff would be 
unable to handie the job of process- 
ing so many applications 

M-46 A, covering foreign opera 
tions, with PAD and Commerce De 
partment's Office of International 
Trade sharing responsibility 

M-46 B, spelling out the actual lim 
itations and operational procedures 
for construction. Operators can ob 
tain priorities ratings for entire proj 
ects but will be limited in application 
to projects requiring $5,000 or more 
of controlled materials—steel, copper 
and aluminum—-as distinguished from 
the 25-ton limitation of steel use un- 
der NPA's M-4 

M-46 C, covering 
trols 

Meanwhile 


some 


inventory con 


NPA has rejected an 
appeal to permit increased third 
quarter production by manufactur 
ers of all types of industrial pumps 

deep-well turbine, centrifugal, ro 
tary, reciprocating and meter. NPA 
means to hold to the restrictions set 
out in order M-61, permitting use of 
steel, copper and aluminum at rates 
of 100%, 95% and 90%, respectively 
of average first quarter use. Manu 
facturers had protested that produc 
tion schedules for the third quarter 
already were averaging from 40% to 
50% higher than the first quarter 
base period production 


6 Tankers to Be Built 
NPN News Bure 

NEW YORK~ Esso Shipping Co 
effiliate of Standard, has 
ompleted negotiations for construc 
tion of six super tankers with capa 
city of 230,000 bbls. each by Newport 
News Shipbuilding & Drydock Co 
Newport News, Va 


. * . 


Jersey 


Two 26,500 ton tankers, first Br 
tish built ships in Standard-Vacuun 
Oil Co.'s fleet, are being built 
ompany in Cammell Lairds yards at 
Pirkenhead part of a $22,400,000 
ontract for six ships placed by Esso 
Petroleun Co. with three Britist 


vards 


Benzene Plant Started 


sl to NPR 


Construction 


SHREVEPORT, La 
work on a $3,300,000 expansion pro 
gram at Atlas Processing Co. for pro 
duction of benzene was scheduled t 
start this week 

Approximately 17,600 gals. daily of 
benzene will be produced during first 
quarter of 1952 when facilities are 
expected to go into operation 
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Price Ceiling Rules for Lubricants Truman Endorses Industry 
And Asphalt Being Finalized by OPS sak reales sac 


WASHINGTON President T 
WASHINGTON Off f ’ it lea Vv ! t lraw up a 





favors allowing the National Ps 
troleum Council t least, to remair 


man 
ton the shelf, hav 
when, and if such a ust as it is nder the 


chairmanshi; 
essary As one { 


an industry man instead of under 
a government employe as the Justi 

epartment has be« insisting 
irafted with Department has been insisting 
effect only My theory s that the ‘ 
It wouldn't ought to remain just 


w or the lent Truman told his 


as 


ence last week 


He gave that answer 

specific question as t 
was going to continue Ya 
head of the National Petroleun 

il be an industry man or 
? vernmental en 
Whether his response means Pres 
ent Truman also will grant Interior 
cretary man appeal for ex 
ther il industry ad 
DJ's go 


Fair Trades Law Clause 
Nullified by High Court 





WASHINGTON 
May ma © fied 


Supplies of Lube Oil 
Treater Still Tight 


WASHINGTO?D 
thet pher A 


PAD Opens N. Y. Office 


NEW YORK 


t 1834 


nharge 


66-0090 
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Week's Orders and Reports on Oil Mobilization U. S. Meddling in Oil 
This index and digest of defense Dispute, lran Says 


ders provides a weekly summary of — . ee - NPN 

government regulations that may af Sao »perations and permits ad The Iraniah government this week 

fect NPN readers . an ee described the U. S. recommendation 

ies on deine Gea Oi ate Effective 5/11/51 to settle the oil dispute with Britain 

= . . ; by discussions, as “interference in the 
index Defense Production Administration internal affairs of Iran 

DELEGATION 1, AS AMENDED MAY 15 

1951 Withdraws = from srious governmer Earlier the government had refused 

rs me point blank to accept international 

‘_ a er arbitration in her oil dispute with 

Ah ed ae oo Sritain and, instead, sent the British 

simant ncies and defir owned Anglo-Iranian Oi] Co. a copy 

me Conant : of its program for nationalizing the 


industry and asked the company to 


National Production Authority hand over immediately its $1.5 bil 


lion assets in Iran 


( ongress 


OPS—Hifice of Price stabilization 


m restr 


AMENDMENT TO NPA ORDER M4 Ex 
empts fror tions under ertair r U 


S. State Department 
statement May 18 said in part 


The U. S. wants an amicable set 
rod ~ ‘ tlement to this dispute, which is seri 
fu lin gas dis 

bution syster Effect 7 ous not only to the parties directly 
AMENDMENT TO ORDER M-3— Exempt concerned but to the whole free 
m the & ft 1 rat if im biurr od tar a — 
to carton oréers accepted ~ . world We have stressed to the 
production of welding rods, certair governments of both countries (Iran 
wders and the average in heat . . . 
DP A—Detense Production Administration t requir fulf Gel and Britain) the need to solve the 
mn 1 as amended May 1 1951 fec 1 dispute in a friendly way through 
s government ORDER M45, SCHEDILE | . negotiation The U. 8. believes 
ager . slvethylene xcludin condary r . 
. reclaimed e.- ~ om .~ ; « that Iran and Great Britain have such 
NPA—National Production Authority Appendix B materia Allocatior riod t a strong mutuality of interests that 
"A Order M-4 a r 1 May 1 1 siendar month with the initia » r 
adds certain industr ruction to t June, 1951. Small order exempt they must and will find some way 
exemptions ané ristes ape — = per person per month. Effective through friendly negotiation, of re 
' _ tribut ) nd ORDER M-45, SCHEDULE 6—A establishing a relationship which will 
reine meta-dihydroxy benzene y 
xy phen under Order M A pp permit each party to play its full 
. a A materia. Ans iS tial dat role in the achievement of their con 


exempt from t ere the same as 





ta he fur ne ‘ . 


Delegat 
e 


mmbium and tantalur rtx rder exemptior mon objectives 
Order M-45. Schedule 5 a 








Congress 


RENEGOTIATION ACT oF 1951 Pr Oreice 


renegotiatior ntr 1 : 
nating excessive profits from cont JONES 


h the United States nd r ted i = 
eracts, in th 2 t atio OIL 
program sions t 
COMPAN y 

















Office of Price Stabilization 


AMENDMENT I TO ¢ ANG PRICE RRA, 
ULATION 31. Requires imported co 
not falling under provisions 
be priced under this t importer 
Order provides ‘ dates and 
limit for determining and reporting ce 
rices and amends Appendix A by adding 
paragraph numbers thus exempting 
additional commodities from the Import Regu 
ation Amendment extends effective date 
CPR 31 to June 1, 1951 


DELEGATION OF AUTHORITY 7 Lele 
gates to the Director of Region 14 authority 
approve, disapprove advise r ssue r 
establishing ceiling prices ir accordance 
the provisions of CPR % Territoria 
This authority may be redelegated t 
the several [vurectors of District Offices com 
prising the 14th Regior Effective May 14 
1851 
GENERAL CEILING PRICE REGULATION, 
SUPPLEMENTARY KEGULATION 27 Per 
mits wholesalers and retailers r 
selling a product or service at 
troductory price during base freeze 
ncrease elling price t conform 
moat elves y competitive product. Effect “That wasn't necessary, Mr. Brown—we would have delivered the oil to you!” 
GENERAL OVERRIDING REGULATION 
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Jobbers Urged to Oppose y be eubenet 50 ten Further, 
. ol } vr the manufacturer 
Highway Diesel Fuel Tax to know or to determine 
sale what the ultimats 
WASHINGTON » be protected, the man 
would have to charge the 
all sales and then ave it t 
nsumer t seek ref where 
Was not used in 
m the highway 
burdet f l 
m those wh 
ehicle tank 


DPA Issues Mobilization 
Guide for Small Business 


WASHINGTON _ Thirty-one 


ruidebook designed to aid small mar 
' 


ifacturers during the mobilization p 
xl Was issued last week by Defens 
“luction Administration and 
tained free of charge at 
nerce Department field office 

sooklet Mobilization Guide 

Small Business lists such informa 

tion as: how to be placed on govern 


ment bid lists, methods of financir 


plant construction, how to appeal for 


The proposs » te ese! l hardship” relief from controls an 
would require a g, segres ion regulations, and how to obtain help 
and administrative control of rdering needed machinery and 


wt of which O8 erating supplies 


NOW... 


MODERNIZE YOUR LIGHTING! 
ORDER M-4 


now permits you to give your lighting 
problems the important consideration they 
deserve 


Operators may proceed with installation of 
modern lighting systems as offered by 
Guardian fluorescent Island Lights, Cluster 
and Mushroom Lights 





Beat your competition in this 
move to increase gallonage! 


Write Dept. N for Free Bulletin L-5450 


Guardian Light Company 


t S $US#@ EY. 6 OAs PARE tert inors 


Service Station Control 
Law Attack Is Delayed 


BOSTON Massachusetts legi 
ure has referred to next annual 
bills to amend or repeal 
in closing hours of las 

service 
highway 
‘ f State 
of Publi 
768 would 
ufficien 
authori 
g any 
nermit re 
busine 
peal law mpl 
some mten 
ss highway 
les 


gnate 
W 


End Truck-Rail Feud, 
DTA’'s Knudsen Urges 


BUFFALO Defense Transport 
Administrator fames K Knudsor 
May 18 sharply assailed the acr 
nonious advertising wartare be 
tween transport nductries, partic 

trucks and ra lroads, as a possi 
r o the nation’s mobiliza 
program 
ressing the Buffalo Chamber of 
Mr. Knudson suggested a 
to the positive type of ad 
employed by automobile 
1ufacturers for instance who 
play up the superior qualities of their 
wn product without accusing con 
petitors of doing inferor work 
enjoying unfair advantage 


Deaths 


Fred H. Buehler, 63, first secre 
tary of South Dakota Independent 
Oi Men Assn., died in Minneapolis 
April He served as association 

for 4 year retiring n 


Mr. Buehler operated 
intil \ en the 


Robert C. Wetmore, 
wr Standard Oil Ind 
sas City unt his retire 
aw lied May 19. He 


ved by Standar O 
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Otis H. Ellis, Washington represen 


Tidelands Grab Is One Move by U.S. Council, and W. T. Stokely, Richmond 


ffice head for the Office of Price 


? 
To Nationalize Oil, Virginians Told mate 
, * 

Expanding his plea that oil men 
Second vice president—S. H. Hul press their opposition to the Truman 
RICHMOND, Va A emocrt listrict manager of Pure Oil C Administration's industry-nationali 
member f th House ‘omme Richmond zation leaning and accompanying 
Committee warned last week that na Secretarv__C. N. Warret district wast« ] spending Representative 
tionalization of the oil industry was nanager of Shell Oil Co., Richmond stance slashed at “typical entering 
one f the basic issues ivolved in Treasurer—_C. E. Freemar narket igre legislative proposals, such as 
the long-standing ntroversy « ing assistant with Esso Standard Oil ipulsory health insurance, federal 
the oil tidelands i vigo ‘ Co.. Richmond ‘ » education, federal housing, the 


iat r an Farm Plar and similar ) 
nied reports that oil men “don't re Jobbers Meet Meeting with tt : ities , ’ 


et ‘ the . 
care” whether th Virginia Oil Men's Assn. on May ! 
eral government exercise t I were many members of the Virginis s for economic controls bearing 
mtrol 


programs 


Petroleum Jobbers Assn who met rn lirectly on private enté 
It has been said eck ‘ te privately the previous day. New rf topresentative Stanley conceded that 


rprise 


resentative Thomas B. Stanley of ficers elected were n f these restrictions must b« 
Virginia before the spring meeting of President—_C. P. Holland. Southern erated during the emergency, but 
the Virginia Oil Men’s Assn. May 18 Oil Co.. Suffolk at the same time he warned, “we 


that oil men are in the oil business must also ensure that the basic con- 


ric -resi Robert fornsby 
that they don't really care who the Vice | ~— a = . cepts of our freedom of enterprise are 
‘ Hornsby Oil Co., Yorktown 
landlord is or whether they pay their preserved so that temporary abridg 
rent to the states or the federal gov Directors—Claiborne Powell, Cava ments—_the controls and restrictions 
ernment er Oil Co., Richmond, and M. M will be tempered down to reason 
‘I suspect that the position of the Amery, Terk O8 Co, Bampten able proportions and then be handily 
oil industry has been misrepresented Addressing the jobbers during a removed as soon as the necessity 


thus by those who propose to na closed-door business session were for them has gone 
tionalize one of our key resources. I 
believe oil men understand as well as 
any segment of American commerce 
and industry that fundamental issues 


e 
are involved—that the sovereignty of Water Finder 


the states has been violated, that the 
federalization of the tidelands rep- 


om * 
resents still another socialistic en Eliminates 


croachment upon states’ rights, and 


that the whole controversy poses an 
other threat to our Constitution sys Guess Work 


tem dual sovereignty 


Also addressing the gathering of 
more than 300 at the John Marshall Simply spread a thin coating on gauge 
Hotel here was W. T. Hyde, new as- METAL HOSE 
sociation president and district man & TUBING CO., 
ager of Gulf Oil Corp., Richmond ter | | will appear in red on pole when 
who presented an optimistic outlook DOVER, N.J. betes mich nesiin. . 


on the oil industry's supply situation withdrawn. National Water Finder never 
during the current emergency 
Oil in Good Shape America's oil fails—takes the guess-work out of gouging 


pole, and lower to bottom of tank. Exact 


industry is in better shape today than ; ; , oll petroleum products assures accurate 
ever he asserted, “to meet the de P 

mands of civilian and defense pro —— inventories. Economical, a little goes 
duction,” with capacity now 40 . 

greater than “at the peak of Wort a long way. Satisfaction guaran 


War Il teed. Sample on request 


In the five years since the end o ; 
the last war, Mr. Hyde continued, the \ 1 L 7 
industry has made a “tremendous in . ATI 1) NA 
vestment in new refining and pro 
tion facilities. During 1950 1\\ i ORDER FROM 
winted out, three bbls. of oil were ATE : — 
iscovered f each two bbls nm 


ctr ere NATIONAL HOSE 


president E. J. Schul, Virginia Home 


— CS” ST ee : > — DISTRIBUTORS 


First vice president—cC. E. Knight 
Knight Oil Ce Newport News 





erie as representing 77.9 


Census Bureau Sets '48 Bulk Product storage capacity: which Bam 
“nae with 22 of the capacity owned by 
Storage at 7,766 Million Gallons yee . t e = y sai -— 


listillate fuel; 1 rnillic ‘ a coverage of 92.8° of total industry 


f the 


Another 


figures ft 


Diesel and residual f 1.080 milli sales, it can be seen om the at 


kerosine tached table that 99.5 of refiner 
at ' 


products for 1948, ex marketer plants are covered, but only 

gallons, were gasoline 79.1 of jobber plants are covered 
light heating oils 7.6 This is the second report on the 
osine » billion; Diesel wholesale oil business An earlier 
m; unspecified except a release on dollar and number 
to five classifica 
*"N Feb. 14, p. 2 


er-marketer plants, consisting of Other reports will be forthcoming 


ther than gasoline 1.7 billion of plants divided 


in 
The Census Bureau classifies re tions appeared in NI 











‘ whed by yr affiliated with neluding one on motor vehicles it 
ompanies that also operate refir ise by petroleum wholesalers 


Total Dollar Sales and Gallons of Oil Products Sold at Bulk Stations, Terminals—1948 


Pactading liquefied petroleum cas bulk stations and terminals 
Total Reporting number of gallons sold 
araphic division, State Not specified 
type of establishment Number Sales * sales Gasoline Kerosine Light Light Dieset except ae 
(exe. tax) coverage range off heating ofl» type fuet off other than 
entire year #1 fuel off #2-4) Kasoline 


Thousand Per Cent) «Th ‘Th (The 4 Th (Thousand 
dotiars) callons) gallons) gallons) callons 








S.914.2 -* 7 . + 4.74 ' “4 739,59 7 ” 
4. 2e 1 678 790.81 6" ‘ we 7 ' 45,464 


Storage Capacity of Petroleum Bulk Stations and Terminals—1948 


(Dees not inctude liquefied petroleum cas bulk stations and terminals) 
treographic division state Fatablishments  Sales* Bulk Storage Capacity on December Products Specified- 
(excel, tax) Total (rasotine Kerrosine stillate Diesel and 
eatire year Fuel Otls Residual 
(Namber) | Thousand Peel Oils 
(Thousand ‘Th (Th ad (Th 
dotlars) calloms) cailoms) gallons) gallons) 
127 ’ ‘ 7. 766.61 1.651 I ‘ 1,880,408 
1%, (ts ‘ O45 364 2.987 555 ; 1,390,540 
10,074 Tis. 2s 663.672 7 489,968 
651 re 5.04 261,689 : 7 615 
1A2 a2 i” 218, 086 7 7.00% 
4 43 


0,14 
115 
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A Business ‘Empire Run by Independents 


From now on whenever you see a Coca-Cola sign you 
might well wonder how much better off the oil industry 
might be if its organization set-up was more like that of 
Coca-Cola You might 
might be of legislative attack and antimonopoly suits 
And you also might study whether oil thus organized 
might not be the beneficiary of more healthy competition 
and profits 


onsider how free the industry 


Coca-Cola, as re-organized 28 years ago by the present 
chairman of the parent company's finance committee 
consists of groups of independent companies, with the 
parent company developing and manufacturing the Coca 
Cola syrup and the others distributing, jobbing, bottling 
and retailing it. In short it is the very opposite in organi- 
zation to that of oil and many other large industries 

For our authority on this, we refer you to the story 
entitled “The Multi nillionaire Nobody Knows" published 
in last week's Satu. jay Evening Post (April 5 starting 
page 26) It is a story of the man who did the biggest 
job building and who still heads Coca-Cola, Robert W 
Woodruff. For a time he sold White Motor trucks to 
the oil industry, among others, because he and his father 
could not agree on his efforts with some other businesses 
in which his father was interested. But Walter C. White, 
famous steam car racing driver of the early days of the 
automobile, was having management trouble at the Whit« 
Company owned by himself and family. So White hired 
Woodruff who in four years gave its sales a phenomenal 
lift, and put it in the truck fleets of many oil companies 
large and small 

Here is what the Coca-Cola organization is today, ac 
cording to the Saturday Evening Post 

The central company that owns the formula and makes 
the syrup; jobbers who are owned 100% independent of 
the Coca-Cola group; bottling plants owned more than 
95°> Independent of the head company and retailers all 
100% Independent This is becoming true in foreign 
ountries where the 
ownerships 


ompany is withdrawing from part 


All this measures up to full-grown oil company size, for 
its gross sales in the U. S. in 1949 were $221,800,000 and 
at the same time its foreign bottlers, numbering more 
than 270, grossed more than $150,000,000 in sales for 
a grand total of $371,000,000. Its profits in 1949 AFTER 
taxes were $38,000,000 

According to the Post this decentralized setup seems 
to be largely Woodruff's idea emanating from his strong 
belief in the competitive independent ownership system 

To quote the Post for a few lines 

Woodruff “determined that the soundest success could 
be had if the manufacturing, the wholesale, processing 
and distributional facilities should be owned, controlled 
and managed separately from each other and each should 
be independent of the retailers. Coca-Cola would, he and 
his staff further decided, develop as a single-product in- 
stitution and, as manufacturer of that one product, would 
refrain from taking over a multiplicity of related opera- 
tions which easily could have been integrated. Save for 


intimate control of the character of a few ingredients 
he directed, Coca-Cola would buy its requirements from 
suppliers in the market Coca-Cola would, for instance 
control no sugar plantations, mills or bottle 
manufacturing plants. Today Woodruff is gratified that 
of all its suppliers, Coca-Cola owns and controls not on« 


own and 


To these independent business men at home and 
abroad, Woodruff preached personally and through his 
associates that in each town “The Coca-Cola Man’ must 
be active in community and civic work so that he might 
become ‘not merely the representative of the product 
but the personification of the institution.’ ” 

This sets forth a philosophy of ownership and manag« 
ment that is the opposite of that espoused by John D 
Rockefeller, Sr.. and that has been followed since by 
the major oil companies Maybe this Coca-Cola plan 
could not have been followed very closely in the oil in 
dustry The tremendous investments needed to find 
and produce and pipe line oil might not have been avail- 
able from much other than big company sources. Per 
haps the refining art has called for more money than 
the industry might have been able to provide from its 
own receipts 

However, maybe a man of Woodruff's driving power 
starting on this Coca-Cola plan in the oil industry original- 
ly instead of on the Rockefeller-completely-integrated 
plan, might have worked out an industry operation that 
while perhaps not as closely integrated as major oil com 
panies are today, might at the same time have created 
more Independently owned and operated units, that could 
serve the oil industry just as efficiently and which would 
certainly afford far better protection to the industry 
against government attack than the plan now in force 


Integration Proponents Ignore Facts 

Those who say that the oil industry must be con 
pletely integrated close their eyes to some most obvious 
facts and the strange thing is that some college pro 
fessors of economics, who more and more are being called 
on by major oil companies for advice, seem to be the 
most blind to some of the facts. Such professors say the 
majors cannot allocate to company functions various 
parts of their equipment investments, operating costs 
and inventory They just wave their hands and blandly 
say “it cannot be divided.” 

But take the great Standard of New Jersey—-its last 
annual report names 55 subsidiaries and allied compan- 
ies. One's recollection is the number actually might be 
more as we have heard the figure of nearly 375 used 
in past years. These companies all come under one 
general management on the upper floors at 30 Rocke- 
feller Plaza, New York City. Maybe all the accountants 
there live on aspirin, but somehow, despite some college 
economists to the contrary, “the Jersey’ seems to be do- 
ing pretty well allocating nearly $3 billion last year of 
expenses to all of its world-wide activities for a profit of 
$400 million. Other companies also seem to be able to 
keep their bookkeeping separate for a lot of activities 
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and to satisfy the tax authorities of many countries and 
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life 
differ 
by 


industry's 
by the 


are 


most 
give 
ent activities 
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every 
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operations 


who no benefit 
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branded 
nature of things simply cannot have 
he built group of 


sociated but Independent companies that manage to bring 


on his 
and by 


arket 


syrup an 


open 1 has up a great as 


might 
night 
outfit 


does 


Mr 
into doing a still better job pushing his “Coke” 
service 
hotel keep 

At all events, according to the 
he 
brass 


ask Mr. Woodruff to New York to 
and also to Chicago, and request him to 
for their just how his 
got all built “Independents 
it feel to operate 
throwing 
Woodruff 
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able to inveigle 
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Oil Equipment Jobber Organization 
Should Help Industry Generally 


By Leonard Castle, Midwest Editor 


Founding of the National Assn. of 
Oil Equipment Jobbers at Louisville 
last week (See page 35), fills a long 
standing need, and accomplishments 
of the new trade group can be many 
For too many years, the Independent 
equipment jobbers were virtually the 
only segment of the oil industry not 
represented by a strong, vigorous 
trade association 

Foremost among the goals of the 
new association is to serve as an 
agency of closer co-operation with 
the nation’s Independent oil jobbers 
This co-operation will come on two 
fronts 

1. In helping to improve the effi- 
ciency of bulk plant operations, and 

2. In forming a more potent politi 
cal force of Independent businessmen 
within the oil industry by working 
closely with the National Oil Jobbers 
Council and its Washington repre- 
sentative, Otis Ellis 

The new association was conceived 
almost simultaneously in the minds 
of two men, living several hundred 
miles apart, who never had met b« 
fore or discussed the possibility with 
each other. These men are James M 
Newberry of the Newberry Equip- 
ment Co., Memphis, Tenn., and Fred 
Coffield of Coffield Supply Co., South 
3end, Ind.. who were elected presi- 
dent and vice 
of the new trade group 

Mr. Newberry, who has been an 
equipment 
thought for 15 years of the need for 

association He had talked to 


other et pment jobbers 


president, respectively 


jobber since 1930, had 


one 

ever too ! last 
January Mr rewberry wrote a let 
NATIONAL PETROLEUM NEWS 

ul Tyanization 


iw how it 


ki had beer 
quipment ‘ ‘ y five years 


felt 


the need of a strong trace 

ation because, as he expresses 

wanted to make sure I was run 
ning my business right and had no 
real way of knowing Last fall 
about the time Mr. Newberry was 
formulating his plan of action, Mr 
Coffield decided to 
study of other oi) 


make a personal 
equipment jobbing 


businesses to determine how their op- 
erations compared with his own 

He drafted a 28-point questionnaire 
covering various phases of an equip- 
ment jobbing business and departed 
on a five-state trip to visit 10 other 
firms and learn the answers. He was 
gone for two weeks, covering Illinois, 
Indiana, Kentucky, Ohio and Penn- 
sylvania by automobile, airplane, 
train and bus About half way 
through the trip, Mr. Coffield realized 
that virtually every man with whom 
he had talked had mentioned the need 
for an association When he re- 
turned to South Bend, Mr. Coffield 
also wrote a letter to NPN asking for 
advice and assistance in forming a 
new organization 

Since Mr. Newberry’s letter had 
arrived at NPN’s Cleveland office 
only a short time before, the two 
men were put in touch with each 
other and, with a bit of help from 
NPN, decided immediately to work 
as a team in setting up an opening 
convention for a new association. A 
six-member steering committee was 
selected to draft a constitution and 
arrange for the convention Mem- 


bers of this committee besides Mr 
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Newberry and Mr. Coffield were: A 
W. Boulton, vice president of NPN 
Cc. L. McBride of the C. L. McBride 
Co., Louisville; E. de Penaloza of the 
General Equipment Co., St. Louis 
and H. R. Tuller of the Tuller Equip- 
ment Co., Columbus, Ohio 


. . . 


Mr. Coffield and Mr. Newberry list 
these seven points as to why an as- 
sociation should be formed and what 
it may be expected to accomplish 

1. It will create a feeling of kinship 
among oil equipment jobbers 

2. They will gain recognition as be- 
ing specialists in their field who can 
service equipment as well as sell it 

3. Mutual exchange of marketing 
ideas will result in the equipment job- 
bers being better able to serve their 
suppliers 

4. Existence of the association will 
demonstrate both to the manufac 
turer of equipment and to the buyer 
the value of having responsible job 
bers in the territory 

5. The association will provide an 
avenue for stressing the importance 
and efficiency ot decentralization of 
equipment purchasing by major oil 
companies 

6. An association may provide the 
possibility of an exchange of certain 
types of inventory lists 

7. In the past, manufacturers as a 
whole have not been able to feel the 
pulse of the oil equipment jobbers 
feeling in regard to common policies 
between the two An association 
should correct this condition 





Opinion in East Ils Widely Varied 
On Merits of Fuel Oil Budget Plan 


By Raymond E. Bjorkback, Eastern Editor 


when 
the heating oil customer should get 
paid up, the fuel oil budget plan is 
coming in for considerable examina 
tion from oil marketers in the East 
Attitudes toward the plan ars 
about as varied and feelingly spoken 
as those held toward the games of 
bridge and canasta by their partisans 
Many are using it, many won't, and 
many look on it with towering indif- 
ference Of those using it, perhaps 
more just make it available to their 
customers than push it 
One body of opinion holds that “it's 
fine for the Independent.—helps him 
finance his inventory 
On the other hand 


With the approach of June 


among mem 


bers of the Oil Heat Institute of New 
England, the common experience has 
been that the budget plan has “most 
ly a collection advantags reducing 
the number of customers winding uy 
the heating season owing something 
and neglecting the debt until the fol 
lowing fall 

Also, it's “something you've got to 
sell: it won't ‘go’ too well if you just 
make it available 

Two majors, Gulf and Esso, appear 
to be using it as much as a selling 
point as anything else in New Eng 
land They advertise it-Gulf more 
than Esso 

Gulf pushes it with newspaper ad 


vertising, radio plugs and enclosures 
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with monthly statements Esso has 


been largely confin 


ng its promotior 
radio 

Other majors either don't have the 
budget plan, or simply make it avail 
able for the customer who asks for 
t Of the former, one major refuses 
to Use the plan, taking the position 
that it costs more to handle than it 

worth, a budget account can becom« 
lelinquent about as easily as a con 
entional account and the govern 
ent now has the brakes on credit ir 
attempts to nflatic« 


ombat 


The marketer considering employ 
ing the plan probably should look at 
t strictly from the standpoint of his 
particular set of circumstances He 
should kee mind 
things, that 

1. While the customer 


luring the 


among other 


builds up 
summer months 
gets into” the dis 
tributor with heavy January and Feb 
ruary product (And 
some distributors offering the budget 


the ustomer also 
deliveries of 


plan don't require a December pay 
nent, or a January payment, or 
ther, in view of the dent Christmas 
puts in the customer's pocketbook.) 

2. It has been found “important 
» estimate the customer's full-season 
bill accurately in arriving at the 
monthly He 
loean't like to wind up the season 
having to pay a balance 


t 
amount he is to pay 


even one 
like $6.40 it's much better for you 
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» be paying him a littl according 
0 @ credit man who's had substan 
al experience with the budget plan 
s. Much lemand for the 
lan mes from householders con 


onsumer 


verted from coal, who've been used to 
budget plan, and from young cou 
es setting up housekeeping who ar 
t-minded 

Also, the following revealing side 
ght was thrown on the budget plan 
n the oil men's section of the recent 
meeting in Boston of the National 
Asan. of Credit Men 

A credit man from Minneapolis said 
he'd like to hear about budget plans 
there was “new interest” in them in 
his area He asked for a show of 
hands of those whose companies were 
using one 

About a fourth of 
room were 


those in the 
raising their hands when 
the session leader, a Chicagoan, in 
terrupted 

Wait a minute,” he said Let's 
first have the hands of those in the 
East with a budget plan 

Almost the same number of hands 
went up again The 
snorted 


Chicagoan 


You fellows in the East! You 
talk about the budget plan like you 
invented it Why, we had it in the 
Middle West back in the ‘30s We 
had it for about 10 years, and w* 
threw it out 

Why have a 10c plan when prod 
uct is hard to get? 





California ‘Exclusive Dealing Case 
Pops Up Often in Richfield Hearing 


By Frank Breese, West Coast Correspondeni 


igt m the Richfield 
jealing 


exclu 
Several 
nes referen Standard Oil 


f California “exclusive dealing an 

have come up in testimony In 1948 

California Standard was ruled guilty 
f violating the 


required to 


antitrust law and 
revise its 


contracts with 


ndependent dealers by eliminating 


the “exclusive dealing” clauses 

Under cross-examination by Rich 
field, a Pennzoil salesman testified 
that he referred to the California 
Standard decision when trying to sell 
tichfield operators The salesman 
Harry R. Ellis, told hesitant Richfield 
operators that it was illegal for any 
company to object to their 
outside products 


buying 


Then Richfieid counsel, Robert E 
Paradise, asked By the way, Mr 
Ellis, you are not the salesman who 
has told service stations that sinc 
the decision in the Standard Oi) case 
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mpulsory on their 
nnzoil products 
Mr. Ellis replie« 


Mr. Ellis disclosed some interesting 


Absolutely not 


aspects of his company’s operation in 
California, with West head 
quarters in Los Angeles On the 
West Coast, the Pennzoil Co. has be 
tween 16,000 and 17,000 accounts, he 
said The products sold are motor 
oils and lubricating oils in bulk and 
ans 


Coast 


About 20 salesmen work out of the 
Los Angeles office, testified Mr. Ellis 
He makes 35 to 40 calls daily and 
has 200 accounts himself, his duties 
being to call on all service stations 
and motor car dealers in his territory 
Any of them not carrying Pennzoil 
products are considered prospects 
They work on quotas set by the com- 
pany, “and you've got to keep your 
quota up,” said Mr. Ellis 


Both volume and the number of 


new accounts have increased recently 
reflecting sales, Mr. Ellis 
told a questioner 


growing 


At one point questioning of Don 
McCombs, former 
ator” in Spokane, centered around 
station maintenance After this 
phase of questioning, U. S. Judge 
Leon R. Yankwich interpolated with 
one of his frequent commentaries 

Said the judge I have travelled a 
good deal all over the Pacific Coast 
I will say if they would police not 
only this group but all stations’ rest 
rooms, it would be much better for 
the travelling public 


controlled oper- 


They're teaching the gals how to 
pump gasoline again, just in case 

Standard Oi! of California has re 
cently opened its extensive 
program to women. Those with ade 
quate training will be qualified to 
work in stations as 
women did temporarily during World 
War II Since then, about the only 
women seen in stations have been 
those hired by the self-serves to serve 


training 


service some 


as cashiers and ornamentation 

Service station help is increasingly 
hard to get since men are drawn 
away by higher-paying defense jobs 
as well as the draft board 

. . . 

A well-calculated attempt to break 
into the eastern market is being ex 
panded by two of the West Coast 
majors—Standard Oil of California 
and Union Oil 

In its latest annual report 
ard Oil of California 
subsidiary in the East, the California 
Oil Co., has made substantial gains 
in rounding out its East Coast mar- 
keting operations.” Briefly explaining 
the growth, Standard Oil said its 
operations had been extended in New 
Hampshire, Virginia and the District 
through arrangements 
with nine additional! distributors 

With the exception of 
California Standard’s subsidiary now 
conducts marketing activities in all 
eastern seaboard states from Main¢ 
to Virginia 

Union Oil has confined its invasion 
if the eastern market to its motor 
oils. However, this campaign, which 
was launched last year, is now being 
stepped up because of encouraging 
progress, according to the company 
For one thing. Union Oil deems it 
practical to advertise its motor oils 
on a national basis to further the 
campaign 


Stand 
stated that its 


of Columbia 


Delaware 


Of the seven West Coast majors 
four others are affiliates of companies 
operating on a national scale already 
They are General Petroleum, Shell 
Texas Co. and Tide Water Associated 
while the seventh, Richfield, has cor- 
porate links with the East, its mark- 
eting operations are centered in the 
West 
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CONSIGNEE SERVICE STATION in Evansville, Ind. Outlet was built three years ago by Paul Hartman, Mid-Continent consignee, 


and is lessee-operated 


How Consignees Operate 


They Have Sizable Investments in Stations and Equipment, 
Are Important Marketers, Civic Leaders, NPN Survey Shows 


By FRANK C, STURTEVANT 
NPN Staff Writer 


The importance of the consignee in 
the distribution of petroleum products 
is greater than many people in the 
oil business seem to realize. Consign- 
ees, taken as a whole, have grown 
at least as fast as the rest of oil 
marketing, but with so little general 
publicity, and so little attention from 
industry associations and committees 
and from merchandising publications 
of their suppliers, that they might 
well be called the “forgotten men" of 
petroleum distribution 

To size up the role of the consigne¢ 
(sometimes called commission distrib 
utor or agent) and to study trends in 
this type of distribution, NATIONAI 
PETROLEUM NEWS staff members 
have been getting material for over 
a year. They have personally inter- 
viewed 75 consignees of all sizes, re 
ceived questionnaires from 200 others 
and have discussed consignee distribu- 
tion with a score of supplying com- 
pany executives 

Here is a summary of the conclu- 
sions of the study 

1. The number of consignees has 
increased in the Far West but has 
remained fairly constant elsewhere 
(The added consignees in the Far 
West were in 
salaried employes.) 


most cases former 

2. There is a trend in a few com- 
panies toward encouraging consignees 
to invest in retail outlets, although 
in some quarters the legality is ques- 
tioned of paying a consignee a com- 
mission on deliveries he makes to a 
self-operated service station. Still 
others prefer that their consignees 


do not compete in the 
tion business with the 
supply 


service sta 
dealers they 


3. While there is a surprising num- 
ber of consignees whose volume is 
in the range between 5,000,000 gals 
and 15,000,000 gals. annually, most are 
in the medium and small gallonag 
brackets 

4. Consignees in course of time 
come to be owners of a considerabl 
equipment inventory, and their equip- 
ment is being steadily replaced and 
expanded, to keep pace with the 
growing petroleum volume 

5. While there is little turnover 
among consignees, there is consider 
able unhappiness among them be 
cause commission rates (1.5c is the 
most common) have gone up but 
little, while costs and dollar values 
have climbed rapidly 

6. Between the larger and mor 
progressive consignees and the typical 
medium size jobber there is often but 
a thin line of distinction 

7. Where consignees carry a TBA 
line, as many do, it is more often on 
an outright jobbing basis 


West Coast Operations Examining 
these conclusions in order, the West 
Coast trend to consignees, and away 
from salaried operations has been a 
20-year transition, perhaps somewhat 
accelerated during the past 10 years 
While elsewhere in the country th: 
commission plan of bulk plant oper- 
ation was adopted in the beginning 
as a method of distributing petroleum 
products in farm areas, the salary 
method was favored on the West 
Coast 


One of the West Coast majors a 


counted for much of the change by 
switching many of its salary points 
to consignees, or “wholesale distribu 
tors” as they are called. Today this 
company’s salary operated bulk plants 
are found only in the larger com- 
munities where centralized facilities 
are maintained to assist the Independ- 
ent dealers, distributors and jobbers 
to promote, and sell more merchan- 
dise 

Probably one of the earliest causes 
of the departure from salary type dis- 
tribution on the West Coast was the 
growth of the heating oil market in 
that area, starting years 
ago. It was found that Independent 
heating oi] distributors were better 
able to specialize in giving service 
24 hours of the day 


some 20 


As a consequence much heating oil 
business is handled by Independents 
in the Far West. They are not con- 
signees, however, as they purchase 
and own their stocks, bill the mer- 
chandise, and make their own collec- 
tions 

The reasons back of this large-scale 
changeover in marketing practice, are 
these 

1. In all but the largest cities, it 
was found that greater efficiency re- 
sulted from distribution through con- 
signees than through salaried em- 
ployes 

2. There was evidence, some of it 
obtained through market surveys 
that many classes of customers prefer 
to deal with a consignee, because he 
is an Independent business man 


Consignee - to - Jobber Switches— 
Four oil companies have been, and 


are today, encouraging and aasisting 


29 





HOW CONSIGNEES OPERATE 





“ naignes t switch over ti 
pobber 


operation. Such c« 


versior urse, are just one 
further rer 


rated 


Saiary 
bulk 
jobbe 


ugh t 


ytal number 


there 


any no 
iSfignees @s 
f all its bulb 
les a few 
a bec 
ther 


year 
ame con 


brands 


Well Established B 
e's solid p 


jeum dis 


a 


marketing 


ough 


thous 
by 
hundred ; ‘ of the 
ompany's car 
or more ars ag At 
bulk 
eonably close 
nded ) 


wagons f 


that 
plants built 
they 
were ints serve. Ne 
that 
oads ve which 
long 
time rapid improvement tn 
trucks and roads made it pos 
to lengthen the hauls and elin 
some intermediate bulk plants 
there is no trend up or down 
this company’s con 
a group they effic) 
handled a increase 
kept their 


ther the 


tank day nor 


they traveled 
mducive to hauls, but in 
a short 
both 

sible 

nate 
Today 
n the number of 
signees. As 
ently 


have 
tremendous 
n gallonage 


and have 


ustomers happy 


Station Building In thy 


wervice 


matter of 
station ownership, some of the 
and 
own 
build 
consignes 


1l companies 
their 


expect encourage 
and operate 
new stations 


marketing 


consignees to 
stations, and to 
wherever a area 
contains potentially 
ion ‘ Other « 


ng those with the 


service sta 


includ 
number of 
neutral 
the acquisition of stations by cor sign 
ees. They will 


good 
ompanies 


largest 
consignees are more about 
assist with building de 
desired, and in 
with financial aid. Still others oppose 
station 


wens f some cases 
ownership bv ¢ 
fact sore loubt the 


lesale 


signees. In 
legality of 
paving a wh ommission to 


anyone engaged in retailing 
In one of the largest 


marke 


companies 
executive described an in 


a new station recently con 
typical 
Construction was financed by the con 
signee, under to the 
ompany then 
leased the station to a dealer-opera 
tor. The thus provided the 
third-party apital rh fil 


gently by the 


structed by a onsignes as 
a long-term leas« 
and the consignes 


consigne: 


companies 
While the 

been the 

list: 


has 


signer 
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truck delivery, there has been a big 


ump in car registrations everywhere 
with @ « 


better 


onsequent need for larger and 


service stations in consignes¢ 
that this expand 


induce 


areas. It 
ing 
acquire or 


is possible 
market will 
build 
when 


consignees to 
more stations in the 


future restrictions are lifted 


Practice There ar 
exceptions to the trend 
encouraging station 
wwhership on the part of consignees 
One of the major oil companies visited 
by NPN has never altered its policy 


Objections to 
at least 
toward 


two 


service 


‘ 


= restricting its consignees to whol 
saling only. It 
that any acquisition of an in 
in retailing by the 
grounds for tern 
ontract. Other 
legal questions as 
siderations of 


tice 


stipulates in its con- 
tracts 
terest 


consign 
ination of the 


objections stem fro 


will be 
well as from con 
sound marketing pra 
In most 
titude is the 


a consignec 


different at 
Reasons why 
interest in retailing ou 

onaidered a good thing ar 

expressed by the division man 
ager of one of the large major com 
panies. He during an interview 
that good, aggressive consignees who 
make money, generally want to put 
some money into other local busi- 
ness ventures. He thinks it is better 
that they be encouraged to acquire an 
interest in stations, rather 
than divide interest and atten- 
tion between the oil business and 
something else 


companies a 
rule today 
lets is « 


best 


said 


service 


their 


Station 
advantage 
ager, of 
ditional 
profit 


ownership has the further 
went on this division man 
giving the consignee an ad- 
source of profit. The extra 
possibilities tie him more close 
ly to the oil business. He 
cerned about the greater bargaining 
power @& consignee may acquire as 
of some marketing outlets 
He points out that a good man who 
an build up a strong, profitable busi 
will have enough prestige in his 
ommunity so that he can swing busi 
ness to a competitor, regardless of 
the number of stations the 

wns 


is not con- 
the owner 
ness 
consignee 


Case History — 
genes 


One typical con- 
representing a company which 
station ownership 
Aside 


service 


eT urages was 
from 
sta- 
are served from his bulk plant 
wo of accounting for 8% of 
the gallonage, are owned by the 
plier Of the balanc« 
owned by the 


ted during this survey 


farm business about 25 


these 
sup 
half aré 
consignee and half by 
ndividual dealers. Some of the 
e station equipment 
but a good 
whned by the consignee 
This « 


nent for 


about 


sery 
is owned by the 


supplier portion of it is 


onsignee also supplies equip 


farm accounts for local 


mmercial accounts actively 
trade 


lume 


solicits the 


has w 


latter class and 
good vy 


lubricants In this 


irked up a 
dustrial 


resp 


he duplicates the 
surprising number of consignees 

Station 
In a special 
signees all located in a 
the supplying companies 
ditions favorable to the 


of strong 


performance of a 


Ownership Percentages— 
study made of 35 con- 
state wher 
found con- 
development 
Independent consignee op 
erations it found that every ons 
owned (or controlled by lease) 
than 50°, of his station 
The proportion of consignees wh 
owned their own 


lows 


was 
more 
service out- 
lets 


stations was as fol 

8 own ior control) 

(or control) 
‘or control 
r ntrol) 

of stat 

msigne i n roup 

three to 21 

In one 

tion visited in 

course if this 

that 


half were 


ranges tre 


large 
another 
survey it 


service 


very onsignee opera- 
state in the 

was found 
out of 65 stations, about 
owned or controlled by the 
consignee 

On a visit to still another consignee 
a typical medium-sized operation do- 
ing 3,000,000 gals. a year t 
was found that about one-third of the 
service stations were owned (or con- 
trolled through lease) by the supplier 
one-third by the consignee; and on 
third by individual dealers At the 
time of the visit the supplier was en- 
gaged in building a new service sta- 
tion, while the consignee was making 
plans to build stations on two sites 
which he had acquired 

At a major oil company division of- 
fice it learned that among 250 
consignees in the area, about 15 sta- 
tions are the maximum owned by any 
single consignee 


about 


was 


of the av- 
measured 
much less 


Consignee Size—The size 
erage consignee’s business, 
in gallons, is probably not 
than that of the average jobber 
There does seem to be a top limit 
however, since the consignet 
found in this survey has a volume of 
15,000,000 gals. a year 

Another large consignee with a vol- 
12,000,000 gallons 
bulk plant 
and 100° 


largest 


ume of around 
marine terminal 
tank trucks and transport 
of its service stations 
In neither of the cases is 
farm business a major item. This, of 
in sharp contrast with the 
consignees 


owns its 


above 


course s 
great majority of 
One typical small consignee visited 
luring this survey will serve as an 
example 
industrial town 
into the ranks 
consignees years ago 
yriginal job as a tank truck 
His volume is around 750,000 
from a third to a half 
illate fuel, and the 
His three tank 
surrounding rural 
office in his 


Located in a small 


this man graduated 
of the 
from his 
driver 
annually 
it being 
balance gasoline 
trucks cover the 
He makes his 


some 20 


dist 


area 
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home, where he has the assistance of 
his wife and daughter in keeping 
books and answering phone calls 
He spends some of his time driving 
a tank truck on deliveries, but also 
finds time to solicit both fuel and 
lubricant 
nercial accounts and smal! 
To the latter he can sell cutting oil 
and similar specialties with the oc- 
casional assistance of the industrial 
salesman from his supplier's division 
office He is just beginning to 
about the TBA business 


business from local « 


industries 


learn 


It is possible to find smaller con- 
signees, because like jobbers, there 
are a few who handle less than 100 
000 gals. a year, or about on a par 
with a medium size service station 
But the most important segment of 
the consignee field consists of those 
who do between 1,000,000 and 5,000 
000 gals. annually In a discussion 
with a typical operator whose volume 
is about at the half-way point in this 
gallonage bracket, these points wer 
learned 

The volume done is largely gasolin 
and is handled by one 3,200-gal. semi- 
trailer, and a conventional 1,160-gal 
tank truck, plus a %-ton pick-up 
truck A new feature is a panel 
truck operated by his TBA salesman 
Located in a medium size town, prod- 
ucts are distributed through service 
stations in the home town and near- 
by communities At a commission 
rate slightly under the 1.5c a gal. in 
common use, he earns a gross annual 
commission just over $30,000. Out of 
this, of course, must come his payroll 
which includes plant and truck em- 
ployes, plus truck operation and 
maintenance costs A newcomer to 
TBA, the extent of its contribution 
to his profit is as yet unknown 


Consignee Volume Other figures 
on average gallonage are these 


In one major oil company division 
area, the gallonage done by 250 con- 
signees ranges from a low of 800,000 
gals. to 3,500,000 gals. a year 


In another company 11 consignees 
had an average annual gallonage of 
1,000,000 


A division office of a third company 
reports a range for 250 consignees 
from a low of 400,000 gals. to a high 
of 7,500,000 gals 


Eighty-five consignees of a fourth 
company, covering one complete state 
average 1,000,000 gals. a year 

For what the comparison is worth 
another company reports that 70° of 
the volume sold through its bulk 
plants is farm trade, and that 90% 
of its bulk plants (in number only) 
are operated by consignees. A second 
company reports that 75° (in num- 
ber) of its bulk plants are consignee 
operated; a third says that two-thirds 
of its volume is handled through 
jobbers and consignees combined: a 


MOTOR OIL AND TBA display racks in station he built are examined by Paul Hart 
man, Mid-Continent consignee in Evansville, Ind 


fourth says that 300 out of 750 bulk 
plants are consignee operated 


Ownership of Facilities With a 
few exceptions, consignees as a rule 
operate bulk plants provided by the 
supplying oil company. In tHose areas 
where consignees were established in 
the early days of the oil business 
trucks, truck tanks, and all service 
station or other dispensing equip- 
ment also was provided by the oil 
company. One of the major oil com- 
panies with a large number of con- 
signees still follows this practice 
Others require the consignee to buy 
his own truck chassis, while the sup- 
plying oil company provides the truck 
tank 


Thus, in the recent West Coast 
switch from salary to consignee oper- 
ations, it was found desirable for the 
consignee to own trucks, truck tanks 
and all accessories. In other areas 
some consignees have come to own a 
growing inventory of service station 
equipment, as they have gone into 
the retail end of the business by way 
of ownership and operation of sta- 
tions, or by taking on dealers, far- 
commercial accounts not 
considered eligible for loaned equip- 
ment by their supplying oil com 
panies 


mers or 


By far the majority of all consign- 
ees in the country today buy at least 
the truck chassis, plus power take- 
offs, manifolds, valves, meters and 
other accessories. In addition, at a 
number of plants personally visited 
during this survey, consignees told 
of installing their own bulk plant 
meters and larger capacity pumps. In 
each case they explained that it was 
important to them to speed up their 
truck loading, and to have a more 
accurate control of product loss 


Included in the assets of all con 


Signees are essential items of office 
equipment, such as desks, files, type- 
writers, and adding machines. In a 
number of the establishments visited 
degree day systems were in operation 
affording automatic delivery service 
to fuel oil customers. In one of the 
consignee offices visited, the list of 
home heating oil customers was large 
enough to require the employment of 
a degree day clerk and a truck dis- 
patcher. For figuring billing exten- 
sions and other incidental calculating 
a new bookkeeping machine had just 
been installed at a cost of $800 


Consignee SidelinesLike oil job- 
bers, many consignees branch out into 
sideline ventures, which appear to be 
unlimited in variety. A natural and 
closely related sideline is the trans- 
portation of petroleum products. As 
is so often the case, the purchase of 
the first transport puts the operator 
in the hauling business both for him- 
self and others. In an analysis made 
of 125 consignees in a single state, 
five were engaged in petroleum haul- 
ing. The size of their transport fleets 
ranged from a low of two trucks to 
a high of 18. One consignee in this 
area is engaged in marine transpor- 
tation as a barge operator 

Other sidelines favored by con 
everywhere are distributor 
franchises for automobiles, farm im- 
plements, appliances, automotive 
parts, LP-gas equipment and oi] burn- 


ers 


signees 


Commission RatesThe 1.5c per 
gal. commission which seems to be 
most commonly employed has been 
in existence a long time. In postwar 
years it has been a growing cause of 
complaint. On the West Coast during 
the transition from salary to con- 
signee operation, however, the use of 
set commission rates was avoided. In- 
stead most commission distributor 
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FRUEHAUF IS THE FULL LINE 


\ 
! 


_Tank-Trailers, Truck Tanks “engineered”— from) 








month hauling propane 


cBud® oi) and other petroleum products 


“ENGINEERED TRANSPORTATION” for liquids is a Frue- 
ha@uf specialty with “standard” Fruehaufs available for 


almost any job. If your haul calls for a “special”, Frue- 





hauf has the facilities and ability to produce a custom- 
tailored Trailer for the job. And when you buy a Fruehauf, 
the world’s best service is a “plus” feature available in 80 
Branches coast-to-coast. 


Gasoline Transport. 4000 gallons is the starting Asph.® 


: point for standard Fruehauf Tandem Axle Tank rock w 
For complete information on the Tank-Trailer to fit your Trailers. 6500 gallons is top capacity for a single 


standard unit 


needs, see your local Branch man, or write Fruehauf Trailer 


Company, 10957 Harper Ave., Detroit 32, Michigan. 


A Tank-Troiler Cotolog illustrates and de- 


, - scribes the Fruehauf line—both “standards” 
ia c:fi | l a ae J ond “specials.” A free copy is available by 
writing Fruehouf Trailer Co., 10957 Harper 


WORLD'S LARGEST BUILDERS OF TRUCK-TRAILERS 9 tassels 


Fuel OF 
ple co 
Damne 














IN YOUR SPECIALIZED FIELD 


the ground up—for every liquid hauling need! 


Transport. Capacity 4000 gallons. 2 inch 
bol insulation, oil heated, internally braced 


ompartment tank 


Trailer. Capacity to 5000 gallons. Multi- 
partment. Side or rear discharge options. 
d and internal drain walkway 


“4 





OW Ve coro 


Bunker C. Transport. 4500 gal. capacity. Single 
compartment with rear 6-inch stove pipe dis- 
cnarge. Special Bunker C. type manhole and 
venting. 


Propane ord Butane Trailer. Capacity 5050, mixed 
load possible in twin tanks. Working pressure 
200 Ibs. per sq. in.——5 to 1 safety factor 





ANE LAM ABLE 


Casinghead Transport. Capacity 5000 gallons. Two 
parallel cylinder tanks. Working pressure 35 Ibs. 
per sq. in. Safety relief valves and vapor return 
lines on each compartment. 


Truck-Tonks. 2 standards available. FI-50 from 
600 to 1400 gals. F2-50 from 1300 to 3000 gals. 
Optional equipment designed for both units. 
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CONSIGNEES ORGANIZI 


Austin, Texas, in September, 1950 


th « TUT SSIOF 

rates abli om » compensate for 

the varying «o n 
listributor field 

There is r ‘ tion that there 


operation in ea 


are more mmission rates than 
i 5e rates i sffect in the Far West 
but verification is at present unobtain 
able. One West Coast marketer, Un 
ion Oil Co. of California, makes con 
tracts with both consignees and job 
bers on @ percentage-of-sales, rather 
than a cents-per-gallon basis. The 
mpany prefers not to disclose the 
percentages paid, but outside opinion 
estimates top rates as .15° for con- 
signees and 20° for jobbers. As al 
ways, the characteristics of the area 
served by a 
amount of the mmission 
there have been some 
adjustments made from time to tim 
nh contracts with individual consign- 
ees, so that a lower rate is paid for 
short hauls, or a larger rate for the 
long hauls. One such instance en 
countered was that of a small con 
signee with a typical combination of 
farm and city business. On a gallon 


nsignee influence the 


Elsewhere 


age of around 1,500,000 a year han 


lled by three tank trucks, he earns 
two different commission rates, Var 
us oll companies have reported pay 
rates ranging from a low of 0.5« 
a high of ver 2c gal 
Opimions of consignees on commis 
m rates and other problems will be 
ummerized in a subsequent article 
Community Status In their meth 
“ls of operation, in their standing 
the community : within the oi] in 
lustry, ther: b l le to distir 
guish the large progressive 
consignees fr average jobber 
As petroleum wholesalers, both have 
the combined job of sales representa 
tion and small 
business. A successful consignee must 
usually be one who understands and 
an get along with the three prin 
cipal classes of petroleum trade: ser 
vice station dealers, farmers and com 
mercial accounts. They must have the 
ability to hire and train employes and 


management of a 
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These men gathered 


of consignees 


») supervise their work; they mus 
be ever vigilant in shaving their costs 
they must have the patience to keep 
good records; they should be 
judges of credit even though they do 
not make all the credit 
and they should be skillfull collectors 
of accounts. Usually these multipl 
virtues must all be wrapped up in on 
man 


good 


decisions 


Both consignees and jobbers today 
are community leaders. Participation 
in a wide field of civic enterprises 
fraternal and religious groups, edu 
cational and cultural projects, is the 
overwhelming rule among them 

In state after state the list can be 
substantially duplicated. The pres 
tige and influence of consignees has 
been 
cent years 


increasingly recognized in re 
Jobber associations in three states 
have fostered an organization of con 
signees as an informal wing of their 
own trade group. In one state, the 
jobber association has put its con 
signee group on a formal basis, with 
a separate constitution and set of 
fficers. The consignees of Texas 
have organized their own trade as 
sociation with an initial roster of 300 
members, In the field of taxation and 
regulation these organized groups 
ommand respect and attention 


TBA Selling 
sion of the 


Most recent 
consignee's field of ac- 

ty is in the increased distribution 
f TBA merchandse through oil in 
lustry channels. In this field it has 
wen found practical for consignees 
to set themselves up as jobbers, While 
4 number of oil companies have ac 
tively fostered this plan, others look 
upon consignees as an unsuitabl 
channel for TBA distribution. One of 
these companies believes consignees 


expan 


} 


do a better job for themselves profit 
wise and a better job for the company 
f they limit their interests to liquid 
products 

A typical large 
company, which encourages consign 
ee participation in TBA distribution 


consignee for on 


at the first annual convention of the Texas Petroleum Marketers Assn., held in 


Although oi! jobbers may join .his new trade group, the initial membership of 400 consists largely 


makes his own franchise agreements 
direct with TBA manufacturers. He 
carries a full line of nationally ad- 
vertised tires, batteries, spark plugs, 
fan belts, and similar merchandise 
By agreement he uses his supplying 
company’s warehouse at the bulk 
plant for stocking his $40,000 TBA 
inventory 

Many other consignees operate on 
the same or a similar basis. In some 
cases the supplying oil company’s full 
TBA line is carried in stock on a job- 
bing basis, often with the aid of sea- 
sonal credit terms. On the other hand 
there are many consignees who handle 
nothing but petroleum products. One 
of the large oil companies points out 
that it is impractical to establish 
TBA inventories on consignment at a 
great 
cause of the problem of inventory 
control. Consequently its consignees 
act only as TBA salesmen, deliveries 
being made direct to dealers from 
the company's few large warehous¢ 
points. A similar prattice is followed 
by several other oil companies 


many small warehouses, be 


One oi] company uses a split meth- 
od. The two most important TBA 
products, tires and batteries, are 
placed in consignee warehouses on 
nment. All other TBA goods 
are sold to consignees on a jobbing 


consig 


basis 

That ther S a growing recogni- 
tion of the importance if consignees 
as a distribution factor can be seen ir 
Sinclair 
onsignee of Springfield, Ill., to ap 
pear with other industry leaders on 
the speaking program at the 1949 
annual convention of the Oil Indus- 
try TBA group 


the selection of Carl Carter 


Mr. Carter covered in his talk 
which was carried in NATIONAL PE- 
TROLEUM NEWS in the issue of Dex 
14, 1949, p. 39, such topics as TBA 
training for dealers, dealer inventory 
control, trade-in and budget selling 
practices, scheduling calls on dealers 
and similar basic phases of TBA dis- 
tribution 





FIRST OFFICERS of National 
Assn. of Oil Equipment Jobbers 
are (left wo right): treasurer, | 
de Penaloza, General Equipment 
Co., St. Louis, Mo.; president, J 
M. Newberry, Newberry Equip 
ment Co., Memphis, Tena and 
secretary, H. R. Tuller Tuller 
Equipment Co., Columbus, Ohio 
Fred Coffield, elected vice pres: 
dent, Coftield Supply Co., South 
Bend, Ind., was absent when th 


photograph was taken 


Oil Marketing Equipment Jobbers Form Association 


National Group Organized to Improve Industry, 
Watch Legislative Action, and Exchange Ideas 


By NPN Staff Writers . Tuller of the Tuller Equipment Co, vention program. That was delivered 
Columbus, Ohio, secretary, and E. de by S. Stokes Tomlin, distribution en 
Penaloza of the General Equipment gineer for Shell Oil Co., who told 
Co., St. Louis, treasurer. Temporary the oil equipment jobbers that they 
headquasters of the new association have a definite place in contributing 
will be in Mr. Tuller’s office at to make the next half-century the 
Columbus age of scientific distribution 

This was strictly an organization He said Shell has planned a long 
meeting and for that reason only one range program designed to rais« 
speech was scheduled for the con- distribution efficiency at every pos- 


LOUISVILLE, Ky.-A new trade 
group, the National Assn. of Oil 
Equipment Jobbers, was founded 
here at a meeting on May 13-15 
Approximately 50 representatives of 
Independent oil equipment jobbing 
firms, scattered from Portland, Maine 
to Miami, Fla., westward to Dallas 
and Houston and Wichita, Kans 
and northward to Milwaukee, were 
in attendance. (See Midwest Com- 
ment on p. 27.) 

The two “Founding Fathers” of 
the new organization—the men who 
conceived the idea of a trade group 
for oil equipment jobbers and pro- 
moted it into actuality-—-were chosen 
as the first executive heads of the 
association. They are James M. New- 
berry of the Newberry Equipment 
Co., Memphis, Tenn., who was elected 
president, and Fred Coffield of the 
Coffield Supply Co South Bend 
Ind., who was named vice president 

Other officers selected were: H. R 


FIVE DIRECTORS get together before first 
meeting at equipment jobbers’ convention in 
Louisville. Seated (left tw right) are Harry I 
Rutledge, Rutledge Equipment Co., Pittsburgh: 
D. W. Monroe, Monroe Equipment Co., Mi 
ami, Fla.; and Car! L. Zeller, Zeller Co., Inc., 
Wichita, Kans. Standing (left to right) are A 
F. Gerry, Gould Equipment Co., Portland, Me.; 
and W. E. Layman, W. FE. Layman Co., Akron 
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centralization if purchasing by 
helping the nl jobber to secure the 
equipment he needs to do a better 
job and by adding really good 
service to his sales program in the 
form of maintenance Mr. Tomliz 
said 

Mr. Newberry, in a brief keynot« 
speech to the convention, said that 
the new association is the result of 
many years’ thinking by many people 
He himself had the idea on his mind 
for 15 years before it was carried 
into fruition 


Organization Needed “There has 
been a great need for such an or 
ganization for many years and I 
believe we can accomplish a great 
deal,"’ Mr. Newberry said. “The mor 
BOARD) OF DIRECTORS consists of nine members. These four are (left « we know each ther, the more we 
right) L. J. Rittiner, Koehler and Rittiner, New Orleans, La.; W. EF. Crowder inderstand each other, the more we 
Unned Pump Supply Co., Dallas, Tex.; John Quilter, Pump and Tank Co., Rict will be able to accomplish in the 
mond, Va umd FL Ro Geen, C.A. Brewer ( Rochester, N.Y /perations 4 our individual bus 
nesses 

Mr. Coffield, who served as ten 
nuch porary chairman of the convent 

warned that the persons who 


the 


is 


the 


It i id ! | ry 

ing finished est approact ( le pre m of find 
msumet ng better Way n 

ng. market He told = the equipment jobbers 

and retail ad that | distribut s changing t asked th 
haritable ir 


jon't hesitate to 


substantial part f with respect to both administration 

and finance and equipment—so fast that it is 

stribution uld be treated hard e' for a full time specialist Membership Drive Opened At an 

a problen nm engineering i to ke informed open forum discussion, it Was agreed 
ertain phase f distributio such Equipment jobbers can best fit that the first big job facing the new 
finance, of di nto the picture by taking full ad organization was the acquisition of 

antage of the trend toward de new members It was estimated 


GOOD FELLOWSHIP 
prevailed throughout the 
equipment pobber Ss meet 
ing at Louisville. Here 
are (left to right, stand 
ing) Paul E. Morris, Pe 
troleum Equipment Cx 

Nashville Ed Fark, Od 
Appliances Co., Indianap 
olis; William Kennedy, 
Southern Tank, Owens 
boro, Ky E. W. Honey 
well, Petroleum Equip 
ment Service and Main 
tenance Co., Allentown, 
Penna K ] By road, 
By road Manufacturing 
Co., Indianapolis; and 
Harold M. Pauk, Fastern 
Tank and Manufacturing 
Co, Worcester, Mass 
Seated (left to right) are 
Alex Van Praag Il, Van 
Praag Equipment Co 
Decatur, IL; and Earl ¢ 


Thomas, Indiana Ou 


Equipment Co Indian 


apolis 








EQUIPMENT JOBBERS 





there are some 300 oil equipment 
obbers throughout the nation who 
would be eligible for membership 
and those present agreed they would 
take nembership application blanks 
home with them and mtact the 
other quipment obbers in their 
areas 


The new organization must have 
financial strength t arry out an 
active program and financial strength 

mes principally from membership 
lues, it Was agreed 


As an initial step in solidifying the 
rganization the new association 
plans to employ a paid, fulltime « 
ecutive secretary Applications for 
the position will be accepted by Mr 
Tuller or Mr. Newberry 


One of the first actions to aid the 
oil equipment jobbers and to let the 
oil industry generally know that a 
new trade group was formed will be 
taken by the Legislative Committec 
headed by Alex Van Praag of the 
Van Praag Equipment Co., Decatur 
Ill. This committee will serve as the 
association's voice in determining 
the decisions of Washington agencies 
affecting the welfare of oil equipment 
jobbers during the mobilization 
period. The committee plans first 
to obtain an over-all picture of the 
Washington scene as it is affecting 
the industry from Otis Ellis, Wash- 
ington counsel for the National Oil 
Jobbers Council. Then it will contact 
the National Production Authority 
and the Petroleun Administration 
for Defense. Mr. Van Praag recom 
mended that individual equipment 
jobbers make it a point to become 
personally acquainted with the local 
NPA officials in their areas 


Directors Nine persons were 
elected to the association's board of 
lirectors They are 


For one-year terms—-Carl L. Zeller 
Zeller Co., In Wichita, Kans.; D. W 
Monroe Monroe Equipment 
Miami, Fla W. E. Layman, W » 
Layman Co., Akron, Ohio. For two 
year terms —Lioyd J. Rittiner, Koeh 
er and Rittiner, New Orleans; A. F 
Gerry, Gould Equipment Co., Port 
land, Maine Harry E tutledge 
Rutledge Equipment Co., Pittsburgh 
For three-years terms—-W. E. Crow 
ler, United Pump Supply Co., Dal 
las; F. R. Geen, C. A. Brewer Co 
Rochester, N Y John Quilter 
Pump and Tank Co., Richmond, Va 


The following committee chairmen 
were appointed 


Membership Mr. de Penaloza 
Resolutions—-Mr. Rittiner; Finance 
Mr. Tuller; Trade Practices—-Mr 
Rutledge; Convention Randall J 
Owen, West Penn Oil Equipment Co 
Pittsburgh; Business Operations 
R. V. Seamen, R. V. Seamen Co 
Saginaw, Mich.; Promotion and Pub- 
licity-Harold M Pauk Eastern 


RELAXING after the first day's sessions of the National Assn. of Oil Equipment 

Manufacturers are (left w right) H. M. Southard, Petroleum Equipment Co., Colum 

bia, 8S. C.; L. J. Rittiner, Koehler and Rittiner, New Orleans; Lois Magruder, Ben Ff 
Offutt Co., Louisville; and Vic Seamen, R. V. Seamen Co., Saginaw, Mich 


rank and Manufacturing Co 
Worcester, Mass Legislative Mr 
Van Praag 

The next convention will be held 
in October at St. Louis 

Registrants The following men 
registered for the meeting (a few 
late arrivals are not listed) 


J M Newberry New be y I 
Memphis, Tenr 


Fred 


EVENTS which transpired during the opening day of the meeting are discussed by 

(left wo right) L. J. Johnston, Petroleum Equipment, Inc., Milwaukee, Wis.; Ed Seaton, 

jr., Equipment Sales and Service, Nashville; Cliff Harden, Savannah Equipment Co., 
Savannah, Ga.; and Carl L. Zeller, Zeller Co., Inc., Wichita, Kans 
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Heavy Tire Output Near 
Record Level, NPA Says 


WASHINGTON May pr 


tr 


duct 


i and bus tires “will approac 


the record production level 


le 
quarter 1947 “and will 
1948, 1949 ; 


Aut 


' engayed 
listribution of tires and tubes 


read shall be deemed a sey 


on for the purpose of this 


regardle of its owners? 


New England OHI Optimistic on Oil 
Heating Equipment Despite Shortages 


NPN News Burea 
BOSTON. -An optimistic note on 
oil heating equipment despite the out- 
look for near-term shortages in steel 
and copper was sounded by T. A 
Crawford, president of the Oil Heat 
Institute of America, at the annual 
meeting of the Oil Heat Institute of 
New England here May 16 
“We confidently expect,” said Mr 
Crawford, that 1951 production of oil 
heating equipment will compare fa- 
vorably with the average of recent 
years and hope that by the end of 
1952 the U. S. can meet its defense 
requirements while supplying a fab- 
ulous quantity of msumer durable 
goods 


Also, he said he was “convinced 
that heating oil can be produced and 
delivered in the required quantities 
in 1951 and, further, that it will be 
produced and delivered 

He predicated this declaration in 
part on the following observation 

I am by no means sure that the 
over-all profit on fuel oil is not ac 
tually higher than the over-all profit 
on gasoline Obviously, the sale of 
these (current) tremendous quant 
ties of heating oil is one of the in 
portant supports f the petroleum 
market structure 

As to the com competition 
natural gas in England 
Crawford predict« that the cost o 
the pipe lines to put gas into the 
area, and the cost of moving 


f 


gas 
through then i © high that ga 
will not under-sell oil in New Eng 
and at any tire mn the near future, 
and will never do so then unless the 
price of heating oil is marked uj 
substantially 
At the same time, he advised alert 
oil heat sales departments 
ergetic campaigns for replace 
of old, inefficient burners, and 


of the rest, and in ad 


ling of serv 
’ 


epartments and 


tt, B 
Watertown, Mass 
The re-elected 
a G. Clarh Ww 
Heating, Inc Ww 
H. Flood 
Springfiel 


Thomas D. Russo, Inc Roslindale 
Mass., president; Joseph Olney, Jr 
Olney & Payne Bros., In Paw 
tucket, R. L, first vice president; C 
Everett Elliott, Charles L. Elliott Co 
Danvers, Mass., second vice president 
and Fred N. Beckwith, Boston, sec- 
retary-treasurer 


Fuel Oil Publicity 
Campaign Formulated 


NPN News Bure 

NEW YORK. Plans for first cen 
trally-directed publicity campaign in 
fuel oil industry's history have beer 
made by trustees of Fuel Oil Founda 
tion. Articles to impress the public 
with the benefits of oil heat have 
been scheduled, and a campaign has 
been started to help the industry at 
tain 100°, fill-up of tanks this sum 
mer 

Foundation will continue to pro 
vide advertising which can be run by 
local industry groups and associa 
tions, and as new service will mak« 
available to individual fuel oil dea 
ers a selection of advertisements 
which they can run in local news 
papers to promote their own bus 
nesses 

Expanded program also includes 
upplying promotional literature 
use by fuel oil dealers, a speaki: 
program, developing a model heatin 
code for local munities ar 
publication of a monthly bulletir 
fvel oil dealers 


Penn Grade Program Set 


Program for 28th annual meeting 
of Pennsylvania Grade Crude O 
Assn. at Pittsburgh June 14 has beer 
announced. Scheduled to address th 
session are 

H A. Leedy, director of Ar 
Research Foundation James 

n, consulting engineer wit! 
‘ y Corp Dr. Milton 8S 
f Pennsylva 

O'Hara, a 

‘enn Grad 

iinat 


Texas Sets Up LPG Unit 


AUSTIN, Tex v lan Shiver 
has signed law creating a new lique 
fied petroleum gas division of Texa 
Railroad Commission to regulate dis 
tribution, storage and sale of LP 
gases. Gas utilities division formerly 


had regulatory power 
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Easing Tanker Rates Shifts Demand to Gulf 


Continued decline in spot tanker and cargo rates shifted 
the emphasis of demand from the East Coast and the 
Midwest to the Guif and Caribbean areas according to 
late May reports in oil markets 

Large marketers, suddenly finding they had tonnage 
to spare, placed substantial inquiries at the Gulf where 
they could make fullest use of their tanker and barge 
fleets. At the same time, buyers at New York Harbor 
refused to grab off offerings for the purpose only of 
“buying transportation” from the Southwest. For the 
first time in months, No. 2 fuel was offered spot at % 
in barges, the generally posted price at New York, with 
no takers 

Tanker owners lowered their asking rates to “USMC 
flat” in all trades, with Gulf-New York single voyage 
fixtures showing further declines, according to charter- 
ing sources in New York. The last paid Gulf-New York 
single clean voyage at NPN press time was $3.28 per 
ton (USMC plus 15°%), down 28c, and the last paid 
dirty rate in a private fixture was $2.71 (USMC minus 
5%), off $1.42. For the same voyage, clean or dirty 
owners were asking $2.85 per ton (USMC flat) 

Refiners at the Gulf Coast declared they seldom had 
seen such big demand for such a wide range of prod- 
ucts. Trade sources said some current inquiries ranged 
as high as for “12 cargoes of gasoline” during the sum- 
mer months, and from 12 to 24 cargoes of No. 2 fuel for 
lifting beginning immediately and extending through the 
next heating season. One large marketer was said to be 
potential buyer of 
bunker “C”" fuel 


‘virtually unlimited” quantities of 


While there was no seasonal easing in fuel oils at the 
Gulf, refiners who were dependent on tank car shipments 
to move out their inventories reported demand off sharp 
ly. In the Mid-Continent, stocks of heavy fuel were build- 
ing rapidly. In Oklahoma, “discounts” up to le per gal 
were reported available to Chicago buyers willing to 
accept prompt shipments of distillates 

Prices for some distillate fuel oils were off 0.125c pet 
gal. on the lows in Oklahoma. Refiners’ quotations ranged 
from 8.625 to 9c for N 1 fuel and from 8 to 8.625 
for No. 2, FOB Group 

On the other hand s in Chicago bounced 
back from the levels to which reductions were made 
the week previously when one seller reported he no longer 
had any “lov st"’ matertal available. Range oil in tran 
port lots was quoted at Chicago from 11.5 to 11.8¢ up 


0.35¢ on the low; and No. 2 fuel prices ranged from 10 


| ) 


to 10.875c, up 0.25« 

Gasoline prices generally were firm, particularly for 
eargo and barge lots. However, as tight as gasoline was 
at wholesale, retail competition for gallonage continued 
keen 

A price war which has sent retail gasoline prices down 
about 3c per gal. broke out in Lynn, Haverill and North 
Attleboro, Mass., and another threatens in New Orleans 
(See p. 42.) 


Where price declines occurred, they generally were re- 
garded by refiner as either seasonal or local develop- 
ments. Refiners for the most part looked ahead to con- 
tinued increases in demand and firm prices 

This attitude was pointed up in crude oil markets 
where major buyers are reported scrambling for new 
connections—even though gains of as much as 20,000,000 
bbls. in the nation's above-ground crude inventories are 
likely over the next few months, and despite the fact 
that some of the most active buyers now are making 
spot offerings 

One of the most active buyers in West Texas, who 
currently is offering spot crude to other refiners, re 
portedly has offered to assume all the trucking charges 
to his pipe line storage from the wells of new Independ- 
ent producers. In the past, the customary allowance 
to producers in new areas was 5c per bbl. gathering 
with the producer bearing the trucking charges pending 
the construction of a pipe line 

West Texas crude for the most part is sour, One Gulf 
Coast refiner-buyer, in the market for about 40,000 bd 
of sweet crude, reported inability to find offerings dur 
ing the past 90 days 

Lubricating oils and petrolatums continued as closely 
held as they have been for some time past. Export buy 
ers at New York said they found a few offerings of 
blended motor oils, but seldom were able to obtain a firm 
quotation on the base components 

Approximately 38,500 bbls. of motor oils have been rold 
for June export lifting in bulk from the East Coast 
according to reports to NPN. Most of the material was 
80-85 v.i. SAE 50 oil at 32c per gal., and 80.85 v.i. SAF 
60 to 3c, FOB ship at Carteret, N. J., it was said 

Inventories of principal lubricating oils held by 14 
Midwest manufacturing companies declined in March, a 
cording to report of the Western Petroleum Refiner 
Assn. The largest decline was in paraffin oils, from 
914 bbls. on Feb. 28 to 120,938 bbis. on March 31, a droy 


of 16, 976 bbls 


GULF COAST 
Cargo Offerings Continue Scarce 


There was impressive demand for products at the G 
last week, but refiners and buyers generally reported 
prompt offerings were virtually non-existent. Top-grade 
gasolines and heavy fuel, the products most activel) 
ontinued the most difficult to find, traders said 
Most large refiners declared they were making no offer 


sougnt 


ings to the general trade, and the majority were then 
selves potential buyers of gasoline, distillates and heavy 
fuel 


For prompt loading, June 


cargoes of gasoline rated 
top position among inquiries, refiners said. However 
two large marketers reportedly each were in the market 
for 1,000,000 bbis. of No. 2 fuel for summer stockpiling 
One trader named seven major refiners as potential buy 


ers of bunker “C” fuel in large quantities. He estimated 
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Summary of Daily Gasoline Prices (May 15 through May 21) 
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that the total ; 1 vr bunker r uel, both able at 10c per gal t was said. An Independent refiner 


t 


prompt and ve 1e mer, ran to about 10,000,000 disclosed the sale of 30.000 bbis. of kerosine and a similar 
bbis.. and this in ¢ it » the quantities moving regu quantity of N 2 fuel at what he called his “ceiling 


kerosine 
> 2 » 


or 
ranged from 8.5 to 9c, and from 7.5 to 8c for No. 2 fuel 
In general, large refiners were finding their marketing However, buyers for cargo quantities of No. 2 


larly from refiners ’ le argo and barge ustomers prices For cargo lot quotations reported f 


fuel said 
mmitments expanded to the point where they must they found none offered generally, even at 8c 
buy substantial quantities ym the outside.’ One major One factor tending to tighten supply in the Southwest 
was said to have entered the market for 12 supplemental was the declining trend in tanker rates. When tanker 
cargoes of regular-grade gasoline, 84 oct. Research. An rates were higher, some East Coast marketers sold oil 
other entered inquiries with other refiners for monthly at the Gulf, filled their spot requirements at New York 
leliveries of heating oils beginning immediately and t Harbor, and chartered out their transportation. With 
continue through 1952 Gulf-New York ocean rates down to about USMC flat 
Compared with the demand, reports of offerings and ($2.85 per ton), these same marketers called more prompt 
sales appeared very meager. Several quantities of 70-72 ly for supplies at the Gulf, and, for time being, with their 


oct. leaded gasoline, some with 3 c.c.'s of lead, were avail ywn tanker transportation 
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Explanations of Price Tables 


The reader's attention is directed to the fol 
lowing explanations which apply to the Sun 
mary of Daily Gasoline Prices appearing on page 
40 and the price tables appearing on pages 43-45 
of this issue 

The letter “X”" indicates a change in prices; if 
the change is on the low of the price range, th 
“X" is adjacent to the low; if the change is on 
the high of the price change, the “X” is adjacent 
to the high; a change from one flat price to 4 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X 
to the right of the new price 

Parenthetical figures indicate number of com 
panies quoting when two or more companies 
quoted the price shown, In the Gulf Coast Cargo 
table on p. 46 all prices reported are shown 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempts is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus on even larger number of other sources 
(jobbers, compounders, consumers, distributors 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals 











ATLANTIC COAST 
Buyers Adopt Waiting Attitude 


Sharp early May decline in ocean rates from the Gulf 
caused East Coast spot buyers to back away from offer- 
ings, according to the past week's reports. However, 
the offerings consisted mostly of kerosine and No. 2 fuel, 
for gasoline and bunker oils still were reported closely 
held 

For the first time this year, No. 2 fuel was available 
in 30, 40, or 50,000-bbl. lots at New York Harbor without 
ready buyers waiting to snap them up. Prices were re- 
ported firm at 10c for kerosine and 9c for No. 2 fuel in 
barge lots 

The declining trend in ocean rates from the Gulf has 
curtailed interest in spot purchases at seaboard terminals, 
it was said. In the past, when ocean rates from the Gulf 
Were substantially higher, some marketers bought any 
and all offerings they could find because they were, in 
effect, “buying transportation,” of which they were short 
With tanker rates from the Gulf continuing downward, 
a number of up-state New York and Canadian spot buy- 
ers remained aloof from the New York Harbor market, 
according to reports. They were inclined to wait for 
heating oil “bargains” to appear later in the summer, 
particularly when the effects of heavy stockpiling of 
No. 2 might be evident 

While the demand for heavy fuel was said to be off 
somewhat, the supply of No. 6 fuel to date has shown 
little or no seasonal easing, according to most reports 
Buyers at New York Harbor declared they could find 
no offerings of bunker “C”’ fuel. However, some material, 
which might otherwise have been offered generally, was 
being “held back” as a hedge against the possibility of 
higher residual prices, trade sources said 

As usual, the product for which there was the least 
negotiation was gasoline. Most marketers apparently were 
receiving sufficient supplies against contracts, so that 
only a few spot inquiries for barge quantities were dis- 
closed. At most points, offerings of premium gasoline 
were hard to find, suppliers said. Traders declared barge 
prices for regular gasoline at New York were “firm.” 


No changes in suppliers’ prices were reported, and no 
sales 


CHICAGO DISTRICT 
Prices Hold Steady in Quiet Trading 


Light fuel prices bounced back to earlier higher quo 
tations last week in Chicago District and held steady 
according to most trade sources. Trading remained quiet 
in all products 

Firmness in gasoline was unchanged, but sources con- 
tributed it more to “future demand” rather than to cur- 
rent sales. Inventories in this area, they said, were 
‘ample even abundant 

Range oil was quoted at 11.5 to 11.8c, FOB Chicago 
District, up 0.35¢ on the low, and No. 2 fuel ranged 
from 106 to 10.875c, up 0.25c on the low. No trading 
was disclosed in light fuels 

Inventories of range oil and No. 2 varied at river ter- 
minals from “low” to “a little high.” Terminal operators 
with low inventories said they intended to withhold mak- 
ing any inquiries for summer fills until current buying 
wave at the Gulf had died down 

A small amount of trading was reported in premium 
and regular-grade gasoline at 13.625c and 12.625c, Chi- 
cago District, respectively. Quotations ranged from 13.625 
to 13.75c for premium gasoline and 12.625 to 12.75¢ for 
regular 

Offering of No. 6 fuel at 7.le per gal. attracted “no 
interest Sources said two weeks earlier there would 
have been “ready” buyers at that price. Quotations for 
No. 6 ranged from 7.1 to 8.25 


CENTRAL MICHIGAN 
Prices Steady; Gasoline Demand Rises 


Except for a single change, prices were steady for all 
products in Central Michigan during third week of May 
Although gasoline has been slow in getting started this 
season, refiners said demand showed steady gains. Heavy 
fuels remained in good demand, and situation was such 
that most refiners said storage failed to show “usual’ 
seasonal increases; some said product was “a bit tight.” 

No. 3 fuel prices ranged from 10.5 to lic, down 0.25c 
on the low following reduction by one refiner. Generally 
refiners said burning oil consumption was “still good” 
in northern part of the state, but for most part, heating 
season had ended 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Light Fuel Prices Down 0.125c Gal. 


Prices were down 0.125c in Midwest last week for Nos 
1 and 2 fuels, with offerings of these oils in greater vol- 
ume to all classes of buyers as refinery inventories rose 

While little change in prices to resellers or other dis- 
tillates of full-specifications was indicated, “off-specifica- 
tion” grades were shaded as much as ic per gal. below 
refiners’ Midwest quotations 

Refiners and large distributors said regular-customer 
demand for gasoline at pipe line and river terminals 
showed steady rise. Tank car marketers, however, said 
they found demand “almost dead.” 

Quotations for No. 2 fuel ranged from 8 to 8.625c, 
Group 3, down 0.125c on the low and for No, 1 from 
8.625 to 9c, also down 0.125c on the low. With lower 
quotations, larger quantities of domestic fuels were of- 
fered in open market during the week with one lot re- 
ported as 200, or more, cars of No. 2 at 7.75c, Group 3, 
for shipment over the summer. “Dark” grades or those 
with an odor were offered as much as ic below refiners’ 
general quotations 

Heavy fuels were steady, especially low-sulfur No. 6 
Sale of 25 cars was reported by a marketer at $1.75 
per bbl. for shipment to a consumer over June and July 
Large traders in heavy fuels said that, while they knew 
of no actual transactions, strong Gulf Coast demand for 
No. 6 “soon may cause” a movement of product from 
Mid-Continent to the Gulf 
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by a long shot 


More and more marketers today are 
talking about the double-barreled 
selling punch of ELK-refined 100% 
Pure Pennsylvania lubricating oils 
They report increased sales and ex 
tra profits, because their customers 
know and trust these top quality 
products 

They also like to deal with a com 
pany known for its honesty and 
fair dealing. Our old customers 
many of whom we've been supplying 
for 25 years or more, will testify 
to this 

Quantity buyers of Bright Stocks 
Neutrals and Finished Motor Oils 
learn, NOW, how much dealing with 
the Elk Refining Company can 
mean to you. This is not a “long 
shot” gamble, it costs you nothing 
to find out the facts! 


ELK REFINING COMPANY 
KANAWHA VALLEY BUILDING 
Phone 2-8 
Cherleston 1, W. Va. 
Refiners of Highest Quality 
Pennsyivenie Grede Petroleum 


Bright Stocks 
Nevtrals 
Cylinder Stocks 
Waxes 


Cherter Member of ?.G.C.0.A.—Permit No. 25 








Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT MAY 21 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT MAY 21 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS MEXICAN BUNKER PRICES 
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Heavy Fuets 





N r -10 pt ) 
Bunker C Fue 5(3)-$1.90 


Rese ' tane ratings, indicated by the letter t ratings Motor Method 28 YEARS OF RELIABLE 
ane singe where used. are indicated by the letter 
OL PRICE REPORTING 


This, in just a few words, is the story of 


MIDDLE EAST CRUDE PRICES Platt’s OILGRAM Price Service 


Since 1923, it has been recognized 
Posted Export Prices of Socony-Vacuum Ot) Co., Inc 
Prices are per bbl. of 42 U. 8 gals. exclusive of local pert or other governmental charges throughout the industry os the foremost 
sales taxes, et f any; FOB point indicated, for gravities shown; 2c per bbl. differential per daily oil price reporting agency. tt has 
jegree of gravity applies for gravities below and above those shown.) constantly been top manag at's major 
Type of Price API Effective source of oil price information, and with 
Crude per bbi FOB Potat Gravity Date good reason. 


Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov, 1, 1950 
Gatar $1.77 Umm Said, Qatar §7-37.9 Nov. 1, 1950 - - + + OUGRAM hes the largest sel of 


Arab $2.41 Sidon, Lebanor 36-36.9 April 1, 1951 oil price experts employed by any oil 
a 24 Trip Lebanor 36-36 9 April 1. 1981 price reporting agency. 

OILGRAM is the most complete, 

most comprehensive price report available 


AVIATION GASOLINE PRICES ngloy oe om. 


OILGRAM has the complete con 
k cars, barge or truck transport lots; aviation gasolines meet Specification fidence of its subscribers. More than 
herwise noted ninety out of every one hundred oil men 
Grade 100/130 Grade 91/98 Grade 80 who once subscribe renew their subscrip 
17. 6-18 6 2 15.6-16.2 ‘ 
183 15 95 tions yeor ofter yeor 
lf you are dependent upon daily oil prices 
Haltin : 16 85 im your marketing operation, you should 
Norfolk , . ’ 15.6 be an OILGRAM Price Service subscriber 
harlest 7 


A 
New Oriear -** us 15.7 


! 1 14.75 We invite you to accept o week's Trial 
—s 7.25 14. 5-15 Subscription with our compliments. There 
is no obligotion on your part whatsoever 





A letter of request on your company 


LAKE PORT TERMINALS letterhead is all thot is required 


Write today to: 
Ruffalo Cleveland Detrott 


Platt’s 
OILGRAM 


Price Service 
1213 W. 3rd St., Cleveland 13, Ohio 


Bbis., carloads; tank In Ships’ Bunkers, Diesel Fuel Bunker © Fued PETROLEUM CORPORATION 
Snow te or Deep Tank Lots) (P.S. 200) 8. ’ 
ee ae ppnow INDEPENDENT MARKETERS 


Maine to South Carolina 
FIFTH AVENUE NEW YORK 20 wn Y 








Ban Pedro. Calif $3 4415 (4)$1 1 
San Francis 3.4514 3)$1.75-1 
und. Ore 3.8614 (3)82 2 
ttle Waast aera (3)$2.00-2 


\L. PETROLEUM NEWS 





Oil PRICE SECTION 





effect May 21. 1951. as posted by principal marketing companies at 
Tank Wagon Prices 


thew headquarters offwwes, bul subject to later correction 
inspection fees per gal. included in both gasoline and kerosine prices 
Prices for gasoline do not include taxes; they do, however, include unbless otherwise specified, are as follows 
mapection fees as shown im next column. Gasoline taxes, shown in Ala. 1/40¢ om gasoline; Ark. 1/20c; Fis. 1/S¢; Il. 3/1000; 
separate column, tuciude ite federai, and state taxes; aiso city and 2/25e; Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/25¢; Neb. 2/1000; 
county tazes as Kerosine tank wagon prices Nev 1/200; N. C. 1/4c; N. D. 1/20e; Okla, 2/25e; 8. C. 1/8; 8. D 
aise do not include tazes; aevesine tazes where levied are indicated in 1/40; Tenn. 2/Sc; and Wise. 3/100c 

y~- 4A Discownts, if any, are shown im footnotes. These prices in Kerosine inspection fees only: Ala. 1/2c; lowa 1/50c; Mich. 1/S< 


Ti ANT Atiantic White Flash CHEVRON 
A ic (Regular Grade) CALIFORNIA (Regular) Av. 86/87 ESSO 
REFINING Gase- Garo- STANDARD 7. TT STANDARD 
line line 
Taxes Atiantic City, N. J 
Newark 
Baltimore, Md 
Cumberiand 
Washington, D. C 
Danville, Va 
Petersburg 
Norfolk 
Richmond 
Roanoke es 
Charieston, W. Va 
fairmont 
kersburg 
Wheeling 
Chariotte, N. C 
Hickory 
Mt. Airy 
Raleigh 
Salisbury 
Charleston, sc 
San Fran., Cal J Cotumbia 
Los Angeles ‘ Spartanburg 
New Orleans, La 
Baton Rouge 
Nev ‘ 3 : Alexandria. 
Portiand, Oreg ° — Charles 
Seattle, Wash ; ; nreveport 
Spokane New Iberia 
au P Knoxville 
Tacoma 
Boise, Idahc : Memphis 
" ‘ Chattanooga 
tony r. H 9 : ; Nashville 
Philadeiphia, Pa é Fairbanks Alaska 3 Little Rock, Ark 1 
Pittsburgh, Pa J , Naphthas-T.W. 
; wnene veeeee 21 Min. Spirits V.M.aP 





ba 

= 
= 
Fre 


FAAS Creat 4a weeaacarwe-- 


San Fran., Ca! 
Los Angeles 


ecvece 


Philadelphia, Pa 
Pittsburgh 
Allentown 

Erie 


Nev 
Portiand, Ore 
Seattle, Wash 
Spokan 
Tacoma . 

Boise, Idah 

Sait Lake, U 
Honolulu, T. H 
Fairbanks, Alaska. 
Juneau 


ee 


Uniontown 
Harrisburg 
Williamsport 
Dover, Del 
Wilmington 
Boston, Mass 
Springfield 
Worcester 

Fall River 
Hartford. Conr 
New Haven 
Providence, R 
Atlantic City, N. J 
Camden .. 
Trenton 
Baltimore, Md 
Hagerstown 
Richmond, Va 
Wilmington, N. C 
Brunswick, Ga 
Jacksonville, Fla 


euxHeuHweene4sce 


SHeSEAAAAHAAHRASAAVDS 

VeeEEeEVEoUEoEEEE Ee 
SeOnenous 
veoerrv~oso 


~@eSeoeurwoceunocoew~w. 


SSOP SeSSeeeenststansFacee 
ZFSFSCSCSSSSSSTFESoRUSESFSFSEUSTeErseETrerorrs 


errr oers 


Seen aeee eure sy 


aeue 
SowoUuse Sn seK CeauUKwoseoowrwurroe tuvads 


coeoaee4te or uses 


eee ee 


Taxes: 

= Boise—7.5c gas tax applies to motor fuel 
4 a. only; avg taxes are 1.5c federal, 2. 5c state 
Pittsburgh Honolulu—7_5e s tax applies to motor fuel 
Alientows only; avgas taxes are 1.5¢ federal, 4c terri 
Erie ; - torial, Standard Diesel/furnace oil price is Seeet ‘hte 
Scranton .. hatin ex ile territorial liquid fuels tax All T.T Washington pc 
a prices are ex Hawaiian gross income tax of 100-490 gals 
——— ‘ 1% to resellers, 2.5% to consumers 500-3,509 gals 
Uniontown ... ; 3.1! ‘ Notes: 3.600 gals & over 
Harrisbur Pe. Gasoline—For other deliveries of Chevror Steel bbi« 25.0 
Wiltiamesect ‘ 3 (Regular) and Chevron Aviation 80/87, add t« FU =, A EY 
Wilmington, Del. 13.4 400-gals.-and-over price 1.0c for 40-199 gals 1 Ne.t Ne.4 Ne.6é 
Dover 13.4 3 200-399 gals., except for deliveries t& Atlantic City, N.J or 2 12.2 
Springfield, Mass ° 3.3 ’ trade in Alaska (excluding Chevron Newark, N. J. ... 13.1 12.1 §3.454 §2.708 
Worcester 2 Aviation 80/87) where 0.5¢ differential applies Baltimore 4 a 20 
6 


Newark, N. J 
1600 gals. & 17 18 
Steel bbi« 23 24 
Baltimore, Md 
1.600 gale. & over 


Pa 


Hartford, Conn to 40-399 gal. delivery; for leas than 40 gals Washington 2.00 
Notes: add 4. 0c gal. except at Honolulu add 4.5¢ for Norfolk, Va 
Kerosine—Thru Penna. & Del add 2c per less than 40 gals. to Marine trade and less Danville 
gal. for t.w. deliveries of less than 25 gals than 100 gals. to Shoreside trade Prices for Petersburg 
at one time. Atiantic City @ Camden Add lc Chevron Aviation 80/87 at Salt Lake City ap Richmond 
for deliveries of 100-2 gals 2c for less ply to all quantities in excess of 40 gals Roanoke 
than 100 gais Prices for Chevron Supreme (Premium) are Charlotte, N 
Gasoline T.W._ prices are to dealers & con 2.0c gal. higher than Chevron (Regular) for Hickory 
sumers; kerosine TW. 5 es to consumers quantity delivered, except at Salt Lake which Raleigh ‘ 
Mineral Spirits prices also apply to Stod is 1.5¢ gal. higher For less than 40 gals. de Charieston, 8. C 
Gard Solvent veries, add 5 + » 400-gals. -and-over Columbia 
a Effective May 12 price, except at molhul add 5.0c gal. for Spartanburg 12 
, . - ess than 40 gals ), and less than 100 Taxes: Louisiana kerosine prices do not in 
'. (Shoreside) dito Chevron Avis Y clude le state tax 
IMPERIAL Goss @ one quantity delivered prices, 2 Notes 
(Regular Grade) Kero , for 100/130, and & Oe for 5/145 Ker ©. 1—Atlantic City prices are 
Ol Gasoline Gasoline sine Kerosine—-T.T. prices, except at Salt Lake r delive of 300 gals. or more; add tc for 
T.W Taxes T.W City, apply to deliveries of 40-199 gals For ge © for less than 100 gals 
Hamilt t ( ther deliveries: less than 40 gals add 4c 
Toront : 11.0 BS 200-399 gules, deduct 3c; 400 } & over 
Brandor d € 6 fedu ¢; tank car-truck trailer, deduct 5. 5c 
Viner ( ‘ t Lake City posted tank truck price is for 
1 I r deliveries 


B. Prices are Continental's 
tankwagon prices Current selling 
prices may vary from those shown 
because of local conditions.) 

Furnace Oi] & Standard ta" —y Gase ere 
prices are for deliveries of 400 (regular) Grade) tine 
Yor other > 39 Tank ’ Taxes 
. Denver, Cole 14.4 
Grand June 17.2 
Pueblo 15.6 


Nad a 14 Fire-Chief Gasoline Cheyenne 
Pr ce is for Ess0 Extra (premium — . ‘ous a Mont 
Taxes ane 
Gasoline taxes are provincial taxes ¥.W. Tasee T.W as Se 
are per imperial gal. which is 1.2 Pore Werth o- twin Pall Ida 
U. S. gals T.W. pr are to vi , os ' Albuquer N.M 
undivided dealers panens Roswell . 
| Ps , P 3 8: Santa Fe . 
HUMBLE Humble Gasoli Gase KE sf San Ar ) 5.5 Muskogee, Okla 
Regular line Tank Ke . r Oklahoma City. 
OlL T.W. Retall Taxes Wagon tail 3 Tulsa . 
Dallas, Tex 14.0 19.0 5.5 8 17.0 or ! Taxes: 
Ft. Worth 14.0 19.0 s 17.0 3 H 
Houstor 14.0 19.0 5.5 & 17.0 Port Arthur t 0 taxes: Albuquerque & Roewell, 0.5c; Santa Fe, 
San Antonio. 14.0 19 0 8 17.¢ Notes 1 Cheyenne, ic; Casper, ic 
Notes Dealer t.w_ prices apply also to all classes Notes: 
T.W_ prices are to all classes of dealers and ™ consumers with minimum delivery of 60 Tw 
consumers cals 


18 
15 
a) 





12 
12 
12 


veEneworecv>o 
erennwenewnrwnocoore- 


Gasoline tax column includes these city 
prices are to consumers and dealers. 
«x Effectivé May 158 


MAY 2 1951 
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Tank Wagon Prices (Continued) 


SOCONY VACUUM 


' 
Rutla 
Tank Wagon Prices Buffalo 
Mineral Spirits 18.5 
VuMaPr wN 
Vases: NY < 
Utecounts 

t 


sales tax app 


lees O.5e for deliveries 
r tw. deliveries of 
for dei 


M 
Mob veries of 300 
and 


Dealers 


Jamestowr 


OHIO STANDARD 
Aviation Gasoline Cons 


sohio sobio 
Avia sohte 
no Avia 
Clear 91 


Tw Sohio X 
(Re 

(on 

sumer 
w 


sohie 
Avia 
100 


Dayton 


Manafie 


Notes 


INDIANA STANDARD 


ank wag prices listed below were 
liana bulk plants where the company’s 


Red Crown (Reg. Grade) 
Red Cr’a. Red Or'n 
Com Dir 
Tw T.w 


Gasoline Kerosine 
Taxes T 


15.8 


Fuel Otle—T.W.—Chicago 


1-098 gals 

100-149 gals 
150 gals. & 
150-390 gals 
400 gals. & 


wer 
over 13.3 
Taxes 

a. la fo 
prices do 
@bere app 


gasoline 
jude ¢c 


tas 
state 


neludes lc city 
tax State sales 


tax 
occupation 


48 


800 


Des M 


a er | 


oeeeeee 


wee UseGroae 


PeUSeueGe seeser 


156.6 

16.2 

N. ¥. City 
17.0 


18 


feable to price of ¢ 


of 300 gals 
gals. or more 
gals r 


Tane Gasotine 
r-Cirade) 

Ke 

sell 


Rochester 
20.0 


0 


SK 
sol 


vent 


19 


per gal 


resellers 


dr 


rrespondents 


posted 


Stanolex 
100 gals oo-174 
& over ‘als. 


ines. la 


consumer & use 


taxes to 


urnace Otl— _ 
175-399 400 gals 


gals. & over 


kerosine and furnace ol! 
be added 


Syracuse 
21 


ve 
. 
- 
> 
c 
- 
* 


MOBILHEAT 
(Ne. 3 Fuel) 
Yaré 


ai 


seece #6: 


Tw. 


ve 
eéeccve 


asso e 
. 
x 


egex® 
PeoewBee4neeuUnreeue 
< 


Hartford 


0 19.0 


prices are FOB bulk terminalis 


Noe. I Ne. 2 
Sohio Heat Sohio Heat 
9° 12.9° 
9° 12.9° 
12.9 
12.9° 
12.9° 
12.9 
12.9 


12.9 


9° 
9° 


9° 


oe 


1 
1 
1 
1 
1 
1 
13 12.9 
1 
1 
1 
1 
1 


tate Tax Exempt Form 


less than 100 gals., 0.5c higher. Prices at 
4999 gals, 1 


or over 1 


Crown Gaso- Kero 
Net line sine 
Dealer Taxes T.W 


Kentucky 
Standard 
Covingtor 14.4 


16.5 


x 
. 
. 
as 
- 
8 
8 


.) 


AOC uae 


weno oe 


Pensacola 


Tampa 


SOASSeVUsUuenures 


Se ee ee 
vuace 


tax cx t des these city 4 

taxes: Mobile, 2c Birmingham, ic 

Montgomery, 1c city & lc county; Pen 
Other taxes not included tn 
kerosine le Montgomery 
issippi, kerosine 0.5¢ 


sacola 
prices 
kerosine 


Notes 
Consumer t.w. prices are same as net dealer 
prices 











CLASSIFIED 


im special type or with border— Positions Wanted’ —i5 cents a word) Minimum charge §3 per insertics 
o Wedn 
UNDISPLAYED: “For Sal Buy”, “Help Wanted at ee ened 
Miscelianeous cigssifica 





tions set in type th 
charge $7.50 per inser 





All ¢ fied adver 


are payable in advance 


No agency commission or cash discounts on classified advertisements 





FOR SALE 9 rd. t ton, two sper 

axle 7:50 = 20 recapped and in good 
shape, pump powe take-off 0 ga He 

tank, square backed tank with Ducket box and 
side racks Also tw bb. racks We are 
wetting larger tank . a sacrifice for 
$1000.00. SIMONSON OTL CO., 127 W. MU 
waukee Ave., Fort Atkinson, Wisee.. Phone— 
1o4-wW 





FOR SALF 
Gasoline and heating of] jobbing busi 
ness over one million gallons yearly 
This is ” well 


profitable business 


established very 
located n West 


Central Indiana 


BOX 522 


For Sale 


166 WHITE TRACTOR 
air Drakes. 11 x 22 gem 
horns, heater }* pump, power take-off, et« 
$3000 00 RLUTKOWSKI OFF (0... 
Britain, Conn 


WA 26, Mth whee 


“ res, sanders, air 





FOR SALF 
i—2000 ga Trailmobile semi-trailer 
4 compartment tank, equipped witt 
manifolding and meter 
1—1946 K6 International Tractor 
11847 WKA Dodge 3 ton Tract 
equipped with air ver vacuun 
Call or Write 
CHAMPION SERVICE COMPANY 
wo Erte Bivd 
Hamilten, Obie 
VPhoar— 4-587! 











FOR SALE 


established wholesale propane 
t Southern Wisconsin Large 


volume Very profitable operatior 


We specialize in Petroleum Properties 
PETROLEUM MARKETERS 


605 Produce Bank Bidg 
Minneapotis 3, Minnesota 


FOR SALE 


2000 ga mpartment de 
Meter, fu skirting 
Dodge tract 
2000 gal. trailer 
tractor. $1000.00 
COX DISTRIBUTING CO. 
Box 559 Faston, Md 











An advertisement in NPN’s Clas- 
sified Section will bring you quick, 
effective results at low cost. 


WRITE TODAY 


NATIONAL PETROLEUM NEWS 
1213 West Third St. 
Cleveland 13, Ohio 











FOR SALE 


Now dismantling complete re- 
finery. All equipment to be 
sold on site of 
Waverly Oil Works 
S4th Street & A.V.R.R. 
Pittsburgh, Pa. 


WEINSTEIN ©0. 
P. O. Box 4015, Arsenal Station 
Pittsburgh, Pa. 
Phone Sterling 1-9388 








Position Wanted 


SALES MANAGER Young | man . with 
groven ability to develop a Workable plan ir 
any phase of sales work and carry it through 
successfully. Ten years practical experience ir 
all phases petroleum marketing including 
selects and training personnel design and 
peration of service stations and bulk plants 


BOX S24 


Business Opportunity 


SHELL JOBBER for sale in sunny Ft. Pierce 
due to healt! Price about 
nventory Consists of 
Pierce just recently 
5,000.00 and about $25,000.00 
for equipment at stations and plant Average 
now 40.000 gallons gasoline per month pilus 
products Gallonage all through 
stations either owned 
Business an be inc 
nce Active operating « 
onsidered here This 
ty seldon presented 
SPENCE, Ft. Pierce, Florida 
COMPANY, Miami, Florida. 


$50,000.00 h plus 
ne fee stat n Ft 


rehased for 


Wanted to Buy 





WANTED 
10-2400 gal. set up for 
eries with reel and meter 
ractor pumping. Must 
perating condit 
HAWKES OIL CO 
Baffaie A Portage, Niagara Falls, N. ¥ 











For Sale 





FOR SALE 

1941 White tractor Model WA-114 
witt 1500 gallon 5 compartment tank 
trailer Both in good condition. Price 
5 ” 

OLYMPIC HI-SPERD CORPORATION 
14008 Lake Shore Bivd., Cleveland, 0. 

Phone—Kenmore 1-2727 














Today's Station Building Costs 2.5 Times 1940 Rate 


Service station building costs today 
are 2.5 times what they were in 1940 
and five times what they were in 
1913 according to some recent con 
parisons made by oil company con- 
struction and operating men. On a 
national average costs rose like this 
‘using $100 as a base for percent- 
age) 

1913 $100 

1940 $200 

1951 $515 

The last average index figure wf 
$515 for 1951 includes, among others 
the following local index averages 

Chicago $4196 

Cleveland $522 

New York $536 

Atlanta $543 (U 

Denver $471 (U 


A comparison made in another way 
shows these results 

A good two-bay service station 
with rest rooms, furnace room and 
display room, but excluding real es- 
tate, costs as follows 

In 1941—$14,000 for land improve- 
ment and building, $2,400 for equip- 
ment 

In 1951—$28-29,000 for land im- 
provement and building, $4,000 for 
equipment 


Film Shows Oil Readiness 


NEW YORK—Oil Industry Infor- 
mation Committee has produced a 
slide-motion film, “On Our Toes,” to 
help oil employes keep informed on 
the industry's ability to meet mili- 


tary and civilian defense 
ments 

In black and white, the film is 13%, 
minutes long and uses a new: tech- 
nique of partial animation, giving the 
effect of both slide and motion pic- 
ture projection, A standard 16 mil- 
limeter sound projector is used to 
show it. 

“On Our Toes” is being made avail- 
able to oil companies and affiliated 
industries for $25 per print, plus ship- 
ping charges. Prints may be obtained 
through district OLIC offices in New 
York, Boston, Philadelphia, Atlanta 
Cincinnati, Chicago, Kansas City 
Minneapolis, Dallas, New Orleans 
Tulsa, and Denver; national office in 
New York, or Western Oil & Gas 
Assn., Los Angeles 

OIC also is issuing a pamphiet 
based on the film for distribution at 
showings 


require- 
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How Station Salesmen Sell 


Study of Men Contacting Dealers Hikes Direct Sales Effort, 
Results in 15% Increase in Accounts With 38% Smaller Force 


salesmen in one area, along with a required by company policy and n 
ints secured, was a yi ished by essary activities not related to dire 
me and duty study of group of selling effort 

and the kind of information obtained Waiting for customer: When th 

ty 1 al Eng istomer for any reason is not avai 
able for discussion and the salesmar 


s idly waiting 


Non-direct selling talk: Co 
By NOBLE HALL How to Use Results Right here we tion not directly r t 
Chief Sales Industrial Engineer vould like to emphasize the pro 


Atlantic Refining Co : 
Salesmens standards are 
ce standards set 
‘ y are not absolute and n 
rect selling ilways be tempered by individua 
ynditions 


2. They should not be used to fin mie wher I lealer 


nitely establish the number call avai yy the salesman spend 


number 


that should be made on a spe ! nfor lleness writing repor 
3 istomer ! ki stock planning his work 
: nd w §. We believe they can be 
Veine a 4 ; establish the man loading of ] Aside from studying the average 
keting Region or a Marke salesman's day, including travel time 
trict or the number of accounts t > inother breakdown was made of the 
and the > an . A ; 
landied by a salesman listribution of time during the av 
In all we studied over 100 sales rage actual call. The percentages ir 
nen, in order to get a true average the following table therefore exclude 
and to conceal the identities of the that part of a salesman’s day sper 
- : individual salesmen. A sample report n between calls 
handled b ne salesman ‘ 


nber 
and after discussions 


tandar develo; over 
he num alls that should be 
ade ifferent volume ac int > 
and = the humber f accounts to be 
one group of salesmen follows 
Average Call of Dealer Salesman 
Average Day of Dealer Salesman Minutes Per cent 
Minutes Percent Promotional selling 7 24° 
Promotional selling 15% Want book selling l : 
Want book selling | 2° Dealer assistance 7 24° 
Dealer assistance 
om Total Direct Sales 
Potal direct effort ; 1 
sales effort al 
Saics 
telated sales activities 37 ; a 28 
New business 2% M ‘ ‘ > 10° 
Waiting for customer d ; ae 11° 
Non-direct selling talk 
Travel between calls Total Call 30) 100 
Wasted idle time 
A book could be written about Non 
Total all above items 441 100° Direct Selling Talk This does not 
Travel to and from hom« 12 include the necessary Good Morr 
Meals 11 ing Good-bye How Are You 
etc but is general conversation such 
Total day 524 minute as talk on baseball, fishing, politics 
t While much of this may be ne 


jays of time study of 23 salesmer ssary weaker salesmen tend t 
aad ‘ : lea spend too much time on it, attempt 

A definition of each time classifica ng to sell themselves rather thar 
their products While a feeling of 
Promotional selling: Attempting t friendliness is important in any cus 
sell a specific product or service tomer-salesman relationship, a good 


Figures result from averaging 53 
yn follows 


t 


Want book selling: The dealer tells salesman has to jominate” his cus 

THE AUTHOR A Pennsylvania Univer the salesman what he wants, either tomer to a certain extent 
by a “want list he has maintained While the breakdown of an averag* 

by word of mouth all shows 11% of time spent or 
a re eee ee general conversation, we found somé« 
luring World War U, when he served Dealer assistance: Anything don alesmen spending as much as 40 
mn the Navy Mr. Hall has divided his the salesman that will help the f a call on talk unrelated to selling 
ey SES man F eperete meee < Invariably these were our less effé 
il and district sales, and industrial « ently tive enlenmen 


veering Related sales activities tivi The foregoing concerns only 


sity graduate, Noble Hall joined Aciantx 


‘ 
work with the company between regiwr 
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HOW SALESMEN SELL 





broader aspects of selling Going 
further the job was broken down into 
over 50 elements A breakdown of 
some of the more important elements 


appears in the following tablk 


Some Detailed Elements of an 

Average Call of a Dealer Salesman 
Minutes Per cent 

Dealer Assistance 

Display assistance 

Managerial advice 

Sales techniques 

Housekeeping 

Related Sales Activities 

Credit and collect 

Write re 


ports 
Dealer complaints 


As we only sel 


ed toward 

jucts and s 
sistance warrants 
the salesmen's time 
Helping the deal 
niques is most 
salesmen should be trains 
vote much more than 1‘ 
time to helping the deal ncrease 
his sales. We also believe usekeep 
ng is important 1ougl justify 
our salesman spen msiderably 
more than 1.3° rf is time at the 
lealer location in improving cleanli 
ness, orderliness and appearance 

We should try to reduce the 2 
for credit and collection. and the 
3.8% for writing reports. The 6.4% 
spent on dealer complaints was of 
great importance to us. It indicates 
a1 need for more extensive study of 
sales polic ies, credit and collection 
procedures, delivery methods and the 
salesmen’s attitude and method in 
handling complaints 


We also compiled a table 
effectiveness and frequency 
of the sales methods used in 
to 8 oaeee Effec- Fre- 

tive- quency 

Method ness of Use 
Stock checking 15° 
Selling with samples 34° 
Selling with reasons 

but without aids 4) 
Selling with printed 

matter 14 
Selling without reason: 


r aids 


100 


It was apparent from this study 
that the best methods were used the 
least Stock checking and selling 
with samples were used on only 15% 
of the total sales attempts, while sell 
ng without reasons or aids, with its 
low effectiveness of only 11%, was 
ised 44% of the times. It is easy to. 
visualize the value of facts like thes« 
n training salesmen to do a better 
job 

Stock checking is going over the 
lealer’s stock, either by physical ex 


OU 


SPLASH— 
Fire's Down! 


TAMES 


PTIRES FAST! 


KIND OF PROTECTION 
E OIL REFINERIES GET 


ew way to guard against small flam- 
bid fires: keep a National Aer-O-Foamster 
id! 
is new unit delivers a large quantity of foam 
‘other small fires quickly gives the same 
of protection as large foam installations 
he Foamster is ideal for gasoline stations, 
vik plonts, refineries, chemical plonts, loading 
rack installations any place where mobility of 
protection equipment is importent. ft con be 
urnished for storage in below-freezing tem- 
perotures, ready for instant use 
Depending on the pressure ond type of foam 
liquid used, the Foamster delivers up to 540 gallons 
of foam has a range of up to 50 feet. It produces 
as much foam as a 40-gallion engine but costs 
far less 


ANOTHER NEW PRODUCT BY NATIONAL FOAM 


—proneers in the manvutacture of foam and foom equipment 


AL, TOO 
ho 
_ ped For further information, see your neorest 
quipment 
B yeorly re National Foom distribvter, or write te the addres below 
cessory “ zal * - 
NATIONAL 


> 


NATIONAL FOAM SYSTEM. IN« 


p Fur f ; ; 


WEST CHESTER, PENNA. 
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Exhibit 1—Sample Time Study Sheet 





‘DATE: 9//3 SALESMAN NO.: 22 


DISTRICT NO: 7 





ARGUMENTS 


.- 
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amination or by questioning and «de 
termining if the stock is adequate 
Results showed that out of each 100 
checks by this method 
made in 45 cases, which is expressed 
nm the 


sales were 
table as an effectiveness of 


‘4 ef 
Selling with reasons but 


vith samples was 
without aids consisted of giving i 
argument why the 
should buy, but not 


reason 0! dealer 


using a sampl 
or an illustration This method was 
28 effect Selling with printed 
showed i4 
However, this method is low because 


matter effectiveness 
much of this selling was done by 
leafing through a catalog and mere 
ly asking the dealer if he wanted to 
buy. When illustrations were coupled 
with real reasons for buying. tl 


iveness ran over Jo 


le ef 

lling without reasons or aids 
saving to the dealer 

il? How's 


tor oil? and not using any ar 


want motor 


illustrations 
effective 


gUuments samples or 


This method was only 11° 


Salesamen's Reaction The idea 
having a time study observer ac 
pany salesmen on their calls prove 
than 


Salesmen, for the most part. appear 


more acceptabk anticipated 

me the study The I 

f what we would find out about 

Most 

work longer days thar 
types of workers 


Also the 


time spent on the 


salesmen believed that the 


results of the study would make them 


better saleamen In meetings they 


were advised that this was in no way 
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_ 


a study of individuals They were 
promised that when results were tab 
ulated it would be 
identify any one 
ceptions 


impossible to 
individual No ex 
were ever made to this 
promise 

Salesmen also 
loubts about the 


quickly settled 
effect of 
making the study on customers. They 
pointed out that dealers were accus 
tomed 


possible 


to the double-teaming of sales 
men, and that this was a problem 
that they could easily handle They 
asked that the method of introduc 
ing the time study observer be left to 
them, so that they could handle the 
explanation in a manner best suited 
to each individual dealer 

However, the 
that if the 


observer 


salesmen were told 
presence of a time study 
would prove embarassing on 
any particular call, the call would not 
During the study these 
requests averaged less than two per 

, 

l 


be studied 


housand calls 


Choosing Observers The time 
study observers were 
ughly skilled men 


ymplicated time 


selected fron 

because of the 
study and observa 
involved They had 
to have the appropriate personal qual. 
ties that would gain the confidence 
f our salesmen and Then 
sales 

training courses to give them a 
knowledge of the company’s products 
services and Finally 
made 


m techniques 


ustomers 
they were given condensed 


sales 
iminary 
with salesmen 


policies 
some prel trips were 

A specially designed time study 
sheet was used to permit rapid re 


cording A portion of the actual 


sheet shown here gives an idea ol 
the code letters and figures used. For 
example, “TR” indicates travel; “WC 
waiting for customer WB want 
book selling SS” selling with 
samples HK" housekeeping DC 
jealer complaints et under the 
column for “Activities A column 
for “Products” shows such symbols 
as “T” for tires. Various types of 
sales arguments are identified by a 
numerical symbol, and where a sal 
resulted a circle was drawn around 
the figure (See Exhibit 1.) 

We yuund great value in planning 
our time and duty study of our sales 
man in a book, Increasing Wholesai 
Drug Salesmen's Effectiveness by 
Professor James H. Davis, of Ohi 
State University. Another book, Sales 
Management by H. C. Nolen and H 
H. Maynard, devotes a chapter to the 
same topk 

We wanted the time study to 
neonspicuous as possible The 
study sheet pad was made the size 
of our standard order blank pad. The 
watch readings were all taken fron 
on the wrist. Time 
certain that 
the salesmen were not inconvenienced 
in any way They were met on the 
way to their first call of the day 
They were asked to keep a record of 
the time and mileage when they left 
After the last call the 
man was given a form on which he 
was asked to record the time and 
back to his home, and a 
breakdown of the time spent on con 


stop watches worn 


study observers made 


home sales 


mileage 


pany business at home 

Checking Results With Salesmen 
At the conclusion of the time study 
and after we had set up our perform 
ance standards, it was decided t 
heck the accuracy of the standards 
by first letting some of the salesmen 
set their own standards The time 
study results, but not the standards 
were first presented to this group of 
salesmen Then each salesman was 
asked to set down the minimum num 
ber of annual calls he would have t« 
make on each customer in order to 
retaining the full 
yearly potential volume of that cus 


assure himself of 
tomer 

The examination of accounts by 
each salesman was done in the pres 
ence of his supervisor and one of th 
made the time 
study In no case was a salesmar 
required to change his decision, but 
he was asked for his reasons wher 
any variation from standard occurred 
His explanation was always accepted 
if he preferred to stand by his orig 
inal figure 


ybservers who had 


The standards established by the 
salesmen themselves called for a de 
crease of over 50% in the number of 
calls previously made, and was less 
than the established by the 
standards growing out of the time 
study However the time study 


number 
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standards were retained because they 
allowed for the performance of a bet 
ter selling job 

In time, as turnover took plac¢ 
the number of salesmen in the group 
involved in this time study was re 
jfuced to the number indicated as re 
quired by the standards. There are 
now 38° fewer salesmen in_ the 
group than at the start of the study 
Along with this reduction in man 
power there has been a 15° increas« 
in the number of new accounts se 
ured, because the better utilization 
of time has permitted more concen 
tration on new business 


Salesman’s Silver Lining 
After Long, Hard Day— 


Oil marketers sometimes may feel 
that all their efforts to aid dealers 
in their merchandising and servicing 
techniques, and to enlighten them re- 
garding new developments, are with- 
out reward. However, occasionally a 
dealer comes forward and lets his 
supplier know that the training and 
educational aids were appreciated and 
lid produce results 

Such is the case in a letter 
eived recently from a dealer 
major supplier. Partial text of 
jealer's letter follows 

“A short time ago, Mr 
ame bouncing in to tell me all about 
a red-hot, souped-up school that would 
‘be just the thing for me. After ex- 
plaining to great length that I didn't 
have too much trouble selling thos« 
extra items to customers myself, but 
that I had a couple of boys who could 
be greatly improved, he generously 
arranged to have them attend without 
too much interruption of their duties 
here 

Now, having returned after their 
attendance, these boys have shown 
so much enthusiasm for those extra 
sales, ability and self-confidence that 
I just have to tell you about them 
so that you might receive some sort 
of a vote of confidence for your ef 
forts 

The other day one of the boys calls 
me in the back lubrication rack and 
says, ‘Say, I want to show you how 
to pack two bearings at once.’ And 
he did just that. This is something 
that I had never heard of before 
Also, now when the boys start talk- 
ing about Powerglides, etc., the cus- 
tomers actually stand at attention 


‘Just what is happening to 
Oil Co.: First old man con- 
siders my profits and advises on ways 
to increase them. Second ap- 
points himself as protector of my 
wholesale price. And now your school 
has ejected another shot in the arm 
Either the Lord gave you guys halos 
the Internal Revenue Bureau has col- 
laborated with you, or maybe you 


actually believe the dealers should 
make a little money. Frankly, I hope 
it’s all three 


held in San Francisco with discussions 
ranging all the way from “Improved 
Letter Writing” up to “New Trend 
- ‘ Retail Marketing” including talks o 
Credit Talks Held Vital public velniiena, special Am ot 
Because credit administration is customers, and the importance of 
conceded to be a part of selling, some personal health. Thirty-one men 
oil companies schedule credit con took part 
ferences as regularly as they call Appropriate company executives 
sales meetings. J. A. Walker, gen met with the group to discuss perti 
eral credit manager, Standard of Cali nent phases of company policy, while 
fornia, is a strong believer in the many mutual problems were thrashed 
annual credit conference. He laid out out in regularly scheduled discussion 
a full program for the April meeting periods 


MORE POWER TO YOU! 


completiolg antematic operation 





| everg anit eclentifically tested 





y constant level elling system 





slower operating speeds 





| eMiciont cooling sysiom 


\ 





longer, asetul life 


voy WA compressors 


for long, hard service 


COMPRESSED AIR does the job quicker, cheaper, bet- 
ter. Be sure your compressor is in condition now to stand 
the years of service ahead. If it runs too frequently or you 
have to wait for enough air to do the job, you need a larger 
unit. Choose a Wayne for reliable, low cost service. Cylin- 
ders are deeply finned directly in a blast of air from the 
propeller-type flywheel; disc type 
valves. Smooth, quiet, automatic 
operation. Write for catalog. 








Backed by Nationwide Service 


PUMP CO. 


FORT WAYNE 4, IND.. TORONTO CANADA 





How ‘Business Audit’ Can Plug Cost Leaks 


Take a clo 0 your s ar i you are not wasting sort of t jJetermine if they ar 


time and money on cient busine ‘ xis } the advice given 
Michigan jobbers heir associa eeting oit April 10-11 by ic} Do you sel] the applica 


Arthur Truesdell, o Austin Oil ¢ ayne Speaking to a con advantages of working for your 


arketing cli Mr. Truesdell begar riving resi f an as ympany 
bers’ cos f : ness (see NPN id) Do you thoroughly acquaint ay 
jobbers can stand plicants with the various classifica 


xt of Mr. Trues tions of jobs and pay rates? 
(e) Is your payroll policy set dowr 
writing? 
By ARTHUR TRUESDELL In a tight labor market such as w 
J. Austin Ol! Co.. onfronted with today yon 
Wayne, Mich xerci care in your selection 
l After you hire an employ 
ut him at a desk and fi 

Even though he may be quali 

fied, he should be coached from the 
beginning in your methods and pr 
edures. Spend a little time with 
him. Later on if he is doing his work 
satisfactorily, tell him so. Praise hin 
r'ry to make him feel that he is an 
important cog in the running of your 
Accounting 1 rde an = business. A happy and satisfied em 
tures ; ploye will make money for you. Train 
your employes to fill in for other em 
ing ployes when they are on vacation or 
{. Dispatching and delivery are sick. In this way you can elim 
inate part-time help. Reduce your 
labor turnover, and you reduce your 


We as businessmen ( jobbers 
appraise our operations step by ste; 
By that I mean, let's take each 
on of our business and make an 
audit Here are some things that 
affect our sts that I 
mportance 
t lis USS 


Organizat 
Personne! 


Preventive maintenance 
1. Organization. Let's talk about 
rgantzation Ask yourselves thes« 


iverhead 


questions 4. Dispatching and Delivery Her: 
a) Does each employe n your is a division of your operation where 


¢ 


rganization from the president on you have a real opportunity to cut 
lown know wh é or she plays costs. Consider these angles 
n your business” . 
t I ' , . (a) Do you have one person wh 
ip} 10Cs ear } em move xnowWw } 
nitely th jut ~~ Mr. Truesdell is responsible for taking orders and 
f a lispatching trucks 
mer rm an LOW e\ i i 
(b) Do you have this department 
separate and apart from your genera 
office 


pattern” quire more personne 
Is author erl j some 
ited and re« 
Is ther: ic) $y what method do you recor 
] rt orders”? 
firmly ave—ce cl Is there duplication of effort? — 
1) ve ) ve Side t 
Are you still using old fash 1) Have you ever considered 
combination order and invoice? 


Ww arp } 
“ ledgers for recording accounts 


organizaltior lo? t 
5* . eceivable and accounts payable e) Do you dispatch your trucks 


hart ind) ing the sequen if } 
*) : oe this point I would like to relat ing to a definite plan such as 
authority : thi int ild li lat . 
experience in handling accounts map of your territory 
should have wr i his : 
receivable Eight years ro Wwe were fi Do 


er duties » that there is no ques : yur drivers use pre-figure 
mn of duties or responsibil A we two bookkeeping 

rganized business can compare to take car ~~ ( uur trucks always lea 

a winning football t« : 1,100 charge accounts Saeed Galt ina? 
aun on the team knows the 1 I the latest meth 

thoroughly and know cycl | g, one girl with the 


Do y have a 
’ automatic lelivery service 
s able to han 
n addition t 
ther duties ed yi customers to regular 


issignments hen by 
uu, or are you trying t 


min r accounts pay 
2. Accounting Records and Proce } that the time know what it t 
é le | i oO Line tim } uu KNOV ha i costs ¥ 
dures 1) Do you have an adequate ‘ t} tion used ’ } ; 
> wh : SAVE m this operation can be used deliver a gallon of gasolin 
recorus en i say an ad n something more important fuel oil 


quate system I don't mean a 3 P . i 1 
. 3. rs “l—Selec am rain- ore 
Keey Personnel lection ! » These are only a few of the more 


ing--I believe that this phase of thé mportant points to be considered in 

but be sure they conform to goo business is prosabty — of the most connection with this category. Ther 
yunting practice. Don't assembk a ected the a business man are many more Dispatching and 

4 mass of figures that look pretty on Review your personnel policies jelivery is just as important to the 
Do you spend enough time small jobber as it is to the large 

with prospective empl s to get all jobber. One man properly trained 
the pertinent facts as to their back should be able to handle this opera 
f accounting, or are you still stick ground and training? tir rithout difficulty for the average 


ng te outdated procedures which re b) Do you give the applicants some nall jobber. Try to adhere to regular 


cated and elaborate system 


uur records as simpk S possibl 


aper but that you never use or know 
yw to interpret 
b) Are you using modern methods 
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hours of delivery to avoid overtime 
pay. If you don't already know what 
it costs you to deliver a gallon of 
product, find out. You may be in 
for a surprise 


5. Preventive Maintenance —This is 
standard in large companies today 
but somewhat new to smaller busi- 
nesses 

(a) Do you have some sort of a 
program of preventive maintenance? 

(b) Do you have you delivery equip- 
ment washed, lubricated, and inspected 
at periodic intervals? 

(c) Do your carry a stock of re- 
placement parts for your various 
types of equipment? 

(d) Do you have a supply of pipe 
and fittings in case of emergency? 

(e) Do your people know where 
to get their equipment fixed if they 
cannot handle it themselves? 

To prolong equipment life and pre- 
vent break-downs you will have to 
depend on the vigilance of your main- 
tenance supervisor. Repair parts for 
your truck, pumps, and other equip- 
ment will be increasingly hard to 
get. Breakdown of a pumping unit 
at your plant can be costly if you 
have difficulty in getting the proper 
parts. If you don’t have a maintenance 
man to do your repair work, consider 
having a man trained to fix pumps, 
do minor repairs on trucks, to do 
painting, etc. Farming out this kind 
of work can be expensive. Explain to 
your people the relationship of equip- 
ment to their jobs. It is important 
that they know that their jobs depend 
on the equipment they use. Endeavor 
to keep the same operator working 
on the same equipment. They will 
regard this equipment as their own 
and will take better care of it 

To illustrate this point—-we had 
a truck driver that hauled gasoline 
for us who had over 100,000 miles on 
his truck, and the motor had hardly 
been touched. This driver was vigi- 
lant. The oil was changed every 500 
miles. The truck was lubricated every 
1,000 miles. The wheel bearings were 
inspected periodically as were the 
brakes and tires. I can't remember 
that this truck was ever laid up for 
any serious type of repairs. To my 
way of thinking this is a perfect 
example of preventive maintenance 

I presume that many of you jobbers 
ire saying to yourselves Some of 
those ideas may be al] right for a 
large jobber but I am too small.” In 
rebuttal, I would say that any job 
ber who employs six or more people 
s certainly large enough to incor- 
porate some of these ideas 

In addition to what has been pre 
viously discussed there are costs such 
as stock losses, bad debt losses, de- 
preciation, and insurance expense that 
should be watched carefully 

I wonder how many of you job- 
bers use depreciation rates that are 
based on sound accounting principles 
and that are approved by the Treas- 


ury Department. I know that it is a 
big temptation in these times to ex- 
pense all you can, and I don't blame 
you But let's not go over-board 
From the tax angle you may need 
added depreciation expense in the 
future, more than you need it today 

When we look at this entire prob- 
lem broadly it actually boils down to 
a dual challenge—-a challenge to each 
of us individually, and a challenge 
to all of use collectively through our 
association 

Are you doing everything now as 
an individual that you can do to pro- 
mote efficiency of operation so that 
your costs will be proportionately 
lecreased ? 


Jobber Association Activity Ar 
we as members of a trade association 
doing everything that can possibly 
be done to point the way? I know 
of many things that the association is 
doing at the present time 

We are available on matters of 
general policy in attempting to get 
valuations down for Michigan Prop- 
erty Tax purposes 

We publish from time to time hints 
on better means of handling and de- 
livering products 

We constantly represent the in 
terests of the jobber before the Michi- 
gan legislature on matters which af- 
fect his costs 

The association offices act as a 
clearing house for any questions which 
the jobber may have in any phase of 
his business 

We constantly strive for better con- 
tracts between jobbers and suppliers 

The association is available to han- 
dle matters on local ordinances which 


affect jobber interests 

We are constantly in touch with 
Congress and the various administra 
tive agencies in striving to protect 
the interest of jobbers 

[I think there are others, other 
things that we can do. As an ex 
ample, I was very much impressed 
with an article which appeared in 
the NATIONAL PETROLEUM News of 
March 7, this year, entitled “How 
Jobbers Can Slice Insurance Rates 
The article relates how this program 
was instituted by the North Carolina 
Oil Jobbers Assn. and was instrument- 
al in obtaining a substantial reduction 
in fire insurance rates for their job 
bers (see NPN March 7, 1951, p. 43) 


Committees of ‘Experts’—1 would 
like to suggest one other thing which 
I believe could be inaugurated by our 
association, and which would be ex- 
tremely helpful to many of us. We 
cannot all be experts in every partic- 
ular field of the jobber function. Most 
of use are better at some things than 
at others 


I am wondering if it would not be 
a good idea to set up within the asso- 
ciation a few committees composed 
of individuals who are so-called ex 
perts in some phases of our opera 
tions, such as a committee on trans 
portation, a committee on storage and 
handling, a committee on insurancé 
and perhaps other committees which 
would be available for consultation 
and advice to any member who had a 
specific problem in any one of these 
particular fields. In that way we 
could be helping each other and we 
would be helping ourselves tremen 
dously 


Process Converts Naphthas to High Octane ‘Gas 


A new catalytic reforming process 
has been developed by the Houdry 
Process Corp. for converting petro- 
leum naphthas to aromatic concen 
trates and high octane gasoline 

Known as “Houdriforming,” first 
details of the new development were 
disclosed last week by C. G. Kirk- 
bride, vice president in charge of 
research and development for 
Houdry, before a joint regional meet- 
ing of the American Institute of 
Chemical Engineers and American 
Chemical Society in Tulsa 

An important feature of the proc 
ess, according to the company, is 
the type of catalyst which it uses 
Although its specific nature was not 
revealed, the catalyst is made from 
commercially available’ materials 
and was developed in Houdry’s lab- 
oratories at Linwood, Pa 

The catalyst is capable of operat- 
ing continuously for very long pe- 
riods without regeneration, the com- 
pany reports, although it can be re- 
generated in place for operating 
flexibility, or the event it becomes 


necessary because of any plant op 
erating error 

Houdriforming is capable of pro 
ducing “maximum yields of benzen¢ 
toluene and xylene from specifi 
fractions of a crude,” Mr. Kirkbride 
reported. Pilot plant data which he 
presented indicated that a 150-220°F 
cut of an East Texas type naphtha 
containing 18% benzene and 4.2% 
toluene could be procersed to yield 
about 44% aromatic products 

When the process was used for gas 
oline production, an East Texas typ« 
naphtha (188-368° F.) was increased 
from 51.2 Research octane to 98 Re- 
search octane, at 86 volume % yields 
of 10 Ib. RVP gasoline, unleaded 
With 3 cc. of tetraethyl lead added 
the product octane was better thar 

Higher yields are possible at lower 
octane levels 

According to Mr. Kirkbride, the 
process is in an advanced state of 
pilot plant development, and detailed 
design and mechanical engineering 
for a commercial scale operation are 
underway 





How States Have Acted on Oil Legislation 


Bills to increase gasoline tax rat 
ranging from 0.5c to 4c per gal. ha 
been introduced in 24 states and the 
District of Columbia. Ten states have 
rejected gasoline tax boost proposals 


and two states have reduced motor 


fuel levies 

Of the 45 state legislatures meet 
ng in regular or special session this 
year, all have adjourned but Ala 
bama, California, Connecticut, Dela 
ware, Florida, Illinois, Maine, Massa 
husetts, Michigan, Missouri, Nebras 
ka, New Hampshire, Ohio, Oklahoma 
Pennsylvania, Texas, Vermont, and 
Wisconsin 

At NPN press time legislative a 
on affecting the petroleum industry 
neluded the following 


Decreases in gasoline tax rates 
tills reducing state gasoline tax from 

to 6c per gal. approved in Georgia 
effective July 1 1951 and New 
Mexico (effective June 30, 1951). Bill 
pending Delaware to lower gaso 
ine tax from ic per gal 


asoline tax rates 
tills increasin state 


Increases in 
gasoline tax 
from 4c to Se pe gal. approved in 
following states: New Hampshire ef 
fective May 1, 1951; North Dakota 
March 10, 1951; South Da 
kota effective July 1, 1951; Utah ef 
fective July 1, 1951; Wyoming ef 
fective May 18, 1951 


effective 


Measures to increase gasoline tax 
pending California, District 
nbia, Illinois, Maine, Massa 
Michigar Missouri, Ohi 
Wisconsin. Gasoline tax hike 
te n Arkansas, Colorad 
Montana Nebraska New 
North Carolina Vermont 
n, West Virginia 


Temporary gasoline taxes Kan 
le per al. levy which is part of 
gasoline tax, ex 
1953. Both house 
lature passed 
which j 
gal. tax, to May : 1953 


Allowance to distributors. In Kar 
sas, bill approved increasing allow 
ance for handling losses from 3 t 

’ Washington measure reducing 
lowance from 1 t al 
tille treating with distributors al 


ywances for motor fuel losses an 


i 
reimbursements for expenses incurred 
m behalf of the 
Connecticut, Delaware, Florida, South 


states pending in 
Carolina, Texas, Wisconsin. Bills re 
jected in Arkansas, Colorado, Idaho 
Indiana, Montana, New York, South 
Dakota, Utah, Washington, Wyoming 

Pending in California Florida 
Michigan, and Texas are 
to grant retail gasolin 


proposals 
lealers a 2 


refund of the tax on ga nage 
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handle to ver evaporation and 
lection expenses 


Fuel use taxation 
have been approved: in Idaho, re 
tax and substitutes 
mileage tax: in Indiana, makes seller 
ut retail who places special fuel into 
the supply tank of vehicles 
a yuuntable for the tax on such fuel 
n Minnesota, provides that sellers of 


Following bills 


peals fuel use 


motor 


pecia] fuel delivering same into mo 
tor vehicle fuel supply tanks and 
isers of special fuel on which the 
tax has not been paid and bulk 
purchasers of special fuel are to be 
able for the 5c per gal. tax on spe 
York, increases 
the tax on Diesel fuel from 4c to 6« 
ver gal. effective July 1, 1951; in 
Utah, makes sellers who place spe 
ial fuels in fuel supply tanks of m« 
tor vehicles liable for the fuel use tax 


al fuels; in New 


Proposals to increase the levy on 
Diesel fuel and special fuels are pend 
ing in California, Maine, Michigan 
Missouri, Wisconsin 


Octane posting Compulsory | 
tane posting eliminated in South Da 
kota 3ill pending in California to 
require compulsory octane posting in 
half-inch letters on signs which must 
be marked Octane post 
ing measure withdrawn in Connecti 


cut 


asoline 


LP-Gas—Following bills have been 
enacted: in Arkansas, requires LP 
dealers to report monthly all ce 
f LP-gas during the preced 
onth for use in motor vehicles 
the highways Kansas, pri 
vides LP-gas weights and measures 
law which follows LP-gas industry's 
commendation and another meas 
prohibits refilling f LP-gas cor 


iners by anyone ther than the 


are llowing bills in 

requires all tank trucks 
semi-trailers transporting 

having a 

to have also a shut-off valve 

nside each tank; in Connecticut, re 
juires bottled gas be sold by weight 
with weight stamped on 
n Maine 
LP-gas 


external shut-off 


containers 
returnable containers and 
nstallations to be taxed by 
towns where npl on first of 
each April; i issouri, includes LP 
gas and Diesel fuel in definition of 
motor fuel n Nebraska 
refilling of LP-gas containers by any 
one other than the owner; in Okla 
homa printed 
statements when delivering 


’ 


prohibits 


provides for meter 
LP-gas 
» consumers, authorizes Corporation 
Commission to issue tests, standards 
and = specificati for LP-gas meas 
uring devices, authorizes commissior 
to investigate use of odorants in the 
LP-gas industry; in South Carolina 
requires all persons dealing in or with 
LP-gas to pay $100 license 


bonded, and have vehicles transport 
ing LP-gas inspected; in Texas, cre 
ating an LP-Gas Commission with 
same jurisdiction and 
held by Railroad Commission, re 
quires vehicles hauling LP-gas b« 
covered by liability insurance 

Measures concerning LP-gas were 
unsuccessful in Georgia, Maine, Min 
nesota, New Mexico, North Dakota 
Oklahoma, Rhode Island, South Da 
kota, Tennessee, Utah 


powers now 


Business license taxes—Bill ap- 
proved in Georgia repealing annual 
gasoline pump tax, and taxes on tire 
and automobile accessory dealers and 
garage operators, in lieu of new 3% 
sales tax without exemptions. Cali 
fornia bill pending requires re-refin 
ers of lubricating or motor oil to pay 
annual $10 fee and post $500 bond 
Massachusetts bill pending requires 
wholesale dealers to pay tax on stor- 
age tanks ranging from $100 to 
$1,000, and retail gasoline dealers to 
pay $5 annual tax for each pump 
Massachusetts proposal to limit 
places of business to 10 pumps with 
lrawn. Oregon would permit regis 
tration of a brand of motor oil at 
annual fee of $50 when oil meets 
certain specifications 


Taxation of other products Pend 
ing in Pennsylvania are bills to im 
pose an excise tax of 7c per 
cu. ft. of natural gas used or con 
sumed, and lc per gal. tax on fuel 
il to be paid by distributors 


1,000 


Chain store taxation——South Caro 
lina chain store tax law was broad 
to cover service stations. Pend- 

ing in Oklahoma is chain store tax 
measure containing no exemption for 
stations or bulk plants. Bill 
© tax all chain stores in Massachu 


service 

t 

setts referred to next annual session 
Sales taxes—.Ohio measure pen 

to substitute 3 

law with no exempt 


gross receipts 
on for gasol 

r present 3 tax which does ex 
mpt motor fuel sales 

Petroleum tank = trucks Pending 
are following measures: in Wisconsin 
limiting tank truck deliveries to serv 
ce stations to 2,000 gals. effective 
six months after end of present na 
tional emergency; in Maine, requir 
ing printed meter deliveries of all 
range and fuel oil. Referred to next 
session were following bills: in Mas 
sachusetts, requiring pre-heated | 
troleum products be sold by weight 
in Georgia, requiring gauges on all 
tank trucks. Unsuccessful measures 
would have limited tank trucks to 
2,000 gals. in Kansas, and 3,500 gals 


n Utah 

Motor vehicle registration fees 
New truck mileage taxes approved 
n Idaho and New York. Both houses 
n Oregon agreed on an increase of 
present mileage tax rates. Mileage 
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tax proposals pending in California 
Missouri, Nebraska, Ohi 

Mileage taxes rejected in Mary- 
land, Montana, West Virginia. Colo 
rado turned down several bills to 
change basis of its present mileage 
tax 

West Virginia adopted new method 
of figuring truck registration fees 
Another increase approved in Indi- 
ana, affecting only semi-trailers 
Other increases still pending in Cali- 
fornia, Illinois, Massachusetts, Michi- 
gan, Missouri, Ohio, Vermont. Pro- 
posals for general increases in truck 
fees failed in Kansas, Minnesota 
South Dakota, Utah. Slight reduc 
tions in truck fees failed in Indiana 

Motor vehicle size—_Proposals to 
penalize overloading by increasing 
penalties and providing for more 
stringent enforcement procedures en 
acted in Indiana, Iowa, Maryland 
Minnesota, North Carolina, North Da- 
kota, South Dakota, Utah, Washing 
ton, and West Virginia, and are 


termining truck weights enacted in 
West Virginia in measure which es- 
tablishes an axle weight limit of 
18,000 Ibs. and adopts a table of 
weight limits for groups of axles 
based on distance between extreme 
axles of the group and ranging from 
32,000 Ibs. where distance is four 
feet to 60,800 Ibs. where distance is 
40 ft 

Bill approved in Maryland reduces 
maximum weight permitted 
from 67,500 Ibs. to 65,000 Ibs. and 
limits tandem axles to 40,000 Ibs. in- 
stead of present 44,800 lbs. Minne 
sota adopted a table of weight lim- 
its for groups of two or more con 
secutive axles ranging from 28,000 
Ibs. where distance between extreme 
axles of the group is four feet to 
66,500 Ibs. where distance is 42 ft. or 
more. Increased loads on axle groups 
with extreme axles spaced from 10 
to 56 ft. apart, without increasing 
maximum limits, approved in Wyo 
ming. Oregon legislature approved in 


gToss 


weight limits unsuccessful in Arkan 
sas, Georgia, Iowa, Kansas, Montana 
Nebraska, New Mexico, North Da 
kota, Utah. Attempts to reduce pres- 
ent Ifmits defeated in Indiana, North 
Carolina, South Dakota. Efforts to 
reimpose 32,000 Ib. tandem axle limit 
in Rhode Island unsuccessful 

Anti-diversion amendments—Geor- 
gia legislature adopted anti-diversion 
resolution to amend state constitu- 
tion which will be voted on in next 
general election. Similar measures 
pending in Connecticut, Delaware, 1 
linois New Jersey. Proposals for 
anti-diversion amendments failed in 
Arizona, Maryland, New Mexico, New 
York, Rhode Island 

Federal Tax Reminders—Resolu 
tions asking U. 8S. Congress not to 
increase federal tax on motor fuel 
adopted in Arkansas, Delaware, Il- 
linois, Indiana, Maryland, Minnesota 
Rhode Island, South Carolina, Ten- 
nesset Utah Similar resolutions 
pending in California, Michigan, Ore 


awaiting governor's action in Oregon 
and Texas. Similar bills pending in 
California, Massachusetts, Michigan 
Missouri, Nebraska, Oklahoma, Penn 
sylvania, Wisconsin. Penalty propos 
als rejected in Arizona, Arkansas 
Colorado, Georgia, Maine, New Hamp 
shire, Tennesse« 

Complete revision of rules for de 


crease in weight limits for combina gon, Texas. Proposal in Iowa re 

tions from 54,000 Ibs. to 60,000 Ibs jected 

and established tandem axle limit of Labeling of reclaimed oil_—_Now re- 

32,000 Ibs quired in Idaho, New Mexico, Oregon 
Changes in size and weight limits Similar measures pending in Califor- 

pending in Connecticut, Illinois, Mich nia, South Carolina, Oregon, Florida 

igan, Missouri, New Hampshire, Okla Similar bills rejected in North Caro 

homa, Texas, Wisconsin lina and Washington 

liberalization of Miscellaneous 


Proposed 


present size and Measures pending 


To oil men everywhere, the nome Bennett 
is synonymous with rugged, dependable, 
lasting quality. 


A tradition gained from 84 yeors of experi- 
ence in building fine equipment lies behind 
the craftsmanship and know-how built into 
this famous family of Bennett Products. 


ap J) pp 
/ y) pmountd fl Lully 


tn the critical period acheed, moke yours 
the best — Bennett. 


MODEL 200 UNIVERSAL BARREL PUMP 
measures opproximately 1} pint per stroke. 
MODEL 506 BARREL PUMP 
qvart stroke pump with self-closing return 
drain. 
MODEL 1008G SKID TANK PUMP 
for fost transfer of gasoline, kerosene and 
fuel oil. Measures approximately 10 gallons 
per minute. 
MODEL 1000 GALLON STROKE PEDESTAL PUMP 
dispenses kerosene from underground tonks. 
MODEL 656 HIGHBOY 
60 gallon quart oil dispenser with self-clos- 
ing return drain. 
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STANDS DRAGGING, TUGGING, 
RUNNING OVER --- 


Quaker Curb Air Hose 


Defies Punishment... Provides Extra Economy! 


Here's a hose that gives you trouble-free perform- 
ance. It stands rough handling. Attendants tug 
and drag it across pavements. Trucks and cars run 
over it. Searing sun, driving rain and zero cold 
cannot damage it. 
Quaker Curb Air Hose has a unique construction 
that permits greater flexibility. It reels out and 
back quickly, won't curl or kink, flexes freely on 
coldest days. Arkansas t letermine if the 
Constructed of rugged two-braided cotton yarn, { e discrin 
Quaker Curb Air Hose is made in |," and 4," sizes 
and in coupled tengths up to 500 feet. 
For long-lasting curb air hose . . . or hose for car 
washing, dispensing pumps, or any other service 
—see your Quaker representative. 
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Battery Conditioner Maker 
Insists Product Helpful 


WASHINGTON—Denying Federa 
Trade Commission charges of mis 
representation, Courant Distributing 
Co Nowata, Okla has answered 
FTC's complaint with the assertior 
that the storage battery conditioner 

markets has beneficial effects a 
advertised, which “have been proven 
lany times by numerous customers 


FTC charged that the conditioner 
has no beneficial effect in the preser 
vation, operation or maintenance of 
lead acid storage batteries’ and chal 
lenged claims that “Sav-A-Battery 
will end recharging problems, prevent 
sulfation and overheating, double ef 
ency of new batteries, restore lif 
ised batteries and eliminate dead 


terv troublk 


Aussies Get Shell Refinery 


> — NEW YORK Largest refinery 


is i will be built at Geelor 


- — A Vg 
RUBBER CORPORATION Ltd. according to company. Sched. 


ee npletion by end of 195 
DIVISION OF H.K. PORTER COMPANY, INC. plant aS aoe ae coon 
\ equal 750,000 or 


Philadelphia 24, Penna.+ Branches in Principal Cities it 16,000 b/d), which eventually 


ncreased to 1,000,000 tons 





Supply Picture Bright for LP-Gas 


ALDEN, 
FORREST FE. GILMORE 
PAUL W. TUCKER 
Phillips Petroleum Co 


*By K. ¢ 
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Breakdown of LP-Gas Consump- 
tion, Showing Total Pure 
Domestic & Motor Fuel 
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LP-GAS GROWS FAST 
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_" CONSUMPTION OF LP.GAS 
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Figures on which graph is based were supplied 
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Storage Called Number One Problem 
Of ‘Unbalanced’ LP-Gas Industry 


successful t s by al the industry's N« 


petroleur 

president of He pointed out, “The summer load 
Tulsa, told which can be developed to offset the 
tefining Div heat load is extremely desirable and 
Tulsa well worth the strenuous efforts now 
being put forth; but, industrywise, it 
ory and is doubtful if it ever will equal the 
is winter demand for heat Therefore 
‘The amount of the ultimate approach to LP-gas 

i, and to a larg Utopia is through storage 
ff bulk plants The author says that, when th 
Inas first | year after World War Il 
resulted in sales of almost 1.5 billior 
gals.. the industry's leaders realized 
that tremendous potential expansior 
was limited mainly by production and 

facilities for distribution 
The experience in the wake of the 
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LIQUEFIED PETROLEUM GAS 





severe winter just past has convinced 
the industry again that the amount 
of transportation and the number of 
bulk plants were secondary to stor- 
age in the major facilities required 
for successful expansion of distribu- 
tion 

Kinds of Storage—On the 
of storage, Mr. Felt says 

“During the past five years most 
of the storage provided for LP-gas 
has been steel tanks suitable for the 
pressures involved. In some very few 
cases, even before 1946, it was found 
possible to store excess butane in de- 
pleted oil and gas sands near the 
manufacturing plant; but the recov- 
ery was difficult to measure, and the 
product had to be rerun to be brought 
back to specifications 


subject 


Also, in the past few years, pro- 
pane has been successfully stored in 
water sands Last year new vistas 
of underground storage were opened 
by the simple process of washing out 
a reservoir in salt domes or beds 
through circulation of water. Warren 
Petroleum Corp successfully con- 
structed an underground cavern of 
25,000-bbl. capacity at its Brecken- 
ridge, Tex., plant These reser- 
voirs can be created at costs varying 
from $2.50 down to less than $1 
barrel This compares with $20 
per bbl. for steel storage 

“Inasmuch as this development 
lends itself only to large quantities, 
steel storage still is as essential as 
ever at distributors’ bulk plants and 
on the premises of the consumer.’ 

Transportation—Mr. Felt, on the 
basis of Warren Petroleum’s opera- 
tions, states the ratio of tank-car 
sales to truck sales the past three 
years indicate more and more LP- 
gas is being handled by trucks. He 
gives these figures on the ratio of 
tank-car sales to truck sales 

Year % 

1948 61 to 39 

1949 60 to 40 

1950 58 to 42 

He says currently 1951 is running 
in excess of 43° for trucks 

The author says that on the basis 
yf investment, a truck can haul more 
LP-gas per dollar of investment than 
can a tank car. He explains 

“Most estimates indicate that a 
4,000-gal. truck will haul 80,000 to 
100,000 gals. per month within its 
sphere, as contrasted with 40,000 gals. 
for a tank car in similar service, or 
an average of 12,500 gals. in nation- 
wide service.” 

Regarding tank cars in LP-gas 
service, Mr. Felt points out that 
while some are used to move ammonia 
and butadiene as well as butane and 
propane, the percentage is small 

He says, “Table 1 reflects the ap- 
proximate number of cars and the 
percentage increase in LP-gas serv- 
ice from 1947-1950 inclusive—-with an 
estimate for 1951 and 1952, if present 
indicated allocation of steel holds. It 


TABLE 1—Compoarative Growth of LPG Sales Vs. 


Percentage 
Inerease 


one 
1 
increase average 


also shows LP-gas sales and esti- 
mates sales for the same period...” 

Pipe Line Transportation — The 
author points out that up to now no 
appreciable percentage of either bu 
tane or propane has been moved by 
pipe line, three companies currently 
using pipe lines to batch LP-gas to 
market. These companies are Phil- 
lips Petroleum, Shell Oi) and War- 
ren Petroleum 

He terms LP-gas “a private in the 
rear ranks” of products shipped by 
pipe line. Then he adds, “As these 
product lines are looped or increased 
in capacity, there is more than a 
reasonable possibility that LP-gas 
will more firmly hold and increase 
its place in the pipe-line economics 
of the integrated companies which 
are producers 

“It will be a long time before sales 
volume can support a strictly LP-gas 
pipe line of any size or length, but 
all the products lines now in the plan- 
ning and promotion stage are con- 
templating space for LP-gas move- 
ment.” 

On water transportation, Mr. Felt 
describes progress made to date in 
building vessels designed to transport 
LP-gas and converting dry cargo 
ships for the same purpose. He also 
notes that Warren Petroleum last fall 
launched the first propane barge of 
large capacity for use on inland 
waterways 

Three Types of Operation — Mr 
Felt describes the operations of three 
types of distributors’ bulk plants. In 
the Southwest, South and Southeast, 
he points out, the business began and 
grew around the heat load, rather 
than around cooking and hot-water 
heating. In this operation the con- 
sumer is served by small 1,000-gal 
tank trucks and in some cases these 
plants have installed facilities to per- 
mit filling cylinders or “bottles.” 

In the North and East the LP-gas 
distributor built his business on the 
cooking, hot-water and refrigeration 
demands. This cold climate, Mr. Felt 
points out, called for propane and 
small gallonage by each consumer, 
with the result that sales were large- 
ly in cylinders. 

The third type of distributor, Mr. 
Felt points out, is a full combination 
of the other two. He adds: 

“The lower cost of bulk delivery, 
the acceptance as an all-purpose farm 
fuel for tractors, brooders, etc., as 
well as for the kitchen, and the de- 


Tank-Car Fleet 


Pereentage Inerease 


(estimated) 
670 (estimated 


20.0 (estimated) 
18.0 (estimated 
23 per cent per year 


sire for the clean convenient heat 
have fostered the large consumer 
tank and the consequent cheaper 
price per gallon. Many of the older, 
established bottle-gas dealers do not 
like this trend, because the profits 
per gallon decrease as the bulk vol- 
ume increases Sales problems be- 
come paradoxical because, if the deal- 
er sells a heat load, he loses the more 
profitable bottle sales; and if he 
doesn't, his competitor may. Many 
are abstaining from the bulk busi- 
ness, but it will be difficult to deny 
the economic trend of lower costs 
to the consumer.’ 


Motor Fuel Use—The author has 
this to say about LP-gas as a motor 
fuel 

“LP-gas as a direct motor fuel is 
definitely on the threshold of very 
wide use When the movement of 
the motor vehicle is confined to 
limited areas such as taxicabs, busses, 
delivery-truck fleets, intercity busses 
and trucks, the problem of fueling is 
fairly simple, i.e., either through fa- 
cilities set up by the owners or the 
local dealer 

“The transcontinental trucks and 
busses pose another problem; but, 
whenever the business warrants, the 
resourcefulness of the average LP-gas 
dealer will see that service is pro- 
vided. Keep in mind that his bulk 
plant is already on a fine highway 
and it would not be too difficult to 
establish a small tank and pump on 
any other main highway nearby . 


“It can be said with reasonable as- 
surance that the LP-gas industry can- 
not afford to duplicate the wasteful 
distribution methods in gasoline mar- 
keting. Perhaps you will find 
reluctance on the part of most of 
the integrated companies which pro- 
duce LP-gas to attempt direct distri- 
bution by way of their wholesale and 
retail gasoline outlets 


“However, if and when the number 
of itinerant motor vehicles which 
use LP-gas for fuel should become 
large enough to create an appreciable 
demand, there is no insurmountable 
reason why the product could not be 
handled through strategic gasoline 
outlets. As a matter of fact, to make 
LP-gas as motor fuel readily avail 
able nationwide, this sort of distribu- 
tion will be necessary because strictly 
LP-gas bulk plants will be located 
only where the over-all demand for 
the product dictates.” 
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Emmett Farmer, Capito! Oj! Co 
Camby, Ind. married Eliza Sutton 
Power, Greensboro, N. C., in New Al- 
bany, Ind. on May 2 at St. Paul 
Episcopal Church. Mrs. Farmer 
rates @ gasoline transport company 
and the couple divide their time b« 
tween the Indiana and North C 
na business enterprises 

‘e . > 

Carl G. Heitzler, of Petroleum Serv 
Inc., Cleveland, Ohio, tells us that 
Miles Wiseman, the company's for 
er president, is regaining his healt! 
n Florida Mr, Wiseman is located 
at 12315 Gulf Boulevard 
jeach, St 


Sunshin«s 
Petersburg At present 
Mr. Wiseman is inactive 
pany, but he would like 

s oll industry friends 

Robert R. Moore, secretary of th 
Indiana Independent Petroleum Assn 
Was visitor at Louisville, Ky.,: last 
week and he dropped in to say 
Hello” to equipment jobbers during 
the first meeting of the National 
Assn. of Oil Equipment Jobbers 

. . . 

4. Gordon DeMont, head of In 
perial Oil's marketin department 
since 1947, has been elected a director 
f the company 

. . . 

H. EF. Butcher, general credit man 
ager, marketing division, Cities Serv- 
ce, has written a book “Yardsticks 
for Credit Management which has 
been published by the National Assn 
f Credit Men 

. . . 

Edward C. Borrego has been mad 
general manager of Jersey Standard’s 
affiliate in Colombia, Tropical Oil 
Mr. Borrego was formerly assistant 
general manager of International Pe 
troleum in Peru Prior to that he 
was with Jersey Standard in Europe 


COMING MEETINGS 


MAY 
American Petroleum Ine«titute Divisior 
Marketing mid-year Netherland 
Piaza Hotel, Cincinnat or May 25-29 
Third World Petroleum Congress, The Hague 
the Netherlands, May 28-June ¢ 
aUNE 
society of Automotive Engineers, summer 
neeting, French Lick Springs Hote Frenc! 
k. Indiana, June 3-5 
independent Of Men's Asen. of New © 
ine 


27th annual convention, Hote 





meeting 


Boston, June 12-13 
seuth Carolina Off Jobbers Assn, Ocear 
Hote Myrtie Beact 8. « June 
Pennsytvania Grade Crude (1) Assen 
meeting Hotel William Penr P 
June 14-15 
American Society for Testing Materials, 
Atlantic City, N. J June 2 
Mechanical Eagineers 


(corgia Independent Ofimen's Asan 
nvention and annual golf t 
yener Ogiet rpe Hote Ra 
13-14 
National Of Jobbers Councti 
‘ City July 4 


AUGUST 
Automotive Eagincers 


Olymys Seattle 


National (Congress of 
el 3 ‘ : 


erman 


Petroleum Ketallers 


PLANS FOR OIL WOMEN’S CLUB of New England were outlined at a recent meet 
ing in Boston attended by OIC officials and more than 20 women from New England 


Snapped at the meeting are, left tw right, Elmer R. Bradley of Sun Oil, Massachusetts 


OLC chairman, Mrs. Katherin B. Reynolds, M 


Ralph I 
Oil dealer, Biddeford, Me 


Edward E. Walker is the new pub 
lic relations specialist at the Ohi 
livision headquarters of Shell Oi! in 
Cleveland. He succeeds Bill Gordon, 
who has moved on to a similar post 


in Shell's St. Louis division 


Buri Ss. Wat- 
son, a director 
and vice presi- 
dent of Cities 
Service, has been 
elected executive 
vice president 

Mr. Watson 
joined Cities Ser- 
vice in 1917 and 
for many years 
was assistant to 
W. Alton Jones, 
now president. Mr. Watson became a 
vice president in 1940 


Mr. Watson 


A new director of Cities Service is 
Emil Schram, former president of the 
New York Stock Exchang: 

. . . 

A. 8S. C. Hal- 
ton is now vice 
president in 
charge of trans 
portation and 
supplies for Shell 
Oil succeeding 
D. B. Hodges, 
who is on leave 
as director of 
supply and trans 
portation for 
PAD 

Mr. Hulton has Mr. Hulton 
been with Shell 
since 1936. Prior to coming to New 
York in 1941 as assistant manager of 
shuttle tanker operation, he handled 
Shell's marine transportation on the 
Pacific Coast He served in Wash 
ington during World War II in con 
nection with petroleum transporta 


tion and supply matters and sinc 


J. Reynolds Oil Co., Manchester, N. H 


Carey of Shell, O1NC chairman of New England: and Mrs. Rhea Trask, %& 


and press radio vice chairman of the Biddeford OIC 


1945 ha similar function 


for Shell 


handled 


DeWitt T. Ring, form: 
president of Preston Oil 
joined Waverly Oil Works 
president and director 

G. Allen Reid, has also been elected 
a director of the company. Mr. Reid 
is president of the South Penn Nat 
ural Gas Co 

Robert Stiff has joined the tanker 
chartering staff of Dietze, Inc., New 
York For the last six years Mr 
Stiff was assistant to the vice presi 
dent in charge of operations for Hill 
one Steamship Co., San Francisc« 

. . . 

Richard K. Huey, formerly vice 
president in charge of Deep Rock's 
production division, has been named 
assistant to the president and will 
work on special assignments involv 
ing producing properties. Succeeding 
Mr. Huey is Carl A. Houy, genera) 
superintendent since March 1950 
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J. C. Stacks 


Veteran Member Heads Eastern Oil Credit Men's Group 


In J. C. Stacks, Atlantic Refining Co., Pittsburgh, the which studied and helped finance community hotel and 
Assn. of Eastern Petroleum Credit Managers has chosen hospital projects 
as its 1951-52 president a charter member and former Mr. Stacks, born in Philadelphia, grew up in Harris- 
vice president who has attended all except two of its 14 burg, and attended Penn State College, where he studied 

mferences commerce and finance 

Mr. Stacks, 48, has been credit manager of Atlantic's 
Western Pennsylvania marketing region six of the 16 
years he has been with the company. He went to Atlantic's 
Pittsburgh office from Philadelphia, where he had been 
district manager for Firestone Tire & Rubber Co 

Previously, he was credit manager for a hosiery knitting He and his wife live in Mt. Lebanon, a suburb of Pitts- 
concern in Harrisburg, Pa., and, before that, in investi- burgh, and have a son, J. C. Stacks, Jr., who is a student 
gative work all over the country for an organization at Jefferson Medical College, Philadelphia. 


He is a member of the Chamber of Commerce of Pitts- 
burgh and the National Assn. of Credit Men. He follows 
football and baseball, and is interested in model railroad- 
ing 
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First With the Flagship 


1LE DE FRANCE 


ee All Lubricated by the Makers 
Pa. of Mobiloil! 


CONTE BIANCAMANO 
There are good reasons why leading 


maritime nations protect their flagships 


with oils made by makers of Moliloil. . . 


These famous marine oils are backed 


Os.oPr aaa by the world’s greatest lubrication Lnow lL 


=~ edge ... give unsurpassed performance ! 
Ms ORS 

Leadership like this adds immeasur- 
ably to the prestige of your entire line of 


Flying Red Horse products 
- I 


Now More than Ever—it Pays to Sell the World’s Best Seller! 


Mobiloil 


SOCOND VACET LUM OFF COMPANYS, ING. + MAGNOLIA PRETROLILM C0.+GPRNERAL PRTROLEtM CORP 
NEW YORK. 4. N. ¥ 26 Broadway « HICAGO 5 LLINOIS cry ‘ £ 
. . LTIMORE 8 MARYLAND = 8 iv. 
Wisc OoNSIN . ~ ’ - 

Socony Vac 





GILBERT & BARKER MANUFACTURING CO. 


West Springfield, Massachusetts * Toronto, Canada 





